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AP e A HolEe] we Aag Tty 9

& Ad3ta glom, AAES NS 52 4
Al

B ™
s So]
oA Hu ARl ARE AR Aok Az o on To e B UM, b, sk wol 8
s E A0 QYR AoIHEAT e, 21, TN ek
AN 9E & S A, 2 el A 274l ol
WA o] T AR, W ok F A LAl 22
A, Qo] 3D FEe] FHOE AY Rok, n Hob o
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3 54T UrhEAE- 07k, 2021). tigol, HaF o}
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A7l H71E w3 QtK(Kraus et al., 2022).

UﬂE}Hﬂé, = 71E JPFEAT #Ed %A Ve
A B AuA AR B AR ARz e 91?
Weks ARSIt g oR, studoll] VeA NS
3 AAE gsl7] st AHGibbs et al, 2022), AY
5 Fof TolA ZHlze] gt 7]=A HHS Sl AHA
A&d &84 A3E At A (Han et al, 2020,
Hwang & Chien, 2022; Makransky et al., 2017), 12|31 A&}
o] 7P 717] AR Bed dste] TPl Alwal
of 8 Mu]A AL xﬂA]a AT (e1& S, 2021; Qin, 2021)E
ol It} #F A5 7HFEA Au ATt Aol & Ve
2 ST ARG TP Tl ARl Qo] AEAEE Al
A3t B AALAS 7HAC) SR, ABTES] W oA
e A= 3D 7IHEe] E2 £l s SRS 7Aook
st HlZ=URo7] wiel, Al Ae T uhFdh Al F
o] & FEoR Ao FUCEEA, 2021). 5, AF
Eo] vep A Al 3oz A& HsHe 27
Astaat sk okl tigh Al nlgs HAsE ¢ Qe
’“PJ} orEY o] Fesith oo, AR AbdelA 20221

11X

l

o g oo

dellz T2 &4 9 AR UL A% 9L
ﬂhz:o—} ez 2EhEY oFY W HA SUE A% Y

9 AABHA ST, 2022), HEPHAS] o W

=
F
g H=YA RS AAs] % A9 HIE oy B
s

o) eI RS o8 5
A4S sk ol F7] AHE @ ek
9 wm g AQH SO ol BFHOE

1?301 il B s Zl‘ﬁf)ﬂ

ZASEAS ek A d.
ARAow B ATE A vro] Fopox

g8Ha Qe o]&H FF o]E(Uses and Gratification

ZHAOR

Thoy s AEH2A, 484 A% 01 Sl )7
Lg% Y YRS ANET. o83 3% olge
wtle] % 54 97 H

=
= 3ol dl?ﬂ FEA = EBQlo] WY 7
olgat=dl 5% HHo] Sty doatd, T4 A
FR = %aﬁgi(Katz et al, 1973; Kim et al, 2020;
Ruggiero, 2000), += A= HERHAS] ARGAZE @A A RA
A, AWA A, a3 AEE AsREE AT Aes
& Ao gusty AR Qs AAgt Edh £ AT
HER A AREAY Szt ke o8 w718 s S
HEPH A AAgE QAE FRlsit) & A
T 2ERlelA AbsA A Zsh(Aks A AAghsg &

A 3ol AAS drht v ¢ EA@E AAhE
ik iZﬂEi B3 tHOu et al, 2014; Zhao et al., 2020).
oje & A& }ﬁﬂ ARG A AAzRe] wER A o]

¢

U}X]‘E}EE, N FF2 NS S A 9%

Abe| A G whgatAl Bk 5 ]l

w49 ol Qe ol WEE dod & Qe 227

< AASFL S tk(Shukla, 2011; Shukla & Drennan, 2018). ©]

of & A= Wik A ] AR 2o tigh 7191

N7 o] e~ A1 B9 A% g% ke

24T F JdeAE Rl

A9 Adks HEp A AREARY] 28 5719

WS ANTORA, HEp A ARAF B39 dEE

& Hd ABATEA Y A ofu]gl AEHES ]
a7 7 ) EUA 2l 1 7])$S sjuket

AEA ouE FHHoR Ay Aow gokslic)

>~
%9

olEx HjZ
2.1. HEjHA2} =

HEt A 7HE u|shs BN Metay 9F AAITHE 2V

e “FFUM A (Universe) S A3 g-ojolth wEP AL F
ol 58 Ado] ofyzl, 1990t A A eA A E]
A gol7k 2000 3D 7|Wre] A 717)9] TAo®
A4 7eE AAEHIYY FokR(LA3], 2021), H* AFSA
o F Hithd /Jse] FxEWA, 2l 7uke] AEE ¥
Aste], AHEAES BAS HoHA AAT} FHolRl 7%
CHMystakidis, 2022).

dAo] Smart et al.(2007)> WEMH Aol st A HeE
e AAEE ?*ﬂh ZNE= AATAN A AEsE
oz, aglu A A4 AAS A4 208 7PHAA
2 A S, 1EHH*&— TPEEAE Tk o= @
we] 7]EEkEe], AZEdo]) F4l9] 714 Fdo] ohd,
Aot TPIAANA BARES Adste AwE Tee 9
u] 5} (Shin, 2022), 3DE F&3t= st=slo] 7)€ W, g
AF Muiae e mEA WEAS WAL Aoz
A Z A tHShen et al, 2021). AAZ, Smart et al.(2007)2 %7
of HERAE 7E Ay WG AEH )T A

rou

ol

W) w471 RBEIZRY, AL AA, F7
A4, e PAAeR PR ez

(Lifelogging)> & (A, 4 )3 #-dd M2 4
HHE, A # AE $HE IR 488 ¢ A A4
sk 7leEs R, AL AlAMiror World)= 5783 @
A AAE 7V FHlE AFstsE #EE 37 RE Ayt
= 7o), T8 (Augmented Reality)> 574 #Ael 3D
7 dAAstel A4 AlAlelA 3D 71EE FIHARl RS
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3 7P
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AE o7 4 SItHEmergen Research, 2021).
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HER 2 AEjA 75& A% AEEY 4 54 Ad =
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&, 2022), HlEM A EHF A 7INE 24, HER A Q1A
A, WlEM A AEFES A 9 AdE B3 V1Y BAY
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o FHoR Aol £HL Stk 53, WHA 792 &
gl A ZHEC] e A FHoE Wik Zlog o
sl ERE FAHY AHZLE AEst k&R A AT,
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nlo]ARALE HE Fopd trEy we s ZAES o
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fle =g st glrk
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A 2BES FE AP0l o el FA457] 1
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B|OJEf 7]
Lkl

/M8
74742 (Ground HjolEt(H =)
SKE2 Fifland)
Ay AMAEEUniers)

YUAE  Folgiskg
- HAE oK YAELS

ATAEEOHE o=
=

A
- e
" | osrsgeme O

\m rz

Im

E?J7|

ISIEE HEE Y

EOI'

<32 1> 20 g A A
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sk Azl olsf F4H ol FU1E tHoR AdvE
ozM, AERESO] Algafor & FHl= gl nl=ys B
&2 Adstasl s

&5 0|8 9E

2.2. X5

of NI %S A3 A
=0 571 Qe o, A9 IT 1% B89 A

= A

&Ao] Z o33l E, 2022). AAE Ho| AR o] 44
eE AFshe AFTES TRt EHE AGHA HF
2 71k Fgsbl s =9

Skal SltH(Mouakket,
2015). |42 o]§ ] %(Intention to Continuous Use)i= AFHEA}
7 54 Jlgolv MuAE A&SiA AR Aolgke &

£ v et Arpaci et al, 2020). AEF o]& L= 7419
L3 #HE ZHEAE Y ERES A 283
AQA o] tfste] &elsh= sd o] (Daassi & Debbabi, 2021;
Zhao et al,, 2020), 223 o] 54 ek AHA A&7
o8 EFE A&H Sl FAAY S5F Folg RIS

Mo R AAE I QTHRatten, 2016). 53], A|&4 o] &
i 2l EdEo] F et &4 oA  Fuel 9l
o] 71948 = &= delthEfol, 2015).

