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Abstract: Recently, the idol paid communication service has become a hot topic in the entertain-
ment industry, in that communication plays an important role in forming and maintaining the
relationship between fans and idols. Although the idol paid communication service and its related
industries are rapidly growing, research on this services is still insufficient. Therefore, in this
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study, an online survey based empirical analysis was conducted to identify the influence of the
paid idol communication service on users’ relationship Immersion, service satisfaction, and loyalty.
Analysis results show that characteristics of the idol paid communication services were consisting
of four categories such as entertainment, information, interactivity, and ease of use. It was found
that the four characteristics had a positive effect on relationship Immersion at emotional and con-
tinuous level, and entertainment, information, and ease of use had a positive effect on satisfaction.
We believe that our research results can be applied not only for growth of the idol paid commu-
nication service, but also for fandom marketing research for K-Pop service.
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ASEAE A3 ofolE F& &F AHE o] 8AE
QL2 sto] S, oA 22kl AEE Pk
o} 28l RS 53 £3E 2o =2 SPSS 26.0 &
AZ2IHE AMgSte] AR BAE APsct. A+
FAEH EA4E gotstr] fla Rl=£4 (Frequency
Analysisy& AASFROH, ofo]F f & &F AH]2Y
EAS =317 ) 2AE 29 BX(Exploratory
Factor Analysis)& HA|8I5th ZE ¥50] gF4&
AE317] Y8t 22154 (Factor Analysis)Zt Cronbach's
aAlFE o]t AZ = ZHF (Reliability Analysis)<
A T thEo £ Mty oA 9 F3EA
£ AH X117} Pearson? AHENT thF3HEA
(Multiple regressmn)— AASEH. E3 SHAY
Edol whet oto]E fr & &F AH| A9 EAdo] AR}
O BAEYT HF= v K= FFY Zolof i ut
oFst7) 8l g SEAEE T SBAE WA 242t
o} 3] H B A (Multiple regression)S A5} B}
Ao 2 AAZYY Wil &aTE AFs7] Y3 SPSS
processE ©|-83td REAEHH (hootstrapping)H
HE AHEsHETh

x
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ofolE §2 AT Aul20] B4 tha) FEe 71
A7} 0 FFHEE glolq 2 ATOIA ofolE §7 &
£ Aul20 B4o] Uehd $AF ABATE ko
2 Au)ao) 4L T Aol kol 5 $2
£ Au2o BA4S ooby, AR, ATAEA, ol

= O

o

istics of

Service Immersion

Entertain Aﬂectwe
-ment Immevsuon

Informa- Contlnuance
tion Immerslon

Inter
-action

Conve
-nience

Figure 1. Research Model.

o] A Folgth oA L olo|E §&7 AT
/ﬂﬂl 28 Fo Aot EAES =7le 5401 AR
E 2 2% Aul2dA HA, ANz a9
9L 5 Qe Auot TUEE 9A Ht
E4olth, HEAEHE olo] B G 7 4T HuAE F
o) o clol Bl 3 A $UNE ke
0|1l o] &-8o]|XL olo|=
= 0] fol313 ol gleie
A olatAct. £ Aol Al 474]394 < A3 A
B 3743 f2olA vlEEo] A&OR ofojx T TA
gAsteE BER Holsha ojzta EAXE o]
ANA B DAV BHES o £E =72 B
2 A& 0% FAFEE NS uldt A&7 B
oz TR ofolE F7 25 A2 BEEL
AB] 2 o] §A7E A& o] oA =7l 71 F
3 A, A& olgol Tt H=2 s 2
ZA L E olo]=o tist ZAA o2ty B AEZ S

HU

e 1

e 5 A4HoR SUstelt B Holstin
AFlA UAE 54 HES ATt
4. WFEY
4.1 $Yxt 5%
ATEAE a% Pl S0 4947 Y 5

