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Research topic analysis of the European Sport Management Quarterly:
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[Purpose] The purpose of this study was to analyze the research topics of the articles which were
published through European Sport Management Quarterly(ESMQ) from 2009 to 2018. The prior topic
analysis studies of the ESMQ classified topics based on the key words using NASPE-NASSM SMPS
categories. Therefore they couldn’t fully reflect the content of the articles. [Methods] The topic
modeling of the current study was conducted with the Latent Dirichlet Allocation(LDA) which generates
topics based on the word usage in the article. A total of 265 articles were converted from “pdf format

to “txt' ANSI format for topic modeling analysis. The whole topic modeling process was done using R
program and the model was set to generate 10 topics from the article. [Results] The 3 sport
management experts were hired to label the name of the topics and the name of the topics are as

follow

: (1) Impact of mega sport event, (2) Cause-related marketing, (3) Factors affecting the results of

the competition, (4) Managing sport organization, (5) European sport leagues, (6) Strategic management,
(7) Sport economics, (8) Sport in communities, (9) Sport consumers, (10) Elite sports. It is not quite
possible to compare the results of the current topic modeling results with the previous ones because of
the methodological differences. However, even though the standards are different, Sport marketing topic
showed the largest growth among the 10 topics extracted. [Conclusions] This study used the LDA
probabilistic algorithm to analyze research topics, which made the analyses more objective and wholistic.
However, the insights of the researchers were still needed to interpret and labeling the topics.
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Table 1. Number of the published articles of ESMQ per year and per topic

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
Topic 1 2 2 4 5 3 2 7 1 1
Topic 2 1 2 3 3 2 7 3 2
Topic 3 5 1 1 2 1 1 2 2 2 2
Topic 4 5 9 3 3 4 4 5 2 5 3
Topic 5 1 3 1 2 2 3 6 5 4
Topic 6 3 3 2 2 3 3 2 1 4
Topic 7 4 2 3 3 2 1 3 2 1
Topic 8 1 3 3 2 6 1 1 4 2 3
Topic 9 1 1 3 3 4 6 1 3 5 9
Topic 10 1 1 3 1 3 2 5 4

23 25 21 25 25 26 25 32 31 32




780 Mihwa Choi et al.

Table 2. Word frequency

word frequency word frequency word frequency word frequency word frequency

sport 25,993 model 4,460 data 3,166 find 2,561 inform 2,304
team 8,535 level 4,445 organis 3,055 involv 2,559 interest 2,251
event 7,821 valu 4,204 process 3,032 high 2,557 competit 2,220
studi 7,698 athlet 3,937 increas 3,001 influenc 2,556 exampl 2,210
particip 6,712 posit 3,912 footbal 2,893 ommuniti 2,525 mean 2,199
research 6,099 group 3,869 olymp 2,832 specif 2,523 profession 2,196
manag 5,902 import 3,671 includ 2,831 member 2,514 chang 2,194
club 5,654 may 3,653 market 2,810 structur 2,485 identifi 2,191
use 5,639 activ 3,650 relationship 2,807 nation 2,481 will 2,185
can 5,255 perform 3,649 govern 2,793 associ 2,471 suggest 2,169
organ 5,049 fan 3,539 base 2,789 work 2,471 context 2,143
social 4,981 volunt 3,534 consum 2,760 measur 2,470 perceiv 2,127
differ 4,946 support 3,475 year 2,745 leagu 2,463 follow 2,119
also 4,791 provid 3,462 howev 2,716 role 2,427 toward 2,111
develop 4,767 signific 3,439 player 2,664 brand 2,399 like 2,109
effect 4,696 individu 3,327 tabl 2,653 experi 2,377 term 2,101
game 4,658 factor 3,318 impact 2,649 new 2,367 peopl 2,095
relat 4,646 two 3,293 first 2,605 indic 2,341 need 2,067
one 4,536 variabl 3,281 analysi 2,596 focus 2,336 servic 2,053
result 4,494 time 3,270 within 2,565 number 2,332 attitud 2,050

oWl BolE3% A AHEH T YETtE OB FAE  HASE AFH WRolu} ol AFHo R AA A

FZo + Cause-related marketing ¥4 =&o] F 7|y 3

Holtt. oldl wt ~xzupAEY Foo FEQ

EDly o “Cause-related marketmg © 2 Topic 28 183ttt

TopicProbabilities I+ ll AIAlE Gamma 217} &
=55 FA < 474]7} F& =rolth mebA FAEE
Gamma A7} 2 &9 /9] =& 4749 FAE
Y idle o /,\j?ﬁ St Table 4-1, 4-2).