HEPHAE | BHI FHSE dtEe A FAE 5
d Al AAYEES Frstee A4S Btk &, AREo]
ok AEtERo] AYsh] A 42 wofE, AEEYLS §
AA FAAEE Fot 7258 FHetE Jlo] QT HTHeA
3], 2021). wEbA], AREAES] wlERH A st 1% =
gpetsta AAA Hj=YA FEdeo] gigsts Ao FORT
Q8 Zlo7 oSHrt oo & A= wt]o] Fofo] FH
How ALEE oI FTFH o]F(Uses and Gratification
Theory)& E-8-3fof, Wep A &4 o] F7lo digt Az
o QL) HERH 2 digh WY ko] BAE ERiFgoR
W, A&H o] & S A%t WIS AAstaAt sk

l

2.3. HEIHA 0|22 ==

O]%‘jﬂr %% ©]&(Uses and Gratification Theory)< {2~ ©]T]
A AR —/F%@OL Ade] A7 obd 2t
FAoR wrolg Mgt RPoR Aol
2 myolE &85k %3—01—% sH=zlell HiE ge 4
5

Al ArlE o] Eo|th(Katz et al., 1973; Ruggiero, 2000). Katz
et al.(1973) o] &3} F=5 o]8o] A% tAl 719 7 &
all, FEAe sE AEs woe] H AzkE AAls

3 gleh A, AR Ao, BEAGHOR v v
tolz #g@h A, £8A w2 wle) ARzl
el §755S AFehe vl Aee) AgAL 7

oA, HTels e Suu U= wEg ds Auac.
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Q@ QQlo|thKim et al, 2020). 53], =A%-& mlt]o],
A} e AR V& = T Vel uF AReAe Y
Ad BE F712A 7 A BE duE AAsted 4
FTHQin, 2021). 7MEAAANE EAFE AHARES] 7
A Ay Y5& AFee AY2HP 0T, AHAES 7P

F

o ot e
lN'
>,
o
N
i
O

&

b
O:

- =
o TS

=
o

o,
[
o
3
2,
o
£
o,
I
[m
O
>.
o
o8
>,
2,
j
ol 1
['U (3
:o::,
N
L)

5]
A3 A 233 2-8-d(Social Interaction)> 573 %‘r
gk

S THLee et al., 2019). 7}@@@0“*1 *&ﬂ‘%*é% THEAA
st AR} 7hel A 7 %% %éﬂ, A% 5= ¢

el > & ﬂﬂﬂﬁ °'E}(K1m et al, 2020). & WepHA &
ol e HEAE o] &5l AFEA 1M A
A7 QA Al Hel, @A AlAlelA 9
Y2839 fAket e AsAeAel digk s =2
& A HUThKim & Ko, 2019).

AREARE] 54 S E9E, THEEA 5)ol
& &= g BAol dish e 9 e YIS
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=g ﬁé*é%% AABR e, Kim &
Ko(2019)= 7} Ao s ol wet FAE
AT FsAgA o] TP gk At
USER ojolA= Z1e g1tk B3, Kaur et al(2020)2
7P AEE] T %, AEH ol& 9439} Hedste] FH
A QIEERIYE, A4 Ffg) o), FrA B3, EA
& J& *}W# Wi AeA 9 o] g E717} 238 AN
2 A9 vEAE AR o8k Ao ®
7 *é(uﬂEPﬂ*A Ao whi= AR gxe] uist F7)), &
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2.4. HEHHA A

=
2=}
>

o wEf AL AR Ao R ”d—% uh= Ol%%,
9 7IHE dA AAY A4
o] thMystakidis, 2022). =, UﬂE}lﬂiL 54 34
b= 7P AAIRelA] AFEARES] A AR
o fARAY A AT F Qe waoE
Adshs 7lzel7] Wil Al @ 245 A
1 QITHMakransky et al, 2017). 7Hdal A3 B4 &
9] fFAFsE ol tist 148 A AT (Presence)o] Bt §F
AT AY, 1, AAAe] 5o RollM AlFEHE
AE, AHA 58 B8 FE 899 JEeE, Y 7)e
oA AFshe ol AAY fARH BEE= A A
& dojethLee, 2004). 5, AT AEHE V] +
obf 7= A W] Aole EAshY, =8F A
A = e AR vusiA fakettha wAs A

= 2 9lo]tkQin, 2021).

)
2
= g

[0
-
N

BN
= =
o M XE_,

=2
p

o
D%
>,

:L 1 12 O o% Y2 of rlo
Kol 1 o
e f_%
S

[ed

- =

7% e P v 4 ole AAgte) dele Aot 9
o dEdow 97 AA AEH AAge] ek A,

A7 A A7 (Telepresence)> T2 E2]7 7o) ohd 7P
Z1eEA wiE e Akl HAW AoTA, TR
oA Azst 54 AR, AF S)ell gt =7o] #A
7 gL LAAE FES RO et al, 2014). U7
AL FPFEA A ATss 2E EAS EdA] 3l
= o] wiiel, 7pPEEAs Ss AFEHE shEdo,
AXEo7t f71H0RE dAA e FREE AFEHE o
d 98} CHHan et al, 2020). =, 7MEAE Aoz AIA ]
o3, ARE AFshe A7 78, 294 $HowE A5
T 5ol Q7 Ht(Zhao et al, 2020). EA|, AS1A A
MMM AREAEo] BRI Adenk-gatar itk =7
F52 IuEtHZhao et al, 2020). =, AHEE AT
A AANA A T3l =7l AREA Wi &
s JPHAARAE AR wlE e vt
(Barreda-Angeles & Hartmann, 2022). wehr, 7H3AAGlA A
SA7F A A AATRE JAE] fEiA = TPEAIA Y &
oA 494}7} TELS BAska, zke] wrle gd
703, AFA B 7Nk s Atgol] o]foA|E ﬁé
7] XI %%L u] 7} 3 (Makransky et al., 2017).
HEpATE Aol gl § Avta 7= A Jde
AANZHEA A A AATHES AR o] & B
Gl =85S Tk A, AT AR dsAeds

N

rlr

o] wiE

3] A7 B~ “Eé‘%*é% Eols AL
gelstglon, oldFn)E S5y e AL do
4847 24 295 7HA FUUSE el 7)o sk A

HAZAAT 178 F32 (FA812)

AL NEAS AT B4
AY Eelo] A& 37142

EAF YFE Fo
1912, Han et al.(2020)

01' r

A 409 94 AA0e BATE BHa, 9
ol 397 9FE T AE U T2, AADE

AREAE 71l BAA el 7]o] ). Barreda-Angeles &
Hartmann(2022)>- 714 9] %7} ARG AR A A ARt

AHgA 7re) BAT A7) Y, 2 2AS 3R 9%

o

S F5 AL 51910, Tseng et al(2022)> AF3]%] A A)
A3 474 ARzl LRl AY ARHEAE kY] x3) BAA
FrAlell g HERH 2~ 7F

& T e Sls B AT
ATsE A7 QA ARA o] ALgAR ek
o1§ BN, A, ANA BEAEN) T JFS
F Jog westn 0ol HEe AN g

e 2] 42 Agze de s ol B7(FnA,
A%, 84 A58l A9 JBE Fh

HS: dER 2 AE AAGE dEHA o8 $7(3u
X, 7%, A58 Axded)d 409 9L Fh

2.5. THHE Cfel BIZy

]l W7d(Normative Interpersonal Influences)> T}
5]"; 748-S o|u|dtth(Bearden et al,
& AN 7R xE B el
Gl 7Iksto] mZHo] W
UKShukla & Drennan, 2018). 7Fx] &L AA14 FUA =
3 Aot JdE St IA; Sk Q1A STl e i
EES ‘7‘:].@0]“7’ 28409l 60
st 2|
o] %3;}3’—%} W= B
o

2%,
(1
o]o
l

Vel R AlRle] 54 el slold £
Awe] Qake W oM, Bl 9ES AYATHe Zol
z o an

=
(Shukla, 2011). P2 dfel WIZH ol Mele] oA}
o] ul

A7l Arela 230

2005). =, =2kl &
Qloj A 01*‘H~tﬂ

FJr, T = %—OE OMNE}.L %KHCheng et al, 2013).

