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Abstract

This paper attempts to reveal the relationships between factors of the trade support
organization service, company competency, and export performance. According to precedent
studies, our study analysed 163 cases from Korean export companies and then developed a
structural equation model. As a result of the model test, this empirical study found that trade
support organization services(customer-orientation and service quality factors) have a
positive significant influence on export commitment. Second, there was a positive relationship
between export commitment and technology competitiveness level, and organization capacity.
Third, export commitment have a positive significant influence on export performance. Forth,
there was a negative relationship between technology competitiveness level and export
performance.
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Table 1. Research Hypotheses

Hypothesis Contents

H1 Customer-orientation factor of trade support organization service will be positively
related to export commitment.

Ho Service Quality factor of trade support organization service will be positively related to
export commitment.

H3 Export commitment factor of company will be positively related to technology
competitiveness level.

H4 Export commitment factor of company will be positively related to organization capacity

H5 Export commitment factor of company will be positively related to export performance.

H6 Technology competitiveness factor of company will be positively related to export
performance.

H7 organization capacity factor of company will be positively related to export performance.

Fig. 1. Conceptual Research Model
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Table 2. Operational Definition of Variables

i
2
X

Factor Operationalization Source
- Compliance with commitment
Customer- ) CUStqmer response level Jeong Yoon-Seo (2009), Cavanaugh
X : - Considerate level of company
orientation . : (1976)
- Business handling speed
- To accommodate corporate level
Service - Business Processing modernized level ~ Kim Hong-Ryel (2011), Hwang Kyung-Yun
Quality - Business processing simplification level (2011, 2012), Bae Myong-Ryeol (2012),
- Post management level Kim So-Hyung (2014)
. - Hwang Kyung-Yun (2010), Cavusgil, Zou
Technology - Differentiation of technology (1 994)g| de);h (92003) (Choi )Hak-Soc? (2005)
Competitiveness - Market competitiveness of product Yan ,Don Woo (éOOG) Ibeh and Youn ’
Level - Technology competitiveness of product 9 (2081) Zou and ‘Stan( 1998) 9
- 'I:ec\’,rel tgfef?;‘;v technology - acquisition o et al. (2000), Kim Young-ll (2010),
. . . Park Kwang-Seo (2010), Park Ju-Young,
Organization - efforts to establish a new business Choi Soon Sik and Hong Suk-Ki (2011)
capacity area level ; ’
o ) Kim Cheong-Gwon (2014), Taylor, Baker
- Existing technologies for the advancement ( 1993) Zahar; ot ;l ( 12;93)
of the level of effort ’ '
- Improvement of overseas marketing for Park Keun-Ho and Khoe Kyung-ll (2007)
the material level of investment Kim Jae-Woo and Jeona Yoon-Sa ’
Export - improvement of overseas marketing for (2012), Olavarrieta et gal (2008) Y
commitment the human level of investment Christenser71 et al(1987) Parl-< Ju-Yc}un
- Overseas markets theat respond to Choi Soon Sik and Ho;1 SukcKi (201%
changes in levels J
- Improvement of overseas market share
Export - Improvement of price for export recovery Hwang Kyung-Yun (2010), Park
performance - Sales increase Kwang-Seo (2010)
- Actual export improvement
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Table 3. Analysis of Basic Statistics (1)
Type of Company

Classification Frequency %

Food Industry 14 8.6
Cigarette Industry 2 1.2
Textile Product(clothing, shoes) 31 19.0
Wood, Wooden Product 1 0.6
Paper, Paper Product(Pulp) 1 0.6

Petroline 0 0

Chemical Products 10 6.1
Medical Supplies 1 0.6
Rubber and Plastic Product 10 6.1
Nonmetalic Minerals Products 4 25
Metal Products 27 16.6
Electronic component, Computer, Image, Sound communication Manufacturing Industry 19 1.7
Medical device, precision Instrument, optical Instrument 4 25
Electrical Equipment 11 6.7
Others 28 17.2
Total 163 100.0

