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Abstract: This study aims to identify variables that affect technology commercialization performance
by analyzing the entrepreneurial orientation presented as independent variables, technological inno-
vation capabilities, and dependent technology commercialization performance. According to the anal-
ysis, the more innovative and enterprising the entrepreneurial orientation, the higher the

commercialization capability. Technological innovation capabilities have been shown to have a signif-

icant impact only on social networks among technological convergence capabilities. It has been shown
that commercialization capabilities only have a significant impact on technical performance among per-
formance of commercialization of technologies. As a result of analyzing the mediated effect of commer-
cialization capabilities, only innovation among entrepreneurs' orientations has a mediated effect on
technology commercialization performance. Only sales participation showed a mediating effect in the
relationship between technology convergence capabilities and technology performance of technology
innovation capabilities. Through the above study, in order to increase the performance of technology
commercialization through the expression of advanced technology innovation capabilities of informa-

tion technology start-ups, CEO should actively seek synergies through continuous interest and tech-

nology development investment. It was concluded that technical results can be achieved if technology

start-ups continue to engage in sales and social network participation activities that are easy to over-

look and create a corporate culture that tolerates failure.
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. o 145 79.7
o 37 20.3
20t} 14 7.7
30t} 79 43.4
a9 40t 74 40.7
50tH 4 2.2
60t )4 11 6.0
= 11 6.0
_ ArdE 11 6.0
= = ES 97 53.3
o shol 4t 63 34.6
HAREA 64 35.2
Az A7) AR} 22 12.1
2| Al A H| A 64 35.2
71ek 32 17.6
191 27 14.8
2~3¢2l 71 39.0
PAK R R 4~59] 80 16.5
6~721 14 7.7
8% o4 40 22.0
v 182 100.0
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4.2

¥

B B R HE d

ol

7Hd AL Sldl Aol &8E S, Aol
AT NES S A=A Felstr] Hsto
S0 A e AR QQEAE AT

BRAENL ¥4 71 AT HAE £451L
o TA7} =2 BFS ot gl R
ot TAA otk FRY £4E
T AL 9 QR0 R FEIUR FAHE
S3taem, 8219 Fe3E 3l 84U 3
vz A 2H o] S AAJSFATH

E3 8% o AA2 otoll gk 1.0 o<l
FEt5eH, ZF 219 A7t 0.5 )5kl ¢
Aol AQlstar, B 8219 HzJA]7}F 0.5 o144l
= EAoA Algstgnt. 21 2ARA 9 HyAd o
RE 4317 98t KMO gt ARgstg e, o]9
FAA ASES Y% HHO 2 Bartlette] 734 AS
= AAIsHTH

a2ja W) A e HES QE WE 48 &
A& 4= )& Cronbach's AlphaZt-2 AREsHe] BA45}
At YubA © 2 Cronbach's Alphagto] 0.7 o]Ako]H
A =7} Qe agit

3R

=R
> =

ir > 3 e e

bu 40
B
HE%’J&

1
o & wiu

=2
>,
N

fo
[

do dr e

4.2.1 A7 YA 834, JE4 AF

A7 AFPe S Uig g E4E
A3 5 AAY FAH 884 Adl <Table 2>9
. A8 BE4E 55 29 27 vy 3)H
%t A= BE o] WA o] e ALE
Ebgteh =3k KMO ko] .5 2ot =7 Vel 8084
Ad=ols ZA7E gle AL = UEyith Bartlett gt
oA p-valueZ} 0.05Ec} Ztom g2 QolBX gHOZ

A3rstAl Lrebteh. ZF ¥429] Cronbach's Alpha?} &
Al 0.7 ooz ety B AREE FEste A
A

4.2.2 719095 B34, A9 AF

71897k S vl g g3 24 A%t
e AAY FAA 2084 Al <Table 3>¢ At}
JE A4S 38 2% =& WA 3He o3t 2
= F5ol YH 3ol e AL R YT
gt KMO gtol.5 Bot =4 Uehd e84 A3t
Lol B4V il AL 2 UEt Bartlett gtollAl
p-value 7} 0.05E T Zrom g QolHA gR o7 AF
SHA Uebgth ZF H42] Cronbach's Alphaglk HAl
0.7 oo 2 e} 239 AFEE S5t A=
ettt