A 9l U Heo] I 9l AFEE Y
o) AQle] o] Wglst: A& AR dolRz, A
ol % =AM = v 7o 9 FAES A}

Shukla2011)= AH|ALS] gAE] AF T Qo] o] 14
X’] I;HO 7]-/\'101 7HO] U] @ﬂ,oﬂ o]/}_IE %C ﬂ{*gi]' )

A= ojuxle} xAA FA e AS @elElon,
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Shukla & Banerjee(2014)= 4H|AHY] FF4 vl oo g <E 1> EYY=9 74
& F= 5709 494, BAS AR 94 PEE gl ETy . seus] oo
el ole) 24 ZRE AE AS BlEgn # o = &
B ooy |HhE DEBIAS & of U Dl
TES AR 54 Ausne] F94 B ol wes Bt | o e 2 Lz
% At gss g% sU1E %*éfﬁﬁ}i Hoyrk =gk 7 ojzip |HHE PIEMIAE Sl Soi oz O(uzoe1t4;:1|.
2239014 2Ake] Fa dAAe] @ b, 74 2 | T Ml s S mpig Bch | Han et o)
N ~ ARz « ” ’ (2020)
ol of ©) ATFsl= AW 9o oAy 22220 = ° HERHA ERE2 Lol “Liot 2 247 0]
’14‘011 MO1 Jé’-'——':ﬂ EHﬁ]' :H qo}'l‘ O%"Li’l 71(122 —I_T':;:‘_] 2243 OILE} “Lip} Bist oz HoiC) Zhao et al.
7lo] m)x]= % 7k o] ZAF= 2020
AG7ol vA& FEFE W ool w7 | A= A e LI OIERHAS & o, 24A Aol (2020)
= st 7&"3*4 o17)= ti]l mIggol Al A T ot sz
Aelel BAH F7) el BelnEo] A BEe wAE gy | S CIERH20IM CIE ARtz gty
- |— =35 2 HIOH
BFS FaAIE 209 el %, Aud] o ¥ S 58 =S EH
. ) o aimip| S HIEH2AOIA CIZ ARRISO] f
AL MY 54 8A4F 7o) FFoE oloA= IF s | R mrig e ok Lais vl Zhao et al
_ _ - = _ - N 0.894 ’
= Wl s s, did 4 Ad A9 des i O == (2020)
S ek webAl, e Avel] s FA /e X2 S e el
- . g a1 HEIHA 80N CIE ARRISD
nAAe] B AlRle AW FAAT FAE 452 T b5 i e
ol k. ofell, & At wlEhH el st A il vl L= BIERHAS S3f Uyt SE2
el e ARE SEA Mgl A5l wAS 9P B ol Cledl 248 g 5 g
242 ZAlsh Akztsicy
ZAQ o]% FINARA, AL, AL A5F o4
L orse siagp| HE HEBIAS ol@siain Ui} Kaur et al.
J%of wA= JEFS H3ke 74°i sk, thee 7Hd g || BE ol CiiE s B 096 | (@020
< AN B = e —— Kim et al.
AEA3 |t |:H| |'H‘| = ooH H7+ —|u-°|t (2020)
STIciesst xiMg gect
He: T2 ol UL dehi A o8 FII(FRA, EA gy E HERIAE Sl U Sxsk=
- . == cioret Yoz sy
&, AHEA A5 F ASH ol ¢ dx Y #A Lo e e
. oo, | HEHAOM HZ5l= =72
g =AU =1 o|z01= 212 MoIRICH aa
ee el al.
27122/ HEMAS 0|85H= 212 SACk
0{ZL HiEd wig (FIEIANEE DEOE L os |20
i, g5t dhy S12|iElAR ol Zie Aojsich 2000)
Z7124|HERHAS 0|S5101 H=SHEICE
ojmL o3y DERA HSS T2 ARBAle}
31. 9T =¥ HE o 2opE piE > ole= B
| EBIA BEES CIZ AlBRIe} Alsl Kim & Ko
W AT vlEb s ARERRY olg 9 FEHE A FUE rer | S i wrisi ol E20) osa | @19
N 5 W= = =| .
R I L I e M B
o H A o] qlﬂH Z7Ae] o 57 ") %] = ‘kg ’
{ ?_fm EH 4 229 018 F7le) mA Te I U5E O N
glataat vk # A <Id 2>9 ol @_13%‘% Al T Al 2piE Zstict
AlstH, 7HdE AFstuat st oy | BIERHA AjABIS RiExom
=1 Agstm Ak
e LE= BERHA AlAIS RigRo= Zho et al.
BIEHAA |2 AT HEA 018 U 25 01 olz| 22 | \ge aziolct 09201 o00)
ojEr 2 ey HHLE) R Li= oto2 AIESHA HERIA
=3 | \amiz g ziom ofasict
LE= HERHA0IA Lio] O,
BIZIN | HAAEE CHE ARSI B2
oIZ FR| 2T Ak
LE= BIERHAOIA CIZ ARBAD} Lio)
DIzt OfulEl, HMARIE 2 4 Ui,
A Prahyol T ol BEI<E Taigk olsiol Sich Shukda &
g cHol 0.866 | Drennan
o2t Li= DER{20IM CIE ARRAD} (2018)
el B DI2tA3 TAEH OfulEl, AIAfEIoL Seisk
—— FEHIXS TABI0] 22242 21 Ak
- LE= BERHAOIA CIZ ARRAD}
<aE 2> AT 2¥ Rzt I OfelEl, HMAfRIe} SUBt
XS PAsl0] SUS olert,

