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(Miller et al., 2000). Lol7} 3802 Yehls wSx
F4ol djgt 450 AT BARAE 7HesHl i
e T °“ii°w1 S FAA 31 AlFFEe] TAE
ZQ3 Ao Fd3tk 4= Q)

7Ha 1: 3 Z@RPo]E RHE olFtHe|e] T2 TR FA
29§98 9L 92 Aol

M 2 S ZARIZ RY ebhelY BAAEE WA

299 R 9E v Rolek
M 3 S TAR)Z RE obtdrle $7EE BAR
Aol HI% %2 w12 Role,

A 4 FU ZAR)Z RY obhdEY 98 Anar
BAZY 98 9L 13 Rolh

M s S TRl = e obtdnlel Aus 3PN
BABY 49% JF 712 ol

HiS3 m| MUl M3 2k JiM
Al Qe ARro]l & AR BAE A&
= USE 9uEh(Morgan & Hunt, 1994), A&
el Al BAL R4S AAET Y AAE T
8 vk S v 7HAE AFshs 7R ool 3l
7 d T, 384 THaYE O]OV]
A Ak 54 BA=ef dish &nrke] dAgsh E4e ol
s, 344 FAEY FHYY TS AL 7199 A
A5 FESH kA, 2009).
S, AESS AR A AT <
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ol e RS Suisith ol S AR
g w0 el el dd 98
2 4 TkOE, 2008 U, 2010). Al
2 3N ARYE sEFOR T

EON. RESE R 2wy

o o r

3.3.2 ZAIEY 2 A ARy 9 Apds AFs] flste] RE
2 AP IAEYS TR ?gs}iig , o= op7tdn] AH|A FHo] AAEYE F wHANA ATE
SAHAE AT SU3 wSANAS B S 2 AR

of THAlo] et Wgow B 5 gtk o2 =4y st g A HAE 2] flel fEl ophdmel AA T
ol =7)e oA Algshs S JHe wey ¢ A 58] Ao AE 2 FEA A Y Lk 4w
4o quAFA A 2 BARA =g Toz AT A2 o R o wsAu A Fel sk /14, A
@184 AAFE, 2003 AFH-2EH, 2007, &P AL, 29, AR A AEREE 5 Fetel] s dex
2014). ¥ AFol e ALY th3t HEFES 78TO A ol 714l AEAE Fe wiEs d4 A4 W
T3kl I, A3 email 55 &E3to] ARE TG 2021 1

