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Study on the Effect of CSV(Creating Shared Value)
Authenticity on Employee’'s Job Satisfaction
Mediated by the Perception of Legitimacy

Hwang, kumju*
Lee, llhan™
Jang, Doohwan™*

Abstract

This study by the authenticity of the CSV in social contribution activities and not giving a positive effect on job satisfaction of
employees, as adjusted by the identification variables in the organization that were neglected during the research for the CSV its positive
impact on job satisfaction the purpose is to verify whether this study has been carried out by a survey of employees of some
medium-sized enterprises and large corporations to small businesses and worker being served on them, social contributions derived for the
research activities of public interest and corporate profit activities classified and divided whether the legitimacy of the employees for
social contribution activities that are embedded in its base in the perception of moral legitimacy and practical perceived legitimacy of
these four variables were presented, and how these variables presented a positive effect on employee job satisfaction, control Job
organizational changes saw equate to verify that controls are effective.

As a result, first, the authenticity of the CSV is giving a positive effect on the activity of public interest've found that giving a
positive effect on the perception of employees and the moral legitimacy, and job satisfaction of employees has showed that it does not
affect, whichlt could not be verified because of the moderating effect between job satisfaction and perceived moral legitimacy.

Second, CSVDML authenticity showed that a positive effect on the perception of practical legitimacy by giving employees a positive
impact on corporate profit activity, which results significantly affected the job satisfaction of employees. And moderator of the
organization identified has been proven that there is a moderating effect between job satisfaction and perceived practical justification. In
order to improve employee job satisfaction by the public activities through this research, public service activities can be seen that the

need for settlement of corporate culture that can impress an astute awareness of the strategic objectives of companies seeking employees.

Keywords: CSV(creating shared value) authenticity, social contributions, perception of legitimacy, job satisfaction
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