124 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.17 No.3



HEHA ARfHO| ALgAel O FNE B NSH °1§ ko D= 3% f#N O gy =2 2y
3.2. &3 ¥ dlolH =& <= 2> 29| EY
7= HI= HIS(%)
s o wL s . A 314 1000
5 A
AR BFE sk, AR AR dideld dHolHE gn iy 126 40.1
ato] ™A 4L st gtk 7Hd AES AMOS 220 :?::l'j(';ﬁ o 2‘3
- - - - = - oqacli -
e &Y T RS A8 fEo], SAEE = 41M~50A 277
& 78 IAE A ag 294 g 73 v 2 e i
SCHE e =l 2 8.3
ol AE B 7PEEA 9 2N A T 2Rl E 23| ojgt 129 41.1
- _ . - = 3 - 45 100 31.8
9% 54 A odd F2& dusiel, Wekls 4% | o — e
of WA ATdeleh wa, vEs BE A Bgo] A e 7 el 57
ARAE dobrazl, Aguistd Mg 10gelA e 2= zofﬂo?'ﬁ’h 1;2
HESHA 3 5, ool 2A7} Jles 7E F HFFES 20001 - 40025 161 513
TABAY. HE SATES <F >3 2 ¢l 400212d - 60021 207
AR e WEAZ H2 1 ojud] FedoRn AL 600CH2! - 8002+ 73
=20 O —= T gl T <] 8000kl 04} 45
gk A3lo] Sl 204 o]l Abgre R ShgiTh FAdE A9
3 olfE Aade A ug THOR WEPA Aol g
VR AU = @75 W A2 MEIM U EIEIM BN
e i, VR 43 5 A5l 204 o] Aol ¢4
AZstar o] A& THKim & Hall, 2019). 3 wER A
e - - B oo t= ot d ALg Qolo] =4S t}gE y)dle
ZYE AJEO HTo| FZato], WERA AL EAO o) 2 AT drEded A8d 29l S oy T] 9l
@ AT A QWA e Agolr] W), wEgg vp  HEOF SRONE AF %19 AR} BedE A
A% e AZ A3 Ak Ao R A 1 s o AA, AP A8 2918 4 Rl diE duide
B Qe eoel AR AAsglon, MeAAE nae  SHUShs S0, & <7 SPSS 2109 Ames S H
39 2 MR garow AW 204 o)ioln, A 1d o)y QIgro 24 XA g RIS, AdgAT+= A
of VERH A ZHES o]get AFlo] 9= Al HEE dlo} ZEuE 49 0.7 o] QST (Nunnally, 1978).
5 SHAE A 20219 129 277 22l AEs
dgom, A4 AL oAl B AT HAv 4w A3 <E 3 HEd =4
o EAA #8) diste] WaeA b 14 F, Bl ¥ ol | zmys | 2SR | we |mmem | R EEEE
- - - - T (b
7Feh AbRE SEetEE SRginh 2kl AR Ad F 31470 271 | 0873
o dele® gusiglon, bl 452 A% BLOR B8 Jemamp| 20| 0% | 4am | e | osw | ose
Sk 274 | o84t
MEF | 0801
MBI | Afsls2 | 0829
V. Al= =2M 247 amizt | Alsia | ogoo | 4588 | 1101 0842 | 0572
. - £ N = .
43 £4 24 Alsia | 0866
HeEM 0.892
— HeMp | 0843
41. EE22| EM BAM B2 | gons | ogrg | 4569 | 1222 | 0874 | 0634
MM 0.870
W ool 6 B wH o|ELSA EAL A =121 | 078
A A g SF X HO] o LA EA]LS Ak =]
= ‘—_jlb T AR e ATSARE 595 ‘_“—J%E e ;;Eg 82;17 4517 | 1048 | 0844 | 0575
ek F 314709 e T SHEAY ek A 4 o] &Sl Ssa | 08
2 28] w|wo] 41.1%, ¥ 3~43] 31.8%, 123 € 5~67} 9.9% XgA | 0805
2 UEhgt} mak Suixjo] AHe Uy %, 4] 0 Al | B2 | 0767
S e 5% S B8 59.9%, %178 40.1% nexien | meas | osg | 4468 | 0979 | 0851 0.589
2 uehgon, A9 A 3140AI7t 347%E 7HE B ZEM4 | 0806
. o1 | o088l
pARe) ) w3k Qtizlo] RIS RIRFO]o 0 X|EX 0|
ACs WERIT. EE, SR A9E Aol seo% 'jle €| o= | oge | as2 | 1016 | 0ss | 0717
7P sk 9] 75, 2009kd~400o] Al 51.9% - ol=3 | 0891
S1=] = L ST < 2z 0.745
£ AAE L Qe Aoz Uehth 2] 540] o= d% —six ol | oizts | o701
o0% A7 o] A9 §u, WEAE Hag 250 18 ol | prass | o | 472 T 0819 ) 0%
_ L DIt | 0783
A AHES Zlow ey 7 ASS 91E #iow A
e Ao gyt
HAZRoT M173 M3Z (TA812) 125




1
ofo
to
rO
-
=
=2
=
<
3
o
jus]
=
[ol
o
=y
rlr
A
5

=y
a2
2w
=

[

ju]

N

N
ox %

Fu
Lo re
o
3L
T

2/df=1.704, GFI=0.900 AGFI=0.863, CFI=0.967, TLI=0.962,
NFI=0.925, 12]3. RMSEA=0.0472 el HE AGFIZ}
QAL 09£E} ot 08 oS &gsta, 1
L= o 225 Aoz Yeh), g8 7
A7} G E} e E}%*JS A Al
Bt

A9
49 kg 273, 3

N
ol

o

d

3
rr FO
pad) —Ll

>~

—|—‘

HI S

-3
S e
SiiA

o oft o rlr M o\ o o?
o
o

(Fornell & Larcker, 1981). ¥Hd EbgA 4] A3}, QA
TR 4.
ook 0919 AEAGFTE i FS Ao Yeh gy

M-S st tEEAAe SPSS 2109 A e
(VIF)S #Rl1sty 10 ol3te] #E& aFsith X &4 o] & 4
TE FEHUFE 9 QES EYHSE =1 goaa
AS BRIE A= 94 AAg=2161, AHeE A A7=1.988,
ARA=2469, EA5=2382, At314 AT E-849=2.086, 12|
THA el UA=1.8257 YERY thEaddel dist -3
= ge Aog FdErt
<E 4 4TS % T Elgy
T 1 ]2 ]38 4[5 6]7
2174 Alxfzt 0.757°
A ARfZE | 612 |0.752°
=M B651* | 583" | 0.796°
E%] 572 | 576" | .681** | 0.758°

ARSI MSAEY | 571* | 558 | 622" | 638 | 0.768°
X|EA 0l o= .609** | .640* | .631** | 628" | .605** | 0.847°
THHA] CHRI DIZHY | 548 | 552 | 539+ | 580 | .b47** | .669** | 0.729°

a BFENFEY AEZ, * p<0.07

oAy ARoRE BES RG] witd, 35He
o] EA7E o= AR EAsh=AE FRIsIth TE ]
T AEA 7 o] NS FEUSFE I ERlet
= WelA 2 vehhs BAE S fdde] BT T
A& Judtth. Podsakoff et al.(2003)2 FEWHHAIE gl
sk S teketAl AN, & A7 9 HSA

CFI=0.967, TLH).962, NFI=0.925, 18] 31 RMSEA=0.047)9} &
A Qols FI8E FxRU] HghE( yx2/df=1.480, GFI=0.912
AGFI=0.880, CFI=0.980, TLI=0.974, NFI=0.941, 13
RMSEA=0.039)% L TAMS F53lgion, & Fxrdoy
EEE SAYEY % wgEo] 038 Aol FFHAe
FAE =4 92 Aoz ey

Hir

43. F=3 4¥

2 Age e Al ATk A AAR AREA AR,
et A o4 F7I(ARA, EA%, AHEA 44, 28
A&A ol g & 7H9] AAE s F &Y HAAS
Aty F g3 fAAL Fxrrde Hy S §al,
TFxEEA FhdE AAE 29l 7k

H
2 e HEsRon, x2df=2222, GFI=0.872 AGFI=0.840,
CFI=0.953, TLI=0.946, NFI=0.918, 12|31 RMSEA=0.062%} 7%
o] el HE GFI, AGFI7} 095t} Sgkot 0.8714] 3
7Vsta, RMSEA7}F 0.058TH & Aoz vehgol), 01714
883, 1 9 AF7t SRS FEeglons AR A
AL ATy 3> <E 5>,

A&7 08l
(R’=0.579)

*+:p<0.01

< 5> JtdAY ZHuf FHu

71 F-E] A S | BEERAH| 3k 2zt
H1 M - 0|8 9= 0.280 | 0.053 | 4648 | =f=A
H2 Z7i12 - 0|8 9= 0314 | 0068 | 5116 | =HEH
H3 ASEEN — 0|8 2= 0313 | 0077 | 5.115= | =fed
H4a oA Azt - ey 0531 007 | 7.920" | ZIEH
H4b oA x> EA= 0.403 | 0059 | 5701* | =HEA

Hic | &7 Axjzt —> AS=2N | 0405 | 0.053 | 5590 | xiE!

