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Abstract

Web dramas are attracting more and more audiences in Korea, especially among the young generation.
As the growth of web drama challenges the traditional content industry, it is important to understand
the factors which affect web dramas’ performance in order to formulate adequate strategies. Thus, the
purpose of this study is to identify and empirically verify the factors which affect the performance of
Korean web drama.

Building on previous work this research suggests three important properties of Korean web drama,
namely, properties of “snack-culture,” “social consumption’, and “traditional video content.” Then several
variables and hypotheses were set under these properties for multilateral empirical analysis. ‘Snack culture’
properties of Korean web drama suggest the romance/comedy genre and directors and writers” previous
experiences with web dramas would positively influence the performance of a web drama. “Social
consumption” properties of Korean web drama suggest the number of viewer comments in the bulletin,
the star power of a male idol singer, and the sequential release strategy would positively influence the
performance of a web drama. Traditional properties of video content, such as movies and TV dramas
suggest that the participation of a major firm in producing, cross-media programming strategies, and
the use of existing intellectual properties (1) would positively influence the performance of a web drama.

For an empirical investigation, 256 web dramas which were listed in Naver TV Cast platform at the
time of October, 2017 were used as the sample. Some dramas had been listed from as early as February,
2013. A hierarchical regression analysis is conducted to test hypotheses. Results show that the romance/
comedy genre, directors’previous experiences with web dramas, number of viewer comments in the bulletin,
and cross-media programming strategies indeed have significant effects on the performance of web dramas.
However, other variables are not found to be associated with the performance of a web drama. The
contributions, implications, and limitations of the research were discussed.

Key words: Web Drama, Snack Culture, Social Consumption, Signaling Theory
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