Lax & 3 SERE 378H o2 AH 9 60.7%
£ AR et A AL o4 37578 (99.2%), '3 3
0.8%)2.2 vehgch d32 309 $EA7F 1399
(36.8%)2-2 71 Wokom 1 the-2 20t)] 948 (24.9%),
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Table 1. Questionnaire Summary Table
Constructs Items Operational Defination
Entertainment(EN) 4 Fun and enjoyment
Characteristics Information(IN) 4 Up-to-date, realtime information
of Service Interaction(IT) 5 Attachment though interaction
Convenience(CV) 5 Ease and convenience of use
Relationship Affective Immersion(Al) 3 Immersion through emotional attachment
Immersion | Continuance Immersion (CI) 3 Immersion through the awareness of loss
Satisfaction(STF) 3 Overall satisfaction of the service and willing to maintain use
Loyalty(LYT) 3 Attitude of continuous support and purchase

40t 717 (18.8%), 10t ©]3} 48 (12.7%), 50t ©]
A 268(6.9%)Y w0t} T SHAE 2442
AA 9 39.2%F A ATt 1 Fol oA SEHAH
233H(95.56%) 22 =2 v &R Uy FA S8R
£ 11%8@5%e =2 Yetgth a2 200 3237
186 (76.2%)2.2 714 wekom 1 tha-2 104 o]t
SHA 48%8(19.7%), 30t SEAF 107 (4.1%)] 9]
QR =3 g 40, 500 olAF SHEAR ¢l%dth.
SHAEY ololE fr & &F AH|& o]§ @} o}
o]l gt &) S Yotk 7] Y8l RIEEAS A
Algt A1} 2= A F HE(BUBBLE)S o83t
Lot 1099 (28.8%)0] 1 U A(UNIVERSE)
£ o] 8% SHEA = 3029 (79.9%)0 At EAEA
(POCKETDOLS)E H|ET 7|8t AH|AE o]&3 &
A= THALI%el. = SEA Foll HEBU-
BBLE)E ©]-83dt= 3EA7t 2137 (87.3%) 22 4
HA(UNIVERSE) ©]-8%} 499 (20.8%)5.t} @1
71et qu|AE o83t SHAE TH(2.9%)°1 At T
53t ol AE &= g SHA B 19 153 S
A7} 3357 (88.6%) 22 E2 H|FS AA|FoH 21
g 153 SHA 209 (5.3%), 3HS 53 SEA
129 (3.2%), 4¥<S F53 $E 58 (1.3%), 59 °|
AE TEI SR 65 (1.6%)0I13UTE 2 SHA =
182 153 -SEA7F 1089 (44.3%) 2.2 7H Wk
I 29E FEI IR 73H(29.9%), 3HS FEI
SEA 23 (9.4%), 4HS FE3 SHEHA 14 (5.7%)
o], 59 ol & 5T SEA = 269(10.7%) =
S SEHART Hol BArh AH|A o] § REZ=
= SHA F okl A7 W o8k SHA 158
H(41.8%), 3Foll 3 W 45 (11.9%), o] Eol & W
258 (6.6%), 71t 15078 (39.6%)2] <22 uehgt)
F5 SEA 5 otFol o8 ¥ o] 8= SHA 849

(34.4%), o] 5]l g ¥ 897 (36.5%), 7|E} 397 (16.0%),
at2of g W 329(13.1%)2 «2& urebgtt.

4.2 Bt MIE FF

£ A7oA SHHY g =E HAs] 93t 7
2 82EA43 Cronbach’s a A5 ©]-&3 4184
A& AU ofolE FE &5 AH[A9 BEA
gt g QA AAE it <Table 2>
~<Table5>2} Zth 2E Q919 KMO(Kaiser-Meyer -
Olkin)Zr= 7124 .60ETE =4 Uelgdoenz QQu
Aol Agstvt & 4= ot 82 AL T3 LR/Ek
(eigenvalue) 1 o[/d2o &2 Uehd 8102 =Z3tH 0
™ Cronbach’s a A= E3 7]&X] 0.6E &4 U
it AZ =7 R EQIH

£ e

4.2 AR BF

ololE & &% AH|29 B4, BAEY, 4EEY
A=Y FIFEAS HF5H] A3l I AREE 4
Alstsict. 7Hd H1-H59] A% 23E th3 <Table6>
Zol AEstrt.