Topic 191 26578 A & 2770 241 (10.2%)7F &
gEglon F8 Wo]ZE ‘event, olympic, ‘impact’
legaci 5] AUt &FE =i W&} F8 o
o] & O & Topic 12 Tmpact of mega sport event”
= s

Topic 201+ ‘brand, ‘sponsor’, attitud 52| ©oi7}
AR AT A dol #H =7 89 2
F2uAR R O FAME 2EAY T SFo] Bl

=of PR o] AFA 02 hEhiT) 53] 71gjel)

]\_._

Topic 322 29 =%E5 5 7P %2 Gamma 3
£ Hol 59 i{??% BE A7 FYFTd 9 &
T JE WS et A= g 4 ek 2 291

o] &lle] 291(i.e., hazing), A= 821 ('
robin), 2 (i.e., strategic resting),
fixing @ & theFatA| AX = AARE 2= o] 2
A A7) 78 e ARAE ﬁﬂ%i =i
& 9tk webd B FAlE Factors affecting the
results of the competition ©& =9 ot

Topic 4= 10708 B8 ZF 7P B2 A4S0 4374
(16%)7F &=t o9t #AHE dolEE ‘manag,
‘organis 5 A2 Y AfoM FEHOR Eod &
A= Tol 7k 9ol Yebgth. Gamma $317F 2 39
oAl 719 =&+ ‘culture, ‘balancing’, leadership

, round
atch
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Table 3. Number of assigned articles for a topic and representative words

Topic n words
1 27 event, olymp, game, host, impact, resid, social, legaci, citi, local
2 23 brand, sponsor, sponsorship, attitud, consum, toward, team, imag, studi, athlet
3 19 player, team, coach, perform, match, dope, use, stage, haze, fix
4 43 sport, manag, organis, research, process, develop, structur, knowledg, within, can
5 27 team, leagu, footbal, club, season, match, variabl, market, attend, effect
6 23 organ, club, sport, manag, govern, board, member, profit, financi, organiz
7 21 sport, particip, activ, variabl, model, time, age, level, studi, differ
8 26 volunt, social, communiti, sport, group, particip, work, member, team, individu
9 36 sport, fan, team, valu, studi, item, model, research, factor, game
10 20 sport, athlet, elit, perform, develop, nation, coach, countri, polici, support

Table 4-1. Top 5 articles for each topic and the name of the topic

Topic Gamma Assigned article

Legacy perceptions among host and non-host Olympic Games residents: a longitudinal study of the

084 2010 Vancouver Olympic Games
Impact of mega 0.82 The importance of legacy outcomes for Oly.mpic Games four summer host cities residents' quality of
sport event life: 1996-2008
(n=27) 0.78 The Social Impact of the Tour de France: Comparisons of Residents’ Pre- and Post-event Perceptions
0.72 Legacy of the Beijing Olympic Games: a non-host city perspective
0.67 Residents’ Perceptions of Environmental Impacts of the 2008 Beijing Green Olympic Games
0.86 Ending a sponsorship relationship: consumers’ responses toward a forced versus a chosen exit
Cause-related 0.85 The impact of processing athlete transgressions on brand image and purchase intent
marketing 0.78 Exploring the impact of country-of-origin fit and team identification in sports brand evaluation
(n=23) 0.73 Cause-related marketing in sports: the power of altruism
0.71 Cause-related sport marketing: an organizing framework and knowledge development opportunities
0.78 A study of efficiency monitoring systems for match-fixing players in the Chinese Professional Baseball
League
) Tie-breaking in round-robin soccer tournaments and its influence on the autonomy of relative rankings:
Factors affecting 0.77 UEFA vs. FIFA regulations
thi::z;g; t‘i’;:he 0.75 Case Law Analysis Regarding High School and Collegiate Liability for Hazing
(n=19) 071 The effect of strategic resting in professional cycling: evidence from the Tour de France and the Vuelta a
Espana
0,63 Payback Calls: A Starting Point for Measuring Basketball Referee Bias and Impact on Team
Performance
0.81 Culture and the Study of Sport Management
0.79 Embracing Cultural Contexts and Critical Reflexivity: (Re_)presenting the Global Sports Industry in
Managing sport Research and Practice
organization 0.75  Navigating austerity: balancing ‘desirability with viability’ in a third sector disability sports organisation
(n=43) 075 Creating and leveraging knowledge to promote sport participation: the role of public governing bodies
' of sport