B oox
o
t

1.2.3 A4S 4F BFH, A=y AF
et dpe] ZAM4] e By BAL 913t
% AR A 284 23} <Table 459 2tk

‘0 =
FRE BAL BT 29 227} thejus sldo] ot
Az BE Eo] 4 Aghye] Qi o= ekt

o} 3 KMO gho] 5tk A Yeht aQliA g
Lol EA7L gl Ao Uehdt) Bartlett ZHollAl
p-valueZ} 0.055TF oz gol8y gROZ A
A Yebstth. ZH #¥14=9] Cronbach's Alphagl %Al
0.7 ol 2 Ueh} 239 AZ=g S5 2o
urebsttt

4.2.4 71&ARISH 4T} By, A=Y AS
FleAbeleh Auke] Zguise] et By BAHE
4 F= AA) FMH 2e1RA ATt <Table 5>

Table 2. Entrepreneurial Orientation Validity & Relaibility

TR 1 2 3 oo Azt i =Zwek  |Cronbach's Alpha
ERED 841 215 114
HAA1 825 154 144 2.255 25.054 25.054 818
4143 .802 .138 .210
Q¥ 7F2=d9 083 .800 078
o171 .240 71 .170 1.936 21.516 46.570 706
BEREY L 174 714 192
A1 116 .060 825
AHA3 .088 154 717 1.854 20.603 67.173 702
2H42 .328 .276 714

KMO =.792, X*=535.212**, p =.000
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AE7e FA719Y A7 AN Ve

A
A4

Fol Z1eArdst el mX= 9F - AYE 97 iEdE

FAoR.

Table 3. Technological Innovation Capabilities Validity & Relaibility

T 1 2 ool Azt ek =g Cronbach's Alpha
71&-g3rdek 873 101
71&gatalars .868 131 2.245 37.414 37.414 830
71483t e 804 245
R&DL5=2 .205 .862
R&DNESE1 .192 .856 1.965 32.744 70.158 720
R&D7E 523 .060 634
KMO = .727, X*= 405.617**, p = .000
Table 4. Commercialization Capabilities Validity & Relaibility
T8 1 2 olo| Azt W =R Cronbach's Alpha
P73 891 217
470l 881 226 2.436 40.600 40.600 879
FAFe1 .865 .093
A A E 933 .038 840
AR E 239 289 755 1.919 31.975 72.575 707
A HYE =1 177 732
KMO =.761, X*= 464.799=, p =.000

Table 5. Performance of Technology Commercialization Validity & Relaibility

B 1 2 o}lo| AZk i =AW Cronbach's Alpha
e 869 212
7111 .835 .202 2.223 37.054 37.054 .819
71&473 790 211
AZ A =2 .303 813
AZIAE1 .176 .807 2.069 34.488 71.542 172
AZAAES 155 .791
KMO = .796, X?=411.279*+, p = .000
2k FAE BAL B3 29 2E3 wieua she]  PAZEE A, /1SN GF, s 9, 718
o3 AT WE PRo| Y ATAo] Y AR U AshyTre] SRS 1 ABBAT BAN 02 GO
Bttt £33 KMO ol 5 Boh &4 veht 88 3% Hole A2z Usyth 53] AdAs7E =4

Z22 ettt Bartlett 4t

A gHEoZ

Azol= EA7 fle
oA p-value 7} 0.055 T o B2 @l
2 gFstA Uebsth. ZF §4=2] Cronbach's Alphagt &
A 0.7 oJAre 2 Ueh} B3 AFEE 225 A
oz yebgr.

S %7_7_74]% E43517] $J8) Toj&o A
<Table 6>3} Zt}.

