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Abstract

Purpose - This study reviews the achievements of a pilot
project for the revitalization of a commercial district performed
for three years after its establishment in 2011. The project for
the revitalization of the commercial district was performed to
create a new local community space in connection with the tra-
ditional market and nearby districts. Although it was a pilot proj-
ect, the project for the revitalization of the commercial district
has been performed for almost three years. Therefore, this
seems a proper time to conduct an interim evaluation of the
project. This study aims to review and evaluate how the govern-
ment support policy is influential for the revitalization of the
commercial district. In other words, this research aims to identify
what projects positively affected consumers’ intention to revisit
the downtown commercial area among the commercial district
revitalization projects-promotion events, promotion activities, edu-
cation, merchants cooperation system, IT projects, cultural
events, and residents’ communication.

Research design, data, and methodology - This study des-
ignated seven management improvement projects affecting com-
mercial district revitalization based on preceding studies. The
survey of the degree of satisfaction on seven management im-
provement projects was executed targeting consumers who vis-
ited the commercial areas. Additionally, visitors' revisit intentions
regarding currently visited commercial areas were also
investigated. Therefore, revisit intention was set as a dependent
variable and the satisfaction degrees of the respective manage-
ment improvement projects were set as the independent
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variables. A total of 1,209 consumers were examined in six dis-
tricts in the country.

Result - Multiple regression analysis results showed that cul-
tural events, education, the merchants’ cooperation system, and
IT projects brought statistically significant effects to the revisit in-
tentions of consumers. In contrast, promotion events, resident
communication projects, and promotion activities did not affect
the revisit intentions of consumers. Particularly, the residents’
communication project did not show significant influence be-
cause of consumers' recognition that it is similar to a cultural
event.

Conclusion - The following implications for the revitalization of
business districts in the urban central area are drawn. From a
general perspective, the businesses of culture, education, and
cooperative system among seven businesses play positive roles
regarding the intention to revisit so that the project is required
to be promoted periodically through unique performances differ-
entiated for each district, the merchant training reinforced for
professionalism, and the expansion of joint events of merchants.
Moreover, the sales promotion project and public relations activ-
ity are shown to be not influential to the intention to revisit.
Therefore, while short-term sales promotion such as one-time
gift events are required, sales promotion and public relation ac-
tivities to induce revisits by mileage savings and accumulated
gift presentation to attract long-term customers are required. The
IT business is positively influential to the intention of revisit.
Therefore, detailed information on the revitalized commercial dis-
trict should be provided and additional functions such as dis-
count coupons for continuous utilization should be included in
the mobile app and the website.

Keywords: Commercial District Revitalization, Revisit Intention,
Small and Medium Merchant.
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<Table 1> Legal requirements to designate legal commercial
revitalization district

Category Designation requirements

Areas where more than one market or shopping
districts are included

Areas where more than 50/100 of commercial areas
are included according to "National Land Planning
and Utilization Act,

Areas where more than determined number of
wholesale and retail or service stores which are
determined by Presidential decrees within the relevant
areas are concentrated and form a single commercial
district
Areas where major commercial activities in relevant
areas have been contracted or potentially to be
contracted according to the standards by Presidential
decrees like sales decrease after the actual condition
survey according to Clause 9

Clause 1

Clause 2

Clause 3

Clause 4

Source: Office of Legislation “special laws to promote traditional
markets and shopping districts” (Office of Legislation Clause
2 article 4)
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<Table 2> Comparison of project's basic plan and project's detailed

execution plan

project's detailed

Category project's basic plan execution plan
Spem_a!l laws to promote Operation guidelines for
traditional market and ’ L
) i commercial district
. shopping districts” (Office o )
Basis S revitalization projects,
of Legislation Clause 19
: Clause 2, Clause5,
Article 4, Clause 19 Clause 14, Clause 15
Article 5) ’
Plan Mayor-Governor-Head of Commercial supremacy

management system

Gu (town manager)

establishment

Mayor-Governor-Head of

Approval Mayors and governors Gu
Establishment 3 vears Everv vear
period y vy
o3 gzt A-AIYE2 20113 X[ 7749] Al-AME T (M=
otz, g7| 94, Z¥ 39, 55 7 49 & 7 57
= TAhHo| MEEACLE, 7|8 Ql=at ALY ot Oj=Eof| mE