0.74 Stakeholder Constructions of Leadership in Intercollegiate Athletics
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Table 4-2. Top 5 articles for each topic and the name of the topic

Topic Gamma Assigned article

0.88 Fan preferences: one country, two markets and different behaviours

European 0.88

Analysing match attendance in the European Rugby Cup: Does uncertainty of outcome matter in a multinational

tournament?
spo(rr: 1eza79)ues 0.85 The lack of balance in the Spanish First Division football league
- 0.85 Can sporting success in Norwegian football be predicted from budgeted revenues?
0.83  The Beckham effect: examining the longitudinal impact of a star performer on league marketing, novelty, and scarcity
0.88 Growth determinants of small- and medium-sized fitness enterprises: empirical evidence from Portugal
Strategic 0.74 Corporate governance and earnings management in the European football industry
management  0.70 Organizational performance of nonprofit and forprofit sport organizations
(n=23) 0.69 Astructural perspective of cross-sector partnerships involving youth sport nonprofit organizations
0.66 A model of transparency: determinants and implications of transparency for national sport organizations
0.92 The Demand for Sports and Recreational Services: Empirical Evidence from Germany
Sport 0.92 Travel Time Spending Behaviour in Recreational Sports: An Econometric Approach with Management Implications
£conomics 0.92 The determinants and income elasticities of direct and indirect sports expenditure categories
(n=21) 0.89  Anexamination of the determinants of Irish household sports expenditures and the effects of the economic recession
0.88 Expenditures on Sport Apparel: Creating Consumer Profiles through Interval Regression Modelling
0.78 Sunday afternoon social capital: an ethnographic study of the Southern City Jets Club
0.76 Creating Communities that Lead to Retention: The Social Worlds and Communities of Umpires
Sport i.n. 0.70 Changing roles: applying continuity theory to underst-anding the transition from playing to volunteering in
communities community sport
(n=26) The Value of the Dark Side: An Insight into the Risks and Benefits of Engaging in Health-compromising Practices
068 from the Perspective of Competitive Bodybuilders
0.64 “You belonged to something’: exploring how fundraising teams add to the social leverage of events
0.92 The relative effects of game outcome and process on fans’” media consumption experiences
0.88  Psychometric Evaluation of the Team Identification Scale among Greek Sport Fans: A Cross-validation Approach
cor?sici:ers 0.85 Managing dive centres: SCUBA divers' behavioural intentions
(n=36) 0.85 The effects of emotions on foothall spectators' satisfaction and behavioural intentions
0.85 Impact of core and peripheral service quality gn consumptign behavior of professional team sport spectators as
mediated by perceived value
0.84 Positioning in Olympic Winter sports: analysing national prioritisation of funding and success in eight nations
. 0.84 Global Trade in Sports Goods: International Specialisation of Major Trading Countries
Elite sports - - — — -
(n=20) 0.74 A psycho-educ§t|onal _currlculum for sport career transition practltloru_ers: development and evaluation
0.71 Exploring China's success at the Olympic Games: a competitive advantage approach
0.69 Coach migration in German high performance sport
T A2x =220 $43 AAE &Eo| XIHAY. o] football & 3 =7}e] ~¥X = 2|1 =
o wgl £ 4+ "Managing sport organization 2.2 o] AT} o]} & S S N =
g = ATt “European sport leagues = ™
Topic 50+ ‘team’, leagu, ‘club 52 ©ol7} %49l Topic 601] + ‘organ’, ‘club, ‘govern, proﬁt 5o &
o =E&H%er, #d =FJAE European Rugby o7} M =9 J‘ﬂr% R E 227G ek U