HeRE BSE B A9 3 A Az
Eo} 2o AR} Qs Ao® Uehut,

4.4 ) AF

441713 1 8%

FH 1: B AR ALa el ke )
A Zoleh g AE] 91351 4 B Aol o
Qaelo] G w1A Holehs S 11, 12, 1-3
of et chg 191 2412 ALAIHAT 1 @9He <Table 7>
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Table 6. Correlation Analysis

E auy | quaed | any | EET IROMY qage | T ens | azeys
414 1
AT+ 428** 1
224 A27* ALTH* 1
Jlagataer | 432+ .166* 313%*
R&D/Nreda | .408%* 227%* 219+ | .366%* 1
3ol 118 .069 299%* | 306%* | .155% 1
As Ry EYT | 256% 201%* 368 | 431** | .336** | .391%* 1
7141 .356** .329%* .249%* .393** .331%* .243%* .364** 1
AEAA = .492%* .362%* 336** .493** .393** .145* .333** 479%* 1
*p <.05, **p < .01, ***p <.001
Table 7. An analysis of the Impact of Entrepreneurial Orientation on Sales Participation
2amo o H| 235} A4 BE3} A4 , SAEEA
B R X H] e SAFEHA VIF
&%) 2.914 .363 8.039
S AA .163 .082 .165 1.998* 742 1.347
P A -
13 7FA] -.032 079 -.033 -.398 750 1.333
A .189 .089 174 2.115* 750 1.333
R Square = .074, Adj R Square = .059, F = 4.848**
*p <.05, **p < .01, ***p < .001
I ot 7Ha 19 FA7H Aol A2lE HEY A 9%

<Table 7>¢] Ait= FA91} 130l FaRo ol
FoITt FFE VA= AR Uegth 239 A=
£ Yehlls E4HEA Y FREY f9gEE 0.012Y
A Yehg gl §oA s HojEth By A
WL 7.4%0]|t}.

W, AR ARE QT AR £
812 Y= Ao 2 Ut webs 7Hd 1-13 74 1-
32 Qg Hgoy 7H 12 71Z4E Qi)

< A Aolghs 3R/ 144, 1-5, 1-69 Higt ok
3 AR L ARSI T AIe <Table 8>3} 2t}

<Table 8>9] Aol A4, Aol AL3Z
HE I Fo5t G v)A= AL 2 Ueyit. =2
o] HF=E Vel BAREA 9 Fifel fodE®
0.001%t}h WA yeht 3A4o] fo8¢E HoETt
mgo] 43e 13.7%°|t}.

W, A2 AMASE g FAFeR {9

Table 8. An Analysis of the Social Network Impact of Entrepreneurial Orientation

=3} A2 =3} A2 A A
2ama seua BHIE—'CE}' 2;];——%2;‘(} Etj}qﬁ]‘r . %—‘]—tﬂ-;ﬁ é%ﬁ]VIF
a2 2.610 298 8.768
Aem yEe | @44 204 067 244 3.046%* 742 1.347
El AR A —077 065 ~093 1175 750 1.333
A .220 .073 239 3.002%* 750 1.333

R Square =.137, Adj R Square =.122, F=9.601***

*p <.05, **p < .01, ***p <.001
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AE7e FA719Y FA7H AN el g7l Z1eArdst Al viAe 9% -

st 97 dEdE FHo=-

oh7) or= o2 veksth, meba] 7hd 1.4k 7bA 1
62 AYHAOU 714 155 712

442 744 2 A%

THd 2 : 71 A g AISE Ao IS n|A
Aol of| tiate] HFsH7] Y3l 71ed Al dFo] A%t
ofo]] S A Aolghz VM 2-1, 2-29) tiE ot
FIARAE AASFAIL 1 A= <Table 9>} 2t

<Table 9>¢] AN = 7|&FTIFLE Uzt
o] 905t AFL x| Ao eyttt mgo] Hjt
=5 UeilE 449 Frle f9gE = 0.001%
o} @A et 37 4o] fo)H S BojEt B9
A2 23.6%0]th ¥, R&D E sk g Azt
o ZAHOZ FoJ5lA] gk Ao yebdth whakA,
7Hd 2-12 A= oy 7HE 2-2= 71Z4E

