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A Study on the Effect of Franchise Corporate’s Social Responsibility
on Company Reputation and Purchase Intention : Focused on
Moderating Effect of the Franchise Store Customer’'s Brand Image

Kim, ChangBong * , Park, RyoonHong **

Abstract

The purpose of this study is to investigate the effect of franchise firm's social responsibility
activities on corporate reputation, brand image, and purchase intention. To do this, we
selected the top 5 franchise brands in the Korean franchise ranking, and conducted a survey
of 279 customers who had experience using them. The results of the analysis are as follows.
First, legal responsibility and responsibility among social responsibility activities have a
positive effect on corporate reputation. Second, corporate reputation has a positive effect on
purchase intention. Third, brand image has a moderating effect on the relationship between
corporate reputation and purchase intention. Therefore, a chicken brand franchise should carry
out CSR activities steadily because it can lead consumers' purchasing behavior by faithfully
fulfilling corporate responsibility and forming corporate reputation in a positive direction. In
addition, it was confirmed that the effect of brand image is controlled. Therefore, it is found
that brand image effect should be considered together with corporate reputation in explaining
consumer behavior of chicken franchise. In conclusion, the chicken franchise will be able to
expect the company 's performance by managing the corporate reputation through CSR and

steadily managing the brand that can give good impression to consumers.

Keywords : chicken franchise corporate, CSR, company reputation, purchase intention,

brand image
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