4 NYFE 2021 28 28474 AR AERAF 717 5
3.3.3 ISMH|A M3} ¢ AZH A A el A 3517H°] AEAY 3 on 35

R LIV BN R
WA ke S ele] AT

32 A9 sl iEeg $H0E SPsglon @A 4.2 249H
A9, 2014; 2AT-Askt, 2017, A5, 2018) 65-FO 2
"7‘”5‘}03‘3} 2 Ao g3t EAUHS SmartPLS 2.0(Smart Partial
AEE 78 AR A5k, shdo] Algete 1 Least Square 2.0)5 83} 0, lL SARY A% de
IrfﬂlﬂliOﬂ g =] Algete ARE Skt éal o] 7x2EY AIE wE sl AL F oA Bl
th o5 flal 7ol gk WA 2] it WaS T4 27 @AY Al &l A8AA F ArhAEA 4,
o7 £ A4 2 FFsgon 4xgow Atk 2012; Fornell & Bookstein, 1982). F-3}, SmartPLS 2.0 A3
Hul- AL, 2014; 5%, 2018). AFR)E A3t sk 520l 7] wEel: f&strtal
BT %E}(’H’?“ %], 2012).
<E 1> waol x5 o 2 Qe pAES dad 39 A 09 721 W
- po— ammn  mwa] A 219 e Agasion ol 2 1A v
Moz AZEHTUL S, ATERY WY SHS ¥
e 9 gl s B o8| Hue oo |szw | AP 98 71EEARAE BeAT BA, mEANA
S8t Dz gl 21 47 |0]42t Zeileote) FAR dEds SPEF SNERI, P, $3E,
i | S sete Setate (R BT (o a4 **Hl  ABI B)sh BARS), wAABIS A3
| B8 % S RS ool stzoi(oote)| OFF 23 AEeEe] 24WSS SmartPLS 2002 A3
1% sl Tl o FPHoR ¥ Al BEE Y TP} AL #4
A:g\ U2 | A2l e s2mel ea e OB at7] flskel WAARY, e, Asedd 5o A%
— & S Zolr ATnge] ARE AP A9 By
e e o 2 s et |72¥ | A A9l 26l Slst s
SHA= o= 20
» LRSS MR TE mam zas@on ., ]
i 28 2 el O S sy 2imieeota)| T B oaAelA] 848 & 35149 ARl o QATEA A
— SAE obde] <& 2>9 A 94, SHEAY BE= oA4o]
s el S e | oo T 6RE | THOIENOR OuR ek siEe Fou 9
olatZ A|9)E T8 £ olskr} 180 (51.28%) & 71
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B APLE A= THTenenhaus, et al, 2005; Hulland,
1999; Chin, 1998).
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Story, 2005; Baena & Cervino, 2012). ©]:= X @iz}o]= HE|
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The Effect of the Quality of Education Service on the Performance of
Education Service through Relationship Commitment in Franchise
Beauty Academy: Moderating Effect of Trust Level

Kim, Chang-Bong"
Kim, Hee-Su™

Abstract

Recently, interest in Korean Wave craze and K-beauty, led by K-pop, is increasing. In addition, the popularity and influence of the
domestic beauty service industry has increased, and the economic and cultural ripple effects have been continuously expanding. The need
to professional manpower training in response to the demand for manpower due to the growing development of domestic beauty services
is emphasized, and the number of trainees who are actual consumers of beauty academy is increasing. Therefore, the purpose of our
study is to examine the importance of quality factors of educational services to achieve educational purposes in the educational services
provided by the Beauty Academy and the relationship between relationship commitment and educational service performance. Furthermore,
it is to draw the importance of administrative support services, educational programs as well as educational service provision activities.

However, the research for professional manpower training according to the provision of beauty services is insufficient compared to the
development speed of the beauty industry. Therefore, at the present time when beauty service education is emphasized, our study will
examine the relationship between relationship commitment and educational service performance based on the quality of education service
by the students of domestic beauty academy.

The measurement variables set for our study are program, instructor quality, tuition, external service, service fairness, relationship
commitment, trust level, and educational service performance. The variables were analyzed and derived through the survey, and the
following contents were derived from the empirical analysis.

First, the quality of education service provided by the beauty academy, such as program, external service, service fairness, relationship
commitment and trust level, had a significant effect on relationship commitment. Educational services provided by the institute, such as
the systematicity and diversity of educational programs, enabled students to have a uniform relationship commitment. The quality of
education service itself is to learn the expertise necessary for providing beauty service from the standpoint of the students and play an
organic role in the relationship with the institute.

Second, the moderating effect of trust level between academies and students was significant in the quality of education service and the
relationship commitment. This means that students will feel higher level of service quality through the practical trust relationship of the
students about the educational services provided by the institute.

Based on the results of the empirical analysis, the implications of our study are to find ways to improve the students' ability and
satisfaction represented by the results of educational services. This is because the quality of education services provided by the institute
called Beauty Academy will have a great impact on the career choice of educational facilities and students. The characteristics of
consistency, convenience, and knowledge orientation of education itself should be considered comprehensively, and a strong market
position should be established through image formation through external service factors, which are external environments of
academies.Furthermore, in terms of presenting differentiated strategies with competitors, the educational service quality factors play a
significant role in the commitment to the relationship with the students, so the role of relationship marketing will be important for the

psychological stability experienced by the students by grasping the demand accompanying the behavior of the students in advance.

Keywords: Beauty Academy, Franchise, Quality of Education Service, Relationship Commitment, Trust Level
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