7Hd 29] 718 A ggo] AS|H Y E T TS

u]2 Rojek= SR 2-3, 2-49] Higt o537 &4
< AASFAAL, 1 A= <Table 10>9F 2t}

<Table 10>9] ATo|XN= 7|89 =FT R&DN
g BT xS A Y EQ I BE Fou)dt J3FS
o)X B3 AFeg Vet EAREA 9] Frhel §-9
SEE 0.00120h 22 Ao 2 Vet 394 o] {214
A& Bt By o Ayge-L 34.9%0|tt. wrebA] 7t
A 2-33 74 2.4 BT EE o)

443744 3 4%

THE 3: AFA3E IRk 71eArE S ate] &S v
2 Aojrtrof diste] HEFst7| 8l ArEE Gkl 7]
/37l G v)A Aolgt= sHE7HA 3-1, 3-200 of
3 thFI AR S AAEY A 1 A= <Table 11>
T} gt

Table 9. An Analysis of the Impact of Technological Innovation Capabilities on Sales Engagement

2auwa Egus v E£3} A4 EZ3} A ; FAEA
B FETY et A VIF
&) 2.360 .265 8.922
o zto] 71egd9 .398 .064 433 6.234%** .866 1.155
R&D/ES .101 .062 113 1.623 .866 1.155
R Square =.236, Adj R Square =.228, F = 28.245%**
*p <.05, **p < .01, ***p <.001
Table 10. An Analysis of the Impact of Technological Innovation Capabilities on Social Networks
=3} A =3 Al TRE
2ama souma B EE3} Al 23} A4 ; CRRe |
B #E2k H| g} FAEHA VIF
) 1.989 .208 9.577
AHel A 71&§3e ek .226 .050 .289 4.505%** .866 1.155
CEOE] °Ee
R&D/NEE 321 .049 .420 6.556%** .866 1.155

R Square = .349, Adj R Square = .342, F = 49.037***

*p <.05, **p < .01, ***p < .001

Table 11. Analysis of the Impact of Commercialization

Capabilities on Technical Performance

PPN N H| 2 E3} A4 w33} Al ; SAGEA
B BELX e} SARA VIF
) 2.208 .347 6.368
7147} g zto] 197 .090 196 2.187* 594 1.684
A3 HEQZ .236 .106 .200 2.232*% 594 1.684
R Square=.128, Adj R Square=.119, F=13.460***
*p <.05, **p < .01, ***p <.001

Journal of Information Technology and Architecture

169




2% ey

<Table 11>9] Ao A= AHAS d=F2 7)ed3t
o] 23t F3FS n|X = Aoz YEhgtl B o] A%
T2 Yels EAREA 9 FghY 9S8 = 0.001E
ot WA Ut 39 4le] fo89E Bt BE 9
Ay 12.8%°]t}. ¥, R&D/NFHZFE FP3]
o} FARLE FostA] P2 AR Yehgth. wEhA,
7Hd 8-13} 3-2&= BF A=

7Hd 29 AMgE}t oRfo] AFSYE] S vA
Aolgts M7 3-3, 3-49 tig oI HEES A
A3t aL, 1 A= <Table 12>9F Zch

<Table 12>9] Aato| A= AASFE AZFLHY=
of F9t S n|A A Kdt= A= Uehidtt. wet
A, 74 3-31F 74 3-4= EF 71ZE S

444 7V 4 AF
THa 4 ARAEE IR ZA7H AT 7leArd

st Adat ko] BANA sG-S T Aot st
o AZ3H7] Y3l Fd7A7E FAvEE A 71
Q3 74e] WA A siAGES T Aolete SHEHA
4-1, 4-2, 4-3°] i3t YAA I ARAE AR 1
A= <Table 13>3} Zth,