ES BAEY0] MBS BT TR0 FFHA
ol A siA BT} J=AE HEEH] Y18 SPSS Process
£ &9 FE2E ¥ (Bootstrapping) W& AHSSH
Tt SPSS Process 4¥ 2¥S {3l FES &
5000 AFE3H3 . 95%A41 =7kl A o 7] &}
Alg=2] sFEHLLCD T AFeHEH(ULCI) Atole 00] &
FEH WiAaY = SAHCE Foulsta ekt
AggE Atolel 0o] Z3EA grod mijas= A
Ao ou| gl= Aolth. BAEY Y miiazm 452
T+= ofS<Table 7>3 Zt}

96 AE3L AL
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Table 2. Exploratory Factor Analysis for Characteristics of

Table 4. Exploratory Factor Analysis for Satisfaction

Service STF Cronbach’s a
EN IN IT CV  |Cronbach’s STF1 897
EN1 | .785 STF2 904 726
EN2 | 760 896 STF3 566
EN3 819 Variance explained = 65.274%
EN4 746 KMO = .627
IN1 .808
IN2 816 Table 5. Exploratory Factor Analysis for Loyalty
IN3 .827 861 LYT Cronbach’s a
IN4 .669 LYT1 .621
IT1 .814 LYT2 .954 .708
IT2 811 LYT3 .644
IT3 .812 .904 Variance explained= 69.780%
T4 804 KMO= .674
1T5 702
V1 751 ofolE fF& & AH|AY EAo] AA A &) |
V2 328 A= FEFNA, 22T FAH Sl F-2% A
V3 813 854 (+)9] FEFE HX = AL F o] 21 = (B=.344,
CV4 702 p<0.001)8] FFA=E =B =.322, p<0.001)E
CV5 646 o 25 AdE A0 Yebg.
Variance explained = 71.203% A48 Z¢do "Ae FFNA, =2 oA
KMO = .911 (B=.398, p<0.001), AR B=.378, p<0.001),

4.3.1 SHA A & o]

ololE R E A% AH|29 BRI, AR, A
5224, o]-8-8olA)o] BAEYT Au|A TEEo
)= G F, T SFHA 11 o7t Y=AE
Aw 7] §8, F3 oA " ARE YR
A Z¥zy 3] ARAE At 3] AASE Bl s
Btttk A= oh2<Table 8>3 Ztt.

Table 3. Exploratory Factor Analysis for Relationship

Immersion
Al CI Cronbach’s a

All 792

Al2 813 731
AI3 792

CI1 674

CI2 .887 756
CI3 .864

Variance explained = 67.700%

KMO = .690

A3 A-24 (B =.170, p<0.01), °]-&&o|4(B=.131,
p<0.05)8 +o2 JFHL2 BT FoF Aoz g

Table 6. Results of Hypothesis Test

Hypothesis B p Result
Hi1-1 -.018 .706 Rejected
H1-2 -.068 312 Rejected
H1-3 494 000" Accepted
H1-4 .015 729 Rejected
H2-1 .332 0007 Accepted
H2-2 258 000" Accepted
H2-3 .053 .200 Rejected
H2-4 .110 .000™" Accepted
H3-1 419 000" Accepted
H3-2 121 .000™" Accepted
H3-3 255 0007 Accepted
H3-4 .187 000" Accepted
H4-1 .380 .000™" Accepted
H4-2 631 0007 Accepted

H5 .323 000" Accepted

“p<.05, “p<.01, “p<.001
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Table 7. Results of Mediation Effect

LLCI ULCI Result

EN=>AI=>STF -.0059 .0291 Rejected
EN=CI=>STF 2101 .3241 Partial
IN=>AI=>STF .0042 .0320 Partial
IN=CI=>STF .2009 .3015 Partial
IT=>AI=>STF .0113 .0127 Partial
IT=CI=>STF .1637 .2619 Partial
CV=>AI=>STF .0040 .0337 Partial
CV=CI=>STF .1655 .2645 Partial