The number of employees

Fewer than 10 40 245

10-50 59 36.2

50-100 31 19.0

100-300 26 16.0

300-500 2 1.2

500-1000 3 1.8

More than 1001 2 1.2

Total 163 100.0
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Table 4. Analysis of Basic Statistics (2)

gl gt a7 169

Trade support organization service
application period

Export experience

Classification Frequency % Classification Frequency %

1 year fewer than 14 8.6 2 year fewer than 7 43
1-3 years 29 17.8 2-5 years 21 12.9

3-5 years 37 22.7 5-8 years 45 276
5-10 years 47 28.8 8-10 years 25 15.3
10-15 years 23 14.1 10-15 years 27 16.6
15-20 years 7 43 15-20 years 20 12.3

20 years More than 6 3.7 20 years More than 18 11.0
Total 163 100.0 Total 163 100.0
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Table 5. Exploratory Factor Analysis of Variables

Items Factor1 Factor2 Factor3 Factor4 Factor5 Factor6
Compliance with commitment A1 .851 164 219 .084 101 142
Customer response level A2 .827 .048 251 211 .035 141
Considerate level of company A3 .819 322 227 .066 .095 .061
Business handling speed Ad 778 150 267 160 .080 .084
To accommodate corporate level A5 .769 .353 223 .030 126 118
Improvement of overseas market share  B1 A72 .875 220 .029 A71 37
Improvement of price for export recovery B2 182 .842 257 .041 .160 152
Sales increase B3 214 .834 231 017 108 164
Actual exports improvement B4 311 171 224 .106 159 110
Business processing modernized level C1 .156 184 .856 A17 .085 13
Business processing simplification level ~ C2 241 .261 797 190 107 .075
Post management level C3 .384 270 .755 .095 116 .085
Level of diversity our business approach C4 420 A79 .704 189 122 .058
Level of service providers of access C5 .399 .398 .620 077 .023 -.087
Differentiation of technology D1 129 136 164 .865 234 131
Market competitiveness of Product D2 132 -.011 148 .841 221 215
Technology competitiveness of product D3 142 -.013 135 .823 .285 217
For the new technology acquisition level E1 118 164 090 249 866 173
of effort
Efforts to establlsr]e?/e?ew business area E2 088 178 060 302 807 245
Existing technologies for the
advancement of the level of effort E3 120 199 198 271 1 240
Improvement _of overseas marketing for F1 063 212 031 188 339 787
the material level of investment
Improvement of overseas marketing for F2 252 189 056 287 210 m
the human level of investment
Overseas markels that respond o £3 - 933 495 235 420 257 596
changes in levels
eigenvalue 4260 3.646 3498 2857 259 @ 2.014
% of variance 18521 15.854 15209 12422 11.287 8.755
cumulative % 18521 34.375 49.584 62.006 73.292 82.047
cronbach’s alpha(o) 933 .937 918 913 910 .851
2) Bl QoM At (df = 211, p=.000)2 LreRaL, FA5 A}
B E= S S ek
B oA A= Aol Weel S0|aH(root mean square residual)
- _ o|slo O 5 Ao glcthg] =g
o] ¥9l=x] Frlsla 240 AlFwe} .05 ojsf ]?‘iu‘lﬁ“d— NO= %_};_}510‘_ Hl
o E =D Y47 {Xel iy S I
Efees slelah] glald sely molpy 00O AT et webs i
_ Z315F SRMRS 8 ollo|y ATl
& AAsE A3} (Table 6)7F 2, o 0.08 olsiond st
= o= TH L o E
B oojoro] Blold QolEao] md AE) = Jlom = 05208 LERt
= =3 25k /\E A5 = Z15)-
w2 W] Al AojHEaset g o SR ARAES duad e
RFA 0] ABHE K| AbfHoleh o Xj—z(normed fit 1n(1€;( Nzl) 902, 22
- pSiel 4 : =
A, AU ARG A = 347,040 1o rlineremental fitindexs TR 959,
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Table 6. Confirmatory Factor Analysis