<Table 13>9] Zutol| A FA71A 39| at¢la
22 FAAL 194, 294, sUA 25 o3t JFe
0)x)& Aoz et sgA A= oA 9
Fo7h FolsHA vrebg o ditel = 4141 71491
74| A A FEu A G St AR UERiT

e, RS 19 AoA F-ol8hA] oAl Ykt
on, AL 2dA A F8tA] FA Uehdt 94
ol A8 9 AR 719487 7He] TA 9
A AL ES A ke ASRE YEyTt

whaba], 7H 4-12 A E Qo 7H 4-291 7HA 4-
3& 7|Zt=E] it

Table 12. Analysis of the Impact of Commercialization Capabilities on Technical Performance

2o o H|E33 A4 BES A , IAEEA
B wzo7 e FAA VIF
) 1.278 466 2.739
AEA = A ojztod 232 121 175 1.913 594 1.684
A3 vEYa 252 142 162 1.767 594 1.684

R Square=.093, Adj R Square=.083, F=9.341***

*p <.05, **p < .01, ***p <.001

Table 13. Analysis of Mediated Effects of Sales Intervention Between Corporate Orientation and Corporate Performance

H)| 23544 EE3HAS .
o | E3HA 5= A 4= ; - Adj R?
B BEX B
Ard= 2.914 .363 8.039
S AA .163 .082 .165 1.998*
1 4.848** .059
744 -.032 .079 -.033 -.398
A .189 .089 174 2.115%*
A2 2.043 345 5.916
A .243 .078 .245 3.121%**
2 12.251%%* 154
BEREY 192 076 .198 2.542*
AHA .068 .085 .062 794
PAT 1.310 .389 3.370
HAA .202 .076 .204 2.652%*
3 eIk P Eap] .200 .073 .207 2.736** 13.211%%* .209
A .020 .083 .018 241
SR 251 .068 .250 3.682%%**
*p <.05, **p < .01, ***p <.001
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B2 37199 FA7H AR 71e8a

HFol ZleAtgst el nA= 9F -

st 97 dEdE FHo=-

7He 49 GAFTE FA7HA AT AFS =
2t} BARNA wiAEEE & Aolehes ST 44, 4-
5, 4-6° et 1A% 3| AEA 9] A3h= <Table 14>9}
2t

<Table 14>9] Aol A FY7Ha] AP/ 9| shefas
QA FAFL 194, 22A, 384 25 {25 FFS vl
e Aoz yehgth sgA A= milEeed g9
o7F oSt ey YAt E A8 AlFEE =

7ro) TACNA REO) e she Ao@ ekt
dhe, SRR 19004 ISR 97 ekt
ov], 24 28NN fols el tet 99l
Holt W U AT AFSAE 2k B
oA vifelEe B4 Eahe Ao ekt
wheb, 714 44 A= GOt 7H 459} 44 4
62 712r=i9ict,
G PCRLER EUEMERPE R L

Table 14. Analysis of the Mediated Effect of Sales Engagement between Entrepreneurial Orientation and Product Completion

v EE3HA 4 BE3HA 4 R
w3 | #2315 A4 . F Adj R
B HEZ20%} B
Ay 2,914 363 8.039
414 163 082 165 1.998*
1 4.848%* 059
QR 74A ~.032 079 ~.033 ~.398
A4 1189 089 174 2.115%*
A2 302 443 682
ENE 383 1100 293 3.835%%*
2 16.470%* 201
o7 208 097 162 2.140%
A4 173 109 120 1.585
Ay ~.390 507 ~.769
ENE 344 .099 263 3.466%%*
3 BEEY) 215 095 168 2.254% 14.544%%* 227
A2 A 128 109 089 1.179
od gzt 237 .089 179 2.666%*

*p <.05, **p < .01, ***p <.001

Table 15. Analysis of Social Network Mediated Effects between Entrepreneurial Orientation and Enterprise Performance