H5a ASIA ARl — HEN 0.309 0.072 | 4793* | A

H5b Alsl™ ARzt — E71F 0.390 0.056 | 5.383* | K

Hoc | AR Azt — M4SZE4 | 0408 0.063 | 5767 | ZHEY

**: p<0.01

126 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.17 No.3



HEHA Auo] AtgA o8 SE T NSH °18 AR OAE

¥ AU Hie BAY

¥z

7 12 AMERE wEl A FRAJo] wEPH A 2]&F o
£ YR MY FEFE FUE FoE, YR A&5H
olg 9% 7o AR(B)E AT AI FFFE 0055 7]
Fo7 A= ArkHl: £=0.280, p<0.0). °|&} #L A=
7PE AE T Al AR o] i S E9 2|44 o] §- 9
To 344 9SS Frhe= Kaur et al.(2020)9] A3ke} A3t
o} &, mEM A ARRAE S HE 2ol B ARE g
staA}t sk ol g &5 HEfrsta glow, wep s ERF
o] AMgAPL Q8 ARE FRI] AT u, AHAES
g EAES A&HAA oot Ag onlsitt mEbA,
HepAE 45 SAE A a7t JRE gRE
o] A|F3h= Zo] Fasirt

7Vd 28 AREARY] dER A EAE0] HERH A A &E o]
£ Jdrdd M FEFS TuT FoE, EASY 454
o8 k= ke FE(B)T HRIF At v«]—’F—’F 0055 71

-.~HN_

o7 iE”ﬂ‘HE]-(HZ B=0314, p<0.01). olg} o Anp=
7P 71719 AR et fdete] J|ead R &

A% acle Friate], 7HdAAe] g Z2780] 7
71719 AHg Cell 9H e WAL e EAF Lee
et al.(2019)9] A3te} frAlettt 5, WEb A AREA= H|ER]
ARHE 3D 7Nt iﬂlii#ﬁ qd S= = =
A steE, e s SRES SAEE P42 5 00 2
H=s 7PEete] Algshs 2] dasith

7Hd 3& AREARS] RS ARSA Ao

A& ol i AH FFE T SR, A
AEAGAI AEA o)f A& 9 AR(p)yE FAd A
fFoFE 0055 7IFo® A= rhHs: /3:0 13, p<0.01).
ojgh & Az TPIEAY vYol 5 4840l
PLIFE Mg WEEE P Pu}% Kim & Ko(2019)
o Al frArstth =, ERH ARgARS HERH oA AL
34 HsAes 2 %3} | el Web s ERES v
B 2 ARG} {4 JEA8e & ¢ glon, wA F 9l

0>~w

2R22 AFshs Aol Aes,
7Hd 4= UﬂEPHV\J 44 EXHZ; ol AHgAY] wiEk

W2 o]
& BVN(BEA, EAF, AKEE A Al e 9
& T AoR, 47 AT WEp s o] g F717ke A
E(BE FRIT AF FYTF 0055 7IFoE AYHUT
(H4a: B=0.531, p<0.01, H4b: 3=0.403, p<0.0l1, Hdc: B=0.405,
p<0.0l). o]gt X A3e 47 AR o] EARE Tt
TP & A dEel FHH JTFES TS Han et
al.2020)9] ATgl FAketth &, 7ML AlAZE dAde il
sk ARl 97 AAFRE AR AetAl 143 W, ARS-
A7y e Az Azt P olg 571 =Y S
< ov]sh, dEpH A % & ’\}%Z} w5y 44 AAz
Fre e vy S ke A

7 se WER A ALSA AT ]

olg F/(REA, EAE, AEE F5EA)el 7§(+)9] °§
s Frie Zow, AE AAR mER A o] g TV

HAZAAT 178 F32 (FA812)

o] AR(BYE R A} FoFE 0055 7IFoE A
SITHHSa: A=0.309, p<0.0l; H5b: (£=0.390, p<0.0I, H5c: j
=0.406, p<0.01). ©|9} 2 A= 7PFALAY F3F AR
AL A AAFEe] AMEAES BAY, A7) AE, a3 &4
23 2L B0 FA4ZF 9E¢S FU= Bareda-Angeles &
Hartmann(2022)9] A ¢} frAteteh. =, Wep A= @A) AL
Aol Al Zeplel A ALs A AAEE el BT E Q14
w3 Qler®s, AbSA AAE Fdetr] S =4 A4
& AHAES] HERA o] § FYE Ete] A
5 OoE oJoJNEF FHr) wpEhA|, wlEpHA

e
B 79 QU BE 5 A AN B 1S Aeehe

e, dre ST S vAs 9%
=Rl A4 Al E AQSG AR, AR, 2ela A
37 AL ASH ol8 ko] 57.9%°] FFE 79
o, A7 AA ARSlA AAE AR 598%] 9%
& FHoH, EAF 55.0%0 FFE FloH, A A
T A0l 52.9%°] dFE Fch

4.4 =H39 HY

7Hd 62 A gl RIZdo] wlEp A AREA} a1 9]
 ol& F/(HEA, A%, AHEE AsAE49)Y } X]i
o] 9rote #AE AT Aotk BE
HEZ A Qlorng E A= Hayes(2017) Process
12l e [(FEAEH 5000, NFFE 95%) 451300

3 24
o, PEA Hel VgAY 24 E3 Avks <E 63} ik

O

1:0
AL
)

= A5 HEZEQA | tvalue Ha}
A 4.751 0048 | 98.378*
M 0.344 0.043 8.024*
Hea gzt 0.506 0.052 9.814* 7|2+
HeEA x DIzt -0.057 0.032 -1.805
F = 1289136, R = 0.5551
Al 4.766 0049 | 97.075
E% 0.384 0.052 7.404*
Heb oIzt 0.495 0.054 9.142% XHEY
E2 x DIz -0.088 0.355 -2.487*
F = 1226572, R* = 0.5428
A 4.769 0488 | 97.839*
ASEEY 0.404 0.054 7.494* e
Héc gzt 0.521 0.053 9.887** o
ASEEN x 012N -0.105 0.038 2.744*
F =121.3241, R* = 0.5400

RA, PEH el Wge] JuAT A% ol E 7t
o PAE AV Y 6 B4 A A E
gl WA A%H olf olwe] IHH JF& Fi A

| A 1

1= T
= vhebtork, ARAs A del el

=4

127



FEE 1A 24, A o) Wige] EA% 0 A
&4 olg & 7ro] #AE A= M b B A
v EA%Y A Ul U dsEgate] o] A
ek A, FEA O ngAde] Aksld s
A&A o]g = 7re] #AE AR 7H 6c w4
= AbEA A A i)l NS A AEE
o] ggFo] AE = glrt.

THA Ol uAAe 28 gyt 9 Fou yepd
7Hd 6b7}t 6coll thste] st JES gelstr] S8k we
78718 ERIsIIt<E 7>, <1 4> BA A3 243
AFS| A AT AEAE A &F o] gkl FAA JEFE T
A om, A el vIgto] ol g S AFT A A
AT Agdo] whe AdeA &4 o] g mrt AA Eot
Ae Z& RSG5, 84 di]l S A%
deAgAe] tha HHEE A&4 ol AnE PG 4
e Z29E Belsksith

<E 7> JMAN A3k =FH 53 e 7|27

7= A | EERA | tvaue | BBigt | Mgl
-1 8D (-1.016)| 0473 | 0.060 | 7.827* | 0354 | 0592
Héb | Mean (0.00) | 0384 | 0.051 | 7.404* | 0282 | 0.486
+1 SD (1.016) | 0294 | 0066 | 4478 | 0.165 | 0423
-1 8D (-1.016) | 05110 | 0.067 | 7578* | 0378 | 0.644
Héc | Mean (0.00) | 0404 | 0.054 | 7.494* | 0298 | 0510
+1 SD (1.016) | 0296 | 0066 | 4539 | 0169 | 0427
** p<0.01

coo]
o] =
L} 2 o
o, ~
o’ =
=] Pe e
& - " -1sSD
e = o
3 - e
/,/
0 ///
o
T n % 5 )
EHE
Héc: $=2HSY x 785 012 U4
O|2rAd
600 il
©
Q oo
5 B +1SD
ﬂ = i } ©
ol 1 o ]
o =
= e "
iy = ==l
4 s = =
L -
" T
"
aor r//
-
o
i
oo %

v. dg
51. 29

Al Atels ARE LSS @A Al whEe HAa
stek s gtehal Qlek olell, AR ddES ekl 7t
o HEQA 7es B85t Aol At 4
FAFE SR Stk HZells 2ol vEY A dselA &

Azte
qlov], Be 71%o] viEmA Aol AEsa Uk 54,
214 ofoltlolS wad AEEQ E 2oHA 9k A
ol o WA ARe Aoka] slate] Be 49
29181 .