Cup, ‘Spanish First Division football, ‘Norwegian Lo F= 0] ATk w3 Al e ='e
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communities®} O A Z HHE Sport consumers
Z Ul 7he] FAIL Y ESMQE AAFEZ o] v 79| FA]
o tigt A+ o] ASH R 3 & AR e
o} o]y e A2 HrlE AR O sta & Journal
of Sport Management®} 9F7ke] #fo]& Hol& AL
Uebgth, JSMe] AellE AX = Z2Fd gk A9}
23z A (e, Fan) = A2 & AF= 79
AAE 1 YA Factors affecting the results of the
competition®} Sport in communities 3 #AS
Hole A= ohd o2 Yehyith

Pitts et al.(2014)2] A1FolM EF7Fo 2 AFEF
9 FAEY AET7E E AT e T8 AFTAR F
Z HA @& AoE Uyt oA Pitts et
al.(2014)¢l| w2 BJSMel|A] & & o] =fo] &gy
of AA 0.1%°l AUA| & A+ A4 D2 ESMQell
e 2089 w=2o] &3] HA 9.0%= AFAEY
o] F5e Ao 2 JEPH Governance”} ¥ Aol
Me FLTAR F2HA] ¥t Wat ol gl oAl RiA =
=2 #AE B9k Sport management educations £
glel oldl 99 FAE(.e., Ethics in sport
management, Sport law, Finance in sport, Field
experience) GA] w7 o]k, AV olejgh FAl= A
A AFFAE oA 2 Al 1A S92 JeElE A4
S v ud S v A3 AL =E A7 dgE o] 9
o} fEo 3719 FAEC] & AT FL AFFA R
F2HA 2 AL oNd TS At &
Pitts et al.(2014)¢] A7<IA Sport management
education, Ethics in sport management, Sport law,

o)

P

Finance in sport, Field experience $°] S8@# ¢l F
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2o #AL e Aoz JUeyd Management &
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o] Management & organizational skills in sport 4|
gHdoZ & 4 9+ Managing sport organization

(n=43, 16.2%)3} Strategic management(n=23,
8.1%)8 XA AA vwgtA Pitts et al.(2014)°]
B3 27.7%(n=85)¢ AR 54 24.9%(n=66)
2 Yehgt}. o] 9k th 24| Sport marketing 992 A
A w=2olA Al sk vl ol Pitts et al.(2014)9] A
Aol vl & wf & Fo= Fed Aoz YT
Sport marketing® FAFE FA| Eo] ETE Sport
economics A1 Pitts et al.(2014)2] Aol A o] ¥
A2 B =wo] FEHAY FAT 250 s A
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24.4%7} 4E FAR A F2E AT A o b
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tH(Kwon, Baeck & Choi, 2019). Kwon, et al.(2019)
of AFE B AT TS #A o R JSMe| A
Aol o] Fo] Hrh, a5 AT JSME F8 AT
FA 2 =ZF%¥ Management & organizational skills
in sport G| that A¥E BW Studies on sport
organization T4 &=io| 6.8%(n=25), Diversity
management F4] =50 10.4%(n=38) 2|1 Role
conflict FA| =70 6.5%(n=24) = YE}sitt. o] Al 7l
of FAE AA FAE A7 23.7%% AP AT (Pitts
&  Pedersen, 2005)°1A4  Management &
organizational skills in sport 992 A+7} 38%
(n=89)% Az} vHluE wj AHoz AL v|&o|gta
£ 4 At} A Sport marketing FA G A&
Management & organizational skills in sport 5419 <2}
& Ay} 89l HAtt. o] FAG o= Sport event,
& tourism A =&°] 7.9%(n=29), Sponsorship
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