H| 3|4 REE3HA4 .
e | R 23HA 5 3A 4 , P Adj R?
B BEOX B
Ay 2.610 .298 8.768
A4 204 067 244 3.046%*
1 9.601%** 122
A4 -.077 .065 -.093 -1.175
FREPS! 220 073 .239 3.002%*
PAESN 2.043 .345 5.916
A4 243 078 245 3.121%*
2 12.251%%* 154
BRI 192 076 198 2.542*
RER .068 .085 .062 794
Ay 1.295 .400 3.237
A4 184 078 .186 2.378*
3 o137+ A 214 074 221 2.904%* 12.667%%* 201
2124 .004 .085 .004 .053
A3 H Y EY A 286 .084 .242 3.427%%*

*p <.05, **p < .01, ***p <.001
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43t 7he] BA A MAFEE & RAolete VA
4-7, 4-8, 4-9°] 3t 1A A 3| A& A o] A= <Table
15>} Zch,

<Table 15>9] Aol A FA7HE |39 st9la
2% AL 194, 274, A BF (o3t J3S

t]2E= Aoz yebgth sgA oA w7l AL
A Y EYIZF F9tA et Al E HEIE= §
AT 719493 719 BA A FEAA 98-S k=

Ao R eyt

9, e 194 A F8HA] A UrEbe
om, AHAGL 2dAoA ook ¥A et AH
A Y ELQIE A 9 JHAT 719483 71
AN WAGEE oFA] Zote A2 e

w2, 7HE 4-72 A E ot 7H 487 7HA 4-
9= 71Zr= itk

7 49] A5 A YIEY 7L AA7HE X3 AE
A= 7] FA A 7S & Aol st
A 4-10, 4-11, 4-129] gk YAA I AHEA Y] A=
<Table 16>} Zt}.

<Table 16>9] ZAatol|lA FA7F |39 a49la
290 AL 194, 224, 394 =% 93 G
o X & AL 2 Yepytth 3gA A= w7l A
A Y EAZ7L FostA Uit A Y EYIE §
AT AFAL = 7He] BA A FEuAl I 5t
= 2o 2 yeigth

AN FoJ5kA] FA ek
om, XF/L 2etA ol 1 FoJ8tA] A vEht AL
A YEQI= A8 2 1AL AERAE= 7
o PANA Ti S sh Foke Ao 2 viektc,

GEbA, 71 4102 AR A 4113 71
4-12= 712 =Sl

[e]
e 1

Hhd, Az

445 7V 5 A%

ZHd 5 AT FL T1egAgFT TeArdst
AT 21 LA NA A GgESE T Aolrhe] st
AS7] A8 FAFA7 7Neg =T e dT 7t
o BAPONA Wi HEE & Aol 7ML 5-1, 5-
20] gt /AR IAEAEE AAE 1 A
<Table 17>3} Zt},

<Table 17>2] Ai}oA 7|&EA L] 31924
7§89 Fe 1944, 294, 39A 2% Fo)3t o
< "= AeE Uetgth 3gAoA = Wi
FAFA7E FYHA Ueh L= Ve aT
I 7198} 7+ TA A REu ST st AL
2 UEht

b R&D/NEAFL 12404 F2l8kA] &Al Y
et FEFol= R&DANE ST 71443 1] A
oAl MALE-E 517 Zote AL R YEt

wEba], 7Hd 5-12 AHE Gl eH, 71 52
et

o od o

714

Table 16. Analysis of Social Network Mediated Effects between Entrepreneurial Orientation and Product Completion