1!
B QT 3D 7% k] AAIRE TE) 8 B A
A $9le a7stE e s Fgel glol, ek BN
aEEol & Fax] HEA o4 %75 AL, BV
7FaE 9t “ﬂE}bﬂ/\ 7]3%4 zw3 -9z} Hou A
gel ¥

0l o
oXx
=
1o
2L
o2
ool’
mlo
Jo
0,
ofr
ol
r\r
>}L
mlo
J%U
a2
(o
fuor
of
Ol
2
_ﬂ

dEpE A A% olg o)
e alstslon, ekt xﬂ%&“ AR

o 394 9

o o X |
AN o
(e fob

3
fo
2

>~
o
o )
> >
2
N
N
>
>
toly
Zi
>
23
\I
J
o
o
ol
offt
i
_Lz
oX,
N
At

oo ko ot

-
X
b
2
o
oo
1o
k
=
=
W
o
oX
2
2,
o
flo
N,
o,
ol
ol
rlr

Jb
o
ok
2
T

B ATE AT ARA B9 B ue 47 EE
olm sH= 7|95 %ol wolrl ek el thate] At

871 BRI e A o] WAE 29 e WAE A
A ZHelA 8124 AAE AT,

| o183 %% o2 L Hg3ol,

o] obd AR AN B

o 7% Ao B7] 3% 9] vepag A9y
= =

el viEp A ARGARe] &gt

=

AYATE deb s 7% B ZAxh AgAY B
1% BN A% EF ety wotor) ¥ ey v
Bpl2s AR} WEp g LSRR o8 Pakshl Q4

3T WEOIA o83 35 o]2S Aglnh Ui
of, & A7 HE A AFEARY o] 8 BT AlEsteto] A
BA 248, 283 AHEAE Az eAde etk A

128 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.17 No.3



HEHA Auo] AtgA o8 SE T NSH °18 AR OAE

¥ AU O DAY I =Y

o8 &7l

=
=
JJ%OHOF & Az a4
17

915 ek %a*% & AN
ek /MR B APATE AA] AFRLANA F2
& ALgAre] e A0S AABO, A BF o
del AANE F2 sk 2 dTe ez 47
A S A A9 e A ol & 57133
4, EA%, AIA AEAEY A 9% BaFgos
w, PR A1%0] A Fel WAL GF BAE FH
& Suold Aol gtk 2, WE BaEol AFes
7158 ZHo] AR Bl nlAE JBE HAste =

4% 7wkl 445

ol

<) PA
o 7R B ARATES ofg AR A9 A%
4 B4, FAZ 54, ANs BY0) FEo vAE 9L
F2 Bgon) A9le) B RolE /HA ol v
4 2Pk B ATE Fus 5o F2 2599 A
PF A GFS F= NG 9F 209 FRA )
NS WG] §719 0% 9 he] 2 LS A
L A% stk Z e B AT Aol w
& 4ol wet B Age] WAT F USE ANE 5

wold AR A A,
AA E A ANAE AFELA B A
o, @A e ANAE AMACE A% W= )
Fol Sidlcl & A%H BAL AN
Sl o A AAIS shanh
AR, B AT dEls FER #de] ohd AbgA B
oA wERA A%A 0§ olEe] G F olg ¥/
A, 53, & AT ol g3t 35 ol
o183 F% olBS AHGATL BH 92
54 830 BEE G A4S S ol B

E 01 I
W& et dolth ]°ﬂ Az HE A AR

AN 2 (m
o -
=
ful
Iz
[
el
>%

v

}i‘l—

04 S ol§ 5718 EE

Fope AEAS ASHA ol g A2 A, o

eh, vk AEl ABAHCERES, 714

WO, A 0 89 ) G Jug Gae we

F RS 2RAE AT Aol etk oIF Sof 2

2l iéiﬂ A9 A o] gukes) o)Fol4 9

ok 5o Anlx Algel Ae
EAGS FuaA e ol

HAZAAT 178 F32 (FA812)

715 HAsta ok &, vEAE 3D 716ke] TP AlA
& 7o g sl g AdEERJIHEZ Q4E Adlsle Aol
e —E A}Wd G R

A AAIA A
B84 2 waq 998 Lol w;]g dhehe 72
<

Au|a7E M Alaor & eglo®

F

1AEE e AR5
A&A Bg4e A 64 AT neje Hu
M, EA A, 293 4548 MAE ATE 5 e
HlzYA BEs e, 9Ed AuaE Awshs 2o
2 Q8.
eﬂﬂ 2 AT e AR ol E71E wole £
= Zﬂ*lo}"ﬂi} 53], vlEp 2 V)zo] Ay Al &
@7 A, AHEE AGHE AN AR o]
)\ d, ;ﬂ% /\}51%1 A}§ &Aél)oﬂ %Zﬁ;ﬂ Cdb‘l:_O_ _7_
Ve FASA 47 AAzke Aepast Agehe
A%l AAA A FAS 2 2 W G4
A, et 94 AA%S Baes Abg)
M9 Fr FH, A% 2, T8y 5
TS w9 5 ok Ema, ek AlFet
£ AN Y mRe 2o 29 A A
il K8t o TS BYL S gich s, ol
2 71915E 159 A
A e~ g7k 8 BEolA

g BARS AN 5 A2 V)%

AgAEOA B ARE ATSE Aol QpEw,
) AgAES0] olf BT Bu & s e

r«o

(e ot > r
=
2 o?d

N
-
0%
1o

o rr
o
o
o
[ 1> oo

it
offt
2,
k)
g

1o
ot
>,
oY
L2
>
Sote
&l
3
S

ok

x2

U dlo
18 of mlo
o
R
N L rle

S-S
o

o
=2
D)

?i T e A AFEAFe] WE o %o 9
ol Tt sjole] wzAe] JEke =
Y e A S ALLEls AlSES ealol
o] 7HEAIA 1 Aol o &S s F 9o
A 2=z ulgk JRQle] BE one] xpol7} =
ARAOR AT A el wzkgel
°l8 fl%= 7}4 WA, AP BSR4

o, HehH 2~

o o 1:11—3:]]:]-

2 E N ox Y
O oo ox Lol T p }01'39,

J_L4

i)
N
N
o,
o
ity
o 1o b

Moo e

=2 o
lo A
it
o,

2 o
o
_<3L
(I
¥0
o
=
r
i)
.
2
=
S
oo
(o
U
=
rg

129



Folo - 134 - ojst

O:

e

53. 8HAH ¥

oot
i

4

ek 7E S, A 24 SueA AAES
ou}, e 2 ATel WARS AUH B AT B

ojtt. A, &
M A==
A

?_

S 9l

BEE FHaspivw @44 Ars AAE 5 s A
=

[¢]

1A

o

N

sl

2ol okiek, AWH Al 3D 7]
o LR 9EE A WA e A
bol Mzt epleh shAw, A2 o,
cpe bz ek e Qi ARl EE,
Pl ek AF Auls BPL 2ED AS 5]

12

offt myY
i3
ot
M
o

o 9

ot of

Tk

O;

Forle owd o2 pE do AL
ol
oty
BN
o
ofr
o
2
>
o
“
ko
oX,
o
2,
N
i,
ne
o
=
N
12
(o
Al

49 829 54
S, ARH AgR

2
e AN 5 Qe Aoz dddith

REFERENCE

o

a3 7492017, IAL5o] IADS v]HE JT]

et 2dav @A A3 JiRIApel whetx, e

X 19 Bl F2)30(3), 415-441.