2 2343 29 A e a7 171

Standardized AVE Composite
Factor Item Regression S.E. CR SMC (CR) Reliability
Weights o (CR)
A5 826 682
Cust A 833 .080 12.407 694
ustomer A3 875 063 17.632 765 721 928
-orientation
A2 836 .086 12.198 698
Al 874 .080 13.059 763
B4 831 691
Export B3 883 079 14.347 780 702 938
Performance B2 .908 074 15.047 825
B1 934 073 15.773 873
c5 783 613
Seni c4 871 075 12.338 759
ervice c3 .900 075 13.001 810 692 918
Quality
c2 839 078 11.669 704
c1 759 .078 10.360 575
Technology D3 .890 792
Competitiveness D2 .869 .063 15.164 .755 779 914
Level D1 .889 .062 15.778 .790
Orcania E3 866 751
rganization E2 884 061 14.908 782 776 912
Capacity
E1 893 .067 15.125 797
oot F3 840 706
Xpol F2 824 088  11.876 678 656 851
Commitment
F1 764 .095 10.773 584

Goodness-of-Fit
of Model

%2 = 347.949 (df = 211, p = .000), Q = 1.649, RMR = .058 (SRMR=.052),
RMSEA = .063, GFI = .854, AGFI = 0.808,

NFI = 902, RFI = .882, IFI = .959, TLI = .950, CFl = .958

E|A-Fo| A A 4x(Turker-Lewis index; TLI)
=950, H|aAgEHAg(comparative fit index;
CFDx= 0.958% Uepdt), SEAg A=
sygaow 1o A gho] A== 8
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0.082] W9IE B o) 8% 4= 9= O

7HEsh=d] 0.0630.8 UER] 42838 4
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correlation; SMC)2 0.2 oJAo g XE}
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Al(construct reliability: C.R,)2] A% 34
71EA= 0.7 o)A Holof shal(Bagozzi
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variance extracted: AVE)Q] FH7|&X]+=
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Table 8. Hypotheses Verification Results

~

Hypothesis Path Coefficient SE  tvalug(C.R) P-value
H1 Customer Export 208 108 2767 006"
-orientation Commitment
Service EXpOrt e kkk
H2 Quality — Commitment .298 115 2.606 .009
Technology
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ommitment
Level
Ha4 Export Organization 889" 094 9.462 000
Commitment capacity
H5 Export Export 1049 243 4317 000
Commitment Performance
Technology
H6 Competitiveness  — Export 4927 441 -3.487 000
Performance
Level
H7 Organization Export 135 140 965 334
capacity Performance
Note: *** = p<0.01, ** = p<0.05, * = p<0.10
BOAR UERIIL, BEQAN= 004, (ke #RS SRl webd 2 A7) spY 4
9.502& Uelyit), o= 7|Yo] FEEE A= it
b ks A SEAFA) APl et A, 71919) SEERIEE SE T
= Aok EARe] ARt Ve A dgs UWD} FEEQ L] $EA o] o
AHA QAP E e e AR St AEAG= 1.0498 YEfal, 5393t
QAL LB Jolu] oS AR b 0,243, Ghe 431708 ek wel
o that Fxpe] Bk ofeleh, e 4% A /M sk A,
o] $HERIEE 7|90] ZIEAHYE ol AN, 71%0e] TR 24
A7) Sl Zolek webd 7Md 3% s do]l 3RS AR e ZloR vekt,
ik, NEBYF e sEae] FRA
WA, 7Ile] SEEQIEE 2] 4oz 4922 VERETL, EROANE 141, ¢
FE v AR UEyth EE Rl P -3.487= UEpsith o= HIA 7|9
A el gt ARAG 880= Uelyt  sliiEe] ek A ols Awmw o
3, BEOARE (004, G 90,4627 el AR o 5 UlAIAe] A7)} Ko} 32
th o= EAIFAR 7P Y-S LA e = MESHA El= WA |PE2 o2 7}
= NAsh7] 98l Rt =8 e = Al AJglo] A olti(Ibeh and Young,
A U A950) $EAFH vielE fokE 20015 Yang, 2000). 71474 4ES vigto s
iRt WS, sfeubAlY e, sielAPG AL TRzl A=20] At 71 Wi
5 ol NES glot tofet A, ARE o) Yo, AAe] $EAA, A B
welg b Hokh el REEUESL & A 5 ojahy aabe) MyHoR Agal
2 7|9 AeRlES flg 24 yRe o o] =24 1E A 4= 2UckIbeh, 2003).



174 maa7 A1 A3E 20154 69

Fig. 2. Relationships of Factors
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