B EE& A FE3HA 4
e w234 s t v Adj B
° B B2 B
A= 2.610 .298 8.768
AA] .204 .067 .244 3.046**
1 9.601%** 122
LI Fd ] -.077 .065 -.093 -1.175
RHA .220 .073 .239 3.002**
Apes 302 443 682
HAA .383 .100 .293 3.835%**
2 16.470%** .201
o 7A 208 .097 162 2.140*
A 173 .109 .120 1.585
Apas -.306 .523 -.585
HAA .335 .101 .256 3.308%**
3 Adad4+4 225 .096 176 2.338* 13.731%** 216
A4 122 111 085 1.099
A3 A Y EL 3 .233 .109 149 2.133*
*p <.05, **p < .01, ***p <.001
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HFol ZleAtgst el nA= 9F -

st 97 dEdE FHo=-

Table 17. Analysis of the Mediated Impact of Sales Engagement between Technological Innovation Capabilities and
Enterprise Performance

v F 235144 BE23HA 4 02
e |ZEE3HA 4 A 4= ; P Adj R?
B BEXP! B
Ay 2.360 265 8.922
1 71&gataer 1398 064 433 6.234%%* 28.245%%* 228
R&DHuro =k .101 .062 113 1.623
Ay 2.203 273 8.072
2 71&gataer 1290 .066 313 4.397%%* 22.106%** .186
R&D/Hure=r 195 .064 216 3.031%*
Ay 1.843 324 5.684
71&gataer 229 072 248 3.182%*
3 legRas 16.340%** .199
R&DHuroi=F .180 .064 1199 2.794%%
o o 7] 153 .076 152 2.017%

*p <.05, **p < .01, ***p <.001

7Hd 59 FARA7E 71eHqAIFH AFSAE 3t
of FANA mAHES & Aolehs sH7H 5-3, 5-4
off et AAH 3|HE4 9] 2= <Table 18>3 2t

<Table 18>2] ZH}of|A 7|eFAHF2 519849
71E&sdEES 194, 284, 384 27 Fo7 3
< WA Aoz Yyehth R&DATHZFLS 224, 3
A froldt FFE A= ALE et 29y
A oA w7l FA-A 7 FJSHA] R A
S 2 yeht A 7ledAl g AEd = 1
o FA MM wiFffT2A TS 3] Fdhe AR
A=A

webA, 7He 5-33% 7Hd 54 714 = ST

o

714 59 Ahsld W= FleE At 7194
3} 7k} AN SRS & Holehs A 5
5, 569 et 9144 S7RA ] Aobe <Table 19>
o g},

<Table 19>9] Aol 4] 7| &E o] 59|89
71485 R&D ALeee 154, 25k, 3544
B Golg e nAE Ao et 1y 3
A T4l 18l Y E At §ofstA) B3}
L Aoz Yeht A8 YEYAL 7| adet)
71943 2k BANA A ESRA AT 5 £
she Aoz BAEI,

whebd, 7H 559 M 5-6& 712 gt

Table 18. Analysis of the Mediated Effect of Sales Engagement between Technological Innovation Capabilities and
Product Completion

B 2| T34 .2
w3 |EE3HA 4 Al ; F Adj R?
B e B
A2 2.360 265 8.922
1 7| &gareler 398 064 433 6.234%%* 28.245%%* 228
R&D ek 101 062 113 1.623
A2 795 355 2.238
2 7| &gareler 396 086 325 4.618%** 25.007** 206
R&D ek 276 084 232 3.293%%*
A2 547 426 1.285
71&g3teer 354 1094 291 3.752%%*
3 &8s 17.057%%% 207
R&D/ured ek 265 084 223 3.144%*
Ao 105 1099 079 1.060
*p <.05, **p < .01, ***p <.001
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Table 19. Analysis of sOcial Network Mediated Effects between Technological Innovation capabilities and Enterprise Performance

=] E’—%— 2 E’—%— 2 Y
we |BE3HA 4 A 4= ; P Adj R?
B TZ03} B
A2 1.989 208 9577
1 Tegdsd 226 050 289 45055 | 49.037%%* 342
R&DA oIk 321 049 420 6.556%*
A2 2.203 273 8.072
2 Nagdsd 290 066 313 4397 | 22.106%%* 186
R&DA 2ol 195 064 216 3.031%*
A2 1.942 334 5.821
7 sgoreg 260 069 281 3,753
3 1E8%s 15.145%%% 189
R&DA oIk 153 071 169 2.143*
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