Fe-283H2014). FRAY] ARSIA Agte] mE 7| Fojx
5 ol Fa g3k AAR Y w3y A5 o5, if
WA eluizy, ARA deludige 24 aus FAo
2. BB 25(5), 7-42.

w2021, AERHA AlG7F £0f 1, Retrieved From:
https://www.news1.kr.

HRGTH2022). HJEMHIA Y HEFEE YHE gjarisr e g
7 Retrieved From: www.korea.kr.

248)(2021). HEH 7T EEYETAM)S A48 wepA o
& 9ro QgL mAE QoA FPAA wEAS
SHOE, o EE S8R 21(10), 204-216.

FHB-£43)-0)435(2009). VY aFEA ALEA AAzre]
2RIAE Y] QA E e Ao vAE I e-H/FL/AY
7 10(3), 395-414.

SAA-7R2021). HEA ZFEAA JEAS] HghE g 8
2172k N%: STEPI Insight.

o]@a(2021). WAO|F UENEY] SAATES FEo] WE A

[}
5]

oy
ol

Zhg Azt FAUSES] Aol Ae A8 2dait
SR WA ST 21(24), 133-148.

Z&oK2015). A Y AA g B figh o] ga7e] Al
U 829 9 RS E 2] 72A AR WA
9977 10(6), 155-165.

T9H2018). ARAFA0l 71 S FEShe FHelM A
BEAS FHY A AE SaIe SHE
AFITA 13(3), 141-152.

F9%(2022). vEbHA FEA Aol HEm A 249 ojieef
nAE 9% uAY 9] 24 qv). oXEFH=5)g
4], 23(4), 641-654.

Arpaci, I, Al-Emran, M., & Al-Sharafi, M. A.(2020). The
Impact of Knowledge Management Practices on the
Acceptance of Massive Open Online Courses (MOOCs)
by Engineering Students: A Cross-Cultural Comparison.
Telematics and Informatics, 54, 101468.

Bang, J. S.2021). Metaverse Era Is Coming. Newsl.
Retrieved From: https://www.news1.kr.

Barreda-Angeles, M., & Hartmann, T.(2022). Psychological
Benefits of Using Social Virtual Reality Platforms
During the Covid-19 Pandemic: The Role of Social and
Spatial Presence. Computers in Human Behavior, 127,
107047.

Bearden, W. O., Netemeyer, R. G., & Teel, J. E.(1989).
Measurement ~ of  Consumer  Susceptibility  to
Interpersonal Influence. Journal of Consumer Research,
15(4), 473-481.

Cheng, Y. H.,, Chuang, S. C., Wang, S. M., & Kuo, S.
Y.(2013). The Effect of Companion's Gender on
Impulsive Purchasing: The Moderating Factor of
Cohesiveness and  Susceptibility to Interpersonal
Influence. Journal of Applied Social Psychology, 43(1),
227-236.

Choi, M. Y.(2021). The Effect of Information Source and
Content Informativeness on Acceptance Intention in a
Live Commerce Shopping Environment: The Mediating
Effects of Trust. The Research Journal of the Costume
Culture, 29(4), 554-571.

Daassi, M., & Debbabi, S.2021). Intention to Reuse
AR-based Apps: The Combined Role of the Sense of
Immersion, Product Presence and Perceived Realism.
Information & Management, 58(4), 103453.

Emergen Research.(2021). Metaverse Market, by Component
(Hardware, Software), by Platform (Desktop, Mobile),
by Offerings (Virtual Platforms, Asset Marketplaces,
and Others) by Technology (Blockchain, VR & AR,
Mixed Reality), by Application, by End-use, and by
Region Forecast to 2028. Retrieved From: https://www.
emergenresearch.com.

Fornell, C., & Larcker, D. F.(1981). Evaluating Structural
Equation Models with Unobservable Variables and
Measurement Error. Journal of Marketing Research,
18(1), 39-50.

Gibbs, J. K., Gillies, M., & Pan, X.(2022). A Comparison of
the Effects of Haptic and Visual Feedback on Presence
in  Virtual Reality. International — Journal  of
Human-Computer Studies, 157, 102717.

Hamari, J.(2015). Why Do People Buy Virtual Goods?

130 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.17 No.3



HEHA MAjLo] AtgA o8 SNE T NEH ©1§ x| OANE 3% AEE Y Ay

A L}

Attitude toward Virtual Good Purchases Versus Game
Enjoyment.  International
Management, 35(3), 299-308.

Han, S. L., An, M., Han, J. J., & Lee, J.(2020). Telepresence,
Time Distortion, and Consumer Traits of Virtual
Reality Shopping. Journal of Business Research, 118,
311-320.

Hayes, A. F.(2017). Introduction to Mediation, Moderation,
and Conditional Process Analysis: A Regression-based
Approach. Guilford Publications.

Hong, S. J.(2018). The Role of Market Information Quality
and Employees Task Performance Linking Market
Orientation to Firm Performance in SMEs. Asia-Pacific
Journal of Business Venturing and Entrepreneurship,
13(3), 141-152.

Huang, J., & Zhou, L.(2018). Timing of Web Personalization
in Mobile Shopping: A Perspective from Uses and
Gratifications Theory. Computers in Human Behavior,
88, 103-113.

Hwang, 1. H.(2022). The Effect of Sense of Metaverse
Community on Intention to Offer Support: The
Moderating Effect of Digital Competence. Journal of
Digital Contents Society, 23(4), 641-654.

Hwang, G. J., & Chien, S. Y.(2022). Definition, Roles, and
Potential Research Issues of the Metaverse in
Education: An Ertificial Intelligence Perspective.
Computers and Education: Artificial Intelligence, 3,
100082.

Ifinedo, P.(2016). Applying Uses and Gratifications Theory
and Social Influence Processes to Understand Students'
Pervasive Adoption of Social Networking —Sites:
Perspectives from the Americas. International Journal
of Information Management, 36(2), 192-206.

Jang, Y., & Park, E.(2019). An Adoption Model for Virtual
Reality Games: The Roles of Presence and Enjoyment.
Telematics and Informatics, 42, 101239.

Jo, Y. A.(2015). The Correlations among Trust, Satisfaction,
Commitment, and Relation-Continuing Intention for
Internet foundation Fashion Shopping Mall. Asia-Pacific
Journal of Business Venturing and Entrepreneurship,
10(6), 155-165.

Katz, E., Blumler, J. G., & Gurevitch, M.(1973). Uses and
Gratifications Research. The Public Opinion Quarterly,
37(4), 509-523.

Kaur, P., Dhir, A., Chen, S. Malibari, A., & Almotairi,
M.(2020). Why Do People Purchase Virtual Goods? A
Uses and Gratification (U&G) Theory Perspective.
Telematics and Informatics, 53, 101376.

Kraus, S., Kanbach, D. K., Krysta, P. M., Steinhoff, M. M.,
& Tomini, N.(2022). Facebook and the Creation of the
Metaverse: Radical Business Model Innovation or
Incremental Transformation?. International Journal of
Entrepreneurial Behavior & Research, 28(9), 52-77.

Kim, D., & Ko, Y. J.(2019). The Impact of Virtual Reality
(VR) Technology on Sport Spectators' Flow Experience
and Satisfaction. Computers in human behavior, 93,
346-356.

Kim, H. R, & Cho, C. H.(2014). Effects of Source’s Social

Journal of  Information

HAZRAT M1728 RI32 (32812

Distance on Consumer’s Responses to Corporate
Facebook Page: Focusing on Moderating Effects of
Blatant Persuasive Intention, Normative Interpersonal
Influence and Informative Interpersonal Influence. The
Korean Journal of Advertising, 25(5), 7-42.

