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The Dynamics of Chart Success
in Korean Recording Industry

Limb, Seong—Joon*
Yoon, Moon Su**

Abstract

Based on network theory perspective and resource-based view of the firm, this research examines the dynam-
ics of chart success in Korean recording industry over the period of 2002 to 2006 using Korean album chart
listings. It is found that incidence of chart success measured by the length of chart survival of albums was af-
fected by the record production system, competences of record companies, and initial popularity. Earlier research
found that in Korean recording industry musical records are typically produced by two different systems. First
production system is the integrated system in which a single record company is responsible for the creation of
musical content as well as the distribution of recorded music. Second production system, so called 'the PD con-
tract system', is relying on the network in which an independent production is responsible for the creation of mu-
sical content whereas a record company is responsible for the distribution of recorded music. Confirming the re-
sult of an earlier research, analysis of data in this research indicates that the records produced by the PD con-
tract system on average outlasts the records produced by the integrated system in the length of chart survival.
It may suggest that networking has been an effective strategy in Korean recording industry. The resource based
view of the firm suggests that major productions and major record companies that possess superior resources
should outperform rivals with lesser resources. It is indeed found that the records produced by either major pro-
ductions or major record companies on average outlasts the records produced by non-major productions or
non-major record companies in the length of chart survival. Confirming the result of earlier research in U. K. on
the bandwagon effect, empirical results of this research suggest that initial popularity is a very important factor
in chart survival in Korean recording industry too.

Key words : networking, resource based view of the firm, recording industry, musical record production sys-
tem, chart success, bandwagon effect
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