A A= Dl=gez Qo M5 TH0| AYE ZI|5EHA
=OIM 671 AIHAIRTAO| AIRE FEISIRALE

<Table 3> Promotion status of demonstration projects in each district
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Cateqo Seoul Gyeonggi-do Gwangwon-do Chungbuk-do Gyeongnam-do Busan
gory Mapo Seongnam-si Donghae-si Chungju-si Changwon-si Dong-gu
Area designation *11.10 *11.10 *11.09 *11.09 *11.09 "11.12
Establishment of commercial
district management *12.01 "12.04 M11.11 “11.12 “11.12 *12.01
organization
Organization type Corporation Foundation Foundation Foundation Foundation Foundation
Establishment of project's 12,07 12,03 12,04 12,04 12,05 12,07
basic plan

Source: Market management Promotion Agency “Commercial district communicates with the world.”(2013)

<Table 4> Status of project budget in each district

(unit : million won)

Category Seoul Gyeonggi-do_ Gwangwon-Qo Chungbgk—c_Io Gyeongnam-d_o Busan
Mapo Seongnam-si Donghae-si Chungju-si Changwon-si Dong-gu
2011 706 - 646 805 860 819
20124 685 906 451 523 402 332
2013 320 594 495 595 538 503
Total 1,711 1,500 1,592 1,923 1,800 1,654

Source: Market management Promotion Agency “Commercial district communicates with the world.”(2013)
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<Table 5> Research hypothesis

Cultural event projects in downtown commercial areas will

all affect the revisit intention of the clients.
Ho Promotign event project§ .in.dowr)town commgrcial areas
will affect the revisit intention of the clients.
H3 Promotion_ activities projec_:tg i_n downtown comr_nercial
areas will affect the revisit intention of the clients.
HA Education projects in downtown commercial areas will

affect the revisit intention of the clients.
Cooperation system construction projects between
H5 merchants in downtown commercial areas will affect the
revisit intention of the clients.
Residents communication projects in downtown
H6 commercial areas will affect the revisit intention of the
clients.
IT projects in downtown commercial areas will affect the
revisit intention of the clients.
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<Table 6> Socio-economic characteristics of visitors

Type Frequency %
Gender Male 431 35.6
Female 778 64.4
The twenties 138 11.4
The thirties 225 18.6
Age The forties 232 19.2
The fifties 317 26.2
Above the sixties 297 24.6
Self-employed 184 15.2
White-collar worker 387 32.0
Occupation Housewife 491 40.6
usnttleJ iirlgyztj "7 9.7
Others 30 25
Awareness of the Yes 751 62.1
Project No 458 37.9

MO 67 A B ABARTAS (fYOR HEX FA
ZWES =8, 5 U 12009 5 oY SEA} 778yoz
644%2 &2 H82 AXGIHON HN SUA: 4313o=
35.6%= LIEtGICE 2= 50CH SEX7F 317HOZE 26.2%=
7Kg &7 LIERAOD] 60L) 0|4 SRV} 20722 24.6%, 40
o SERXZL 23282 Z 19.2%, 300 SEXIZI7t 2258 =
18.6%, OIX|2teZ 200§ SEXIZI7L 138HOZ 11.4%9| HIES
XPRI$H o2 LYERICE S0 40C) O|A 1240| 8460 A
S} 20| 69.9%S AXSHO T4 &2 FK|2 LKL X
¢ SHoBL MYFLI} 49102 406%2 74y EA Lief
SO0, XTOUSIAYA-BLL0| BTHOR 320% XA}
184HO 2 15.2%, HM-Z 20| 1M7THOZ 9.7%, OHX|2oZ J|Et
X3 ZAKIT} 3022 25%2 LIEfSTE

M ZMsl 7o wenAg FHoz ¥Y o, HY 42
ZAZIO| 2B, HSAR X 4E7t0| 3018 1%L 0t of



Seong-Ha Kang, Jung-Hee Lee, Seong-Hyuk Hwang / Journal of Distribution Science 12-12 (2014) 101-106

<Table 7> Average degree of satisfaction in each commercial district revitalization project type

105
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