Kim, M. J, & Hall, C. M.(2019). A Hedonic Motivation
Model in Virtual Reality Tourism: Comparing Visitors
and Non-visitors. International Journal of Information
Management, 46, 236-249.

, M. ], Lee, C. K., & Preis, M. W.(2020). The Impact of
Innovation and Gratification on Authentic Experience,
Subjective Well-being, and Behavioral Intention in
Tourism Virtual Reality: The Moderating Role of
Technology Readiness. Telematics and Informatics, 49,
101349.

Kim, Y. S, Han, S. H,, & Suh, Y. W.(2017). Identifying
Moderators of Effects of Task conflict on Relationship
conflict. The Korean Journal of Industrial and
Organizational Psychology, 30(3), 415-441.

Lee, H. J.(2021). Moderating Effect of Interaction on the
Relationship between Perceived Presence and Course
Satisfaction according to the level of Communication
Apprehension of Students who completed Teaching
Profession:  Focusing on Online Small Group
Cooperative Learning. Journal of Learner-Centered
Curriculum and Instruction, 21(24), 133-148.

Lee, J., Kim, J, & Choi, J. Y.(2019). The Adoption of
Virtual Reality Devices: The Technology Acceptance
Model Integrating Enjoyment, Social Interaction, and
Strength of the Social Ties. Telematics and Informatics,
39, 37-48.

Lee, K. M.(2004). Presence, Explicated. Communication
Theory, 14(1), 27-50.

Lu, J., Yao, J. E., & Yu, C. S.(2005). Personal Innovativeness,
Social Influences and Adoption of Wireless Internet
Services Via Mobile Technology. The Journal of
Strategic Information Systems, 14(3), 245-268.

Makransky, G., Lilleholt, L., & Aaby, A.(2017). Development
and validation of the Multimodal Presence Scale for
Virtual Reality Environments: A Confirmatory Factor
Analysis and Item Response Theory Approach.
Computers in Human Behavior, 72, 276-285.

Mouakket, S.(2015). Factors Influencing Continuance Intention
to Use Social Network Sites: The Facebook Case.
Computers in Human Behavior, 53, 102-110.

Mystakidis, S.(2022). Metaverse. Encyclopedia, 2(1), 486-497.

Nunnally, J. C.(1978). Psychometric Theory (2nd ed.). New
York: McGraw-Hill.

Oh, J. H.(2021). A Study on Factors Affecting the Intention
to Use the Metaverse by Applying the Extended
Technology Acceptance Model(ETAM): Focused on the
Virtual World Metaverse. Journal of the Korea
Contents Association, 21(10), 204-216.

Ou, C. X, Pavlou, P. A, & Davison, R. M.(2014). Swift
Quanxi in Online marketplaces: The Role of
Computer-mediated Communication Technologies. MIS
Quarterly, 38(1), 209-230.

Park, Y. G.(2022). Metaverse New Industry Leading Strategy

Kim,

131



Presentation. Korea Policy Briefing. Retrieved From:
www.korea.kr.

Podsakoff, P. M., MacKenzie, S. B., Lee, J. Y., & Podsakoff,
N. P.(2003). Common Method Biases in Behavioral
Research: A Critical Review of the Literature and
Recommended  Remedies.  Journal of  Applied
Psychology, 88(5), 879-903.

Qin, Y.(2021). Attractiveness of Game Elements, Presence,
and Enjoyment of Mobile Augmented Reality Games:
The Case of Pokémon Go. Telematics and Informatics,
62, 101620.

Ratten, V.(2016). Continuance Use Intention of Cloud
Computing: Innovativeness and Creativity Perspectives.
Journal of Business Research, 69(5), 1737-1740.

Ruggiero, T. E.(2000). Uses and Gratifications Theory in the
21st Century. Mass Communication & Society, 3(1),
3-37.

Smart, J., Casscio, J., & Paffendorf, J.(2007). Metaverse
Roadmap  Overview: Pathways to the 3D Web.
Retrieved From: https://www.metaverseroadmap.org.

Shen, B., Tan, W., Guo, J., Zhao, L., & Qin, P.(2021). How
to Promote User Purchase in Metaverse? A Systematic
Literature Review on Consumer Behavior Research and
Virtual Commerce Application Design.  Applied
Sciences, 11(23), 11087.

Shin, D.(2022). The Actualization of Meta Affordances:
Conceptualizing  Affordance  Actualization in the
Metaverse Games. Computers in Human Behavior, 133,
107292.

Shukla, P.(2011). Impact of Interpersonal Influences, Brand
Origin and Brand Image on Luxury Purchase
Intentions: Measuring Interfunctional Interactions and a
Cross-national Comparison. Journal of world Business,
46(2), 242-252.

Shukla, P., & Banerjee, M.(2014). The Direct and Interactive
Effects of Storelevel Promotions on Impulse Purchase:
Moderating Impact of Category Familiarity and
Normative Influences. Journal of Consumer Behaviour,
13(4), 242-250.

Shukla, P., & Drennan, J.(2018). Interactive Effects of
Individual-and ~ Group-level ~ Variables on Virtual
Purchase Behavior in Online Communities. Information
& Management, 55(5), 598-607.

Tseng, F. C., Huang, T. L., Pham, T. T. L., Cheng, T. C. E,,
& Teng, C. 1.(2022). How Does Media Richness Foster
Online Gamer Loyalty?. [International Journal of
Information Management, 62, 1024309.

Yoo, B. K, Song, J. H.,, & Lee, S. H.(2009). A Study on the
Effects of Social Presence on Perceived Interactivity in
the Internet Retail Environment. The e-Business Studies,
10(3), 395-414.

Yoon, J. H., & Kim, K. E.(2021). Metaverse Virtual World
Ecosystem Evolution Prospect and Innovation Strategy.
Sejong: STEPI Insight.

Zhao, Y., Wang, A., & Sun, Y.(2020). Technological
Environment,  Virtual = Experience, and MOOC
Continuance: A Stimulus-organism-response Perspective.
Computers & Education, 144, 103721.

132 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.17 No.3



HEHA MAjLo] AtgA o8 SNE T NEH ©1§ x| OANE 3% AEE Y Ay

A L}

The Effect of Metaverse Presence on Intention to Continuous
Use Through User Motivation: Moderating Effect of Normative
Interpersonal Influence®

Inho Hwang™
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IL Han Lee™

Abstract

The COVID-19 pandemic is rapidly changing the behavior of members of society. Typically, the strong contagious power of the virus
minimizes interaction between people in the real world, and they keep interaction activities to a minimum through online activities.
Recently, as people demand online activities that enhance a sense of reality, the metaverse, which strengthens the 3D technology-centered
sense of presence capability, is being chosen by people. The purpose of this study is to suggest a strategic direction for the
establishment of the metaverse business model of startups by presenting factors for users' use and gratification of the metaverse. In detail,
this study proposes the motivation for using the metaverse by reflecting the uses and gratification theory, and suggests a method to
strengthen the motivation for the metaverse by reflecting the presences provided by the metaverse plotform and individual characteristics
(normtive interpersonal influence).

We surveyed people over 20 years of age who experienced metaverse and obtained 314 samples. In addition, we conducted the main
effect analysis using the structural equation model and the moderating effect analysis using Process 3.1. As a result of hypothesis testing,
we confirmed that metaverse presence (telepresence, social presence) has a positive effect on intention to continuous use by increasing
metaverse's use and satisfaction factors (information, enjoyment, social interactivity). In addition, we found that individuals' normative
interpersonal influence moderated the positive relationship between uses and gratification factors(enjoyment and social interactivity)
intention to continuous use. Our study suggests strategies for establishing a user-centered business model for companies related to the

metaverse.

KeyWords: Metaverse, Intention to Continuous Use, Uses and Gratification, Presence, Normative Interpersonal Influence
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