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[Abstract]

This study applied agenda-setting theory to understand the trends and meanings of issues related to “Virtual Human” that
appeared in domestic media, and related media articles were analyzed through language network analysis. We collected the titles,
subtitles, texts, and keywords of 1,756 articles from 54 media outlets that covered issues related to ‘Virtual Human’ from 2016
to 2021, dividing the time period based on the COVID-19 outbreak. As a result, Before the Pandemic, ‘Virtual Human’ was
meant as a fictional person in novels, movies, dramas, and the performing arts. Since the Pandemic, ‘Virtual Human’ has been
a being realized through digital graphics combined with technologies and has played a role as a commercial model, influencer
YouTuber. Implications were presented based on the results.
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Table 1. Number of Article Data

year 2016 | 2017 | 2018 | 2019 | 2020 | 2021 | total

number of 160 |134 [199 |219 |216 |828 |1756
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Table 3. Before the Pandemic, Key words and Centrality
Result of Article Data

1 Human 56.000 Human 0.036

2 Real 24.000 Real 0.023

3 Story 12.000 Story 0.020

4 Actor 10.000 Actor 0.020

5 | Work 10.000 Work 0.020

no. | keywora | GO Jemora | FZNEEES

1 Human 0.561 Human 668.500

2 Real 0.391 Real 44.500

3 Story 0.271 Story 2.500

4 Work 0.248 Actor 1.333

5 Actor 0.246 Drama 0.667
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