HARE S ARAo] FYF FFE vIXA = A
©o 2 Jehyrh o= (B=.422, p <0.001), A& A&
AB=.197, p<0.01)T °]-8&-L0]4(B=.151, p <0.05)
2 FY3 AHY FFE "R AR YEgeH
FEFH o ¢ =3 Pt

olo]E 8 4% AlH|29 BAo] THFEo| njA]=
FEFOA, = SHAY A 2B =460, p<
0.001), o] 8-&0]A (B = .223, p <0.001), F2A B =131,
p<0.01), AZALHB=.127, p<0.01)9 Loz
BE fo3t 9L uX = ALE EIFHAY. F=
SHAY A, FEAYL = 58 FIFS n)A|
A e AR VYERRI, UmA= 24 (B =.427,
p <0.001), A&ZEA(B=.197, p<0.001), o]-&&
o] (B =.149, p<0.01)Y &£22 JFHL 7=
Ao g2 A=,

4.3.2 AHg AB|20] mE Ao

olo]E F&E &% AH|IAL BT, AR, A
3AGA, o]-8-&olA)ol BAEYUTL AH|A BEEE
u) 2= GEFA AH| Lo T2 2ol7t JYEXE AT
27l 98, HED FUB 2 ARRAE & ddez U
FolA ZHZt tF3AEAE AASHY FAASE ¥
w3l Bofrt Ai= thF<Table 9>9F .

olo]E & &% A28 B0 AAH Yol vl
A= FFNA, A2 XA EYA /T
HY FFE "AE AL F FAdo] Zu HE
(B=.403, p<0.001) AH&AY] FFAEE FUHES
(B=.316, p <.01)Et} A YebgTt

A& ZY vA= FEFNA, HES H ol &
A (B =.338, p <0.001), AZALA B = .253, p<.01),
o] &-&old(B=.162, p<.01)9 o= FFHo|] F
oFt ALz Uehuth UM A9 F Lol 0|88l

Table 8. Comparison of Differences between Chinese and
Korean Respondents

Dependent |Independent '
Variable Variable B(Korean) | B(Chinese)
EN -.028 091
IN -.041 018
AI X33 X%
IT 322 344
Cv -.036 079.
EN 398" 422"
IN .378™ 010
CI _ 0
IT .170 197
cv 131% 151"
EN 460 427
IN 1317 .009
STF
IT 127 197
cv 223" 149"

“p<.05, “p<.01, ""p<.001
Aol Fogt FFE vAA = AL E el v

45244 (B =.166, p.01)2 £22 HFoJgt FH2
FE v AR Yeigt

fr2 &% AH29 E4o] ghEEo| njA]=
FFolA, B E2] S 2B =.366, p<.01), 452t
|4 (B =.255, p<.01), o] 88°]dB=.192, p<.01),
AEAPB=.115, p<.0)Y &«L2 BT FOT FF
< vjA= Ao ERIHAY. FUHAY e, AT
gL T Eo] fo%t JFE nX A g AR
Ve, YA @B =415, p<.01), °-&-&
ol B =.145, p<.01), IBAHB=.103, p<.01), g
¢l 2 JFYE 7= A= AU

4.3.3 AHg Hlzof & 2}o]

ofolE FE 4T AH|A9 B, AR, A
52h8-4, o]-8-8olA)o] BAEYI AujA TSz
02| = GO A Au]A ARG Rl whE Zpol7} Qe
A& AHR7] $3, otolE F8 &5 AHAE 3HF
o g oA o7 ¥ ARgdlE HE w2 g o] E
of 3 ¥ Ei= oL W2 HEE 7 JATOE Lo
A 247y 3] ARAE At FAAFE vl
Hetth, A= th3<Table 10>9F 2t}

ololE FRE 4% AH|A] EAo] XA Edd H|
A G, AT FAH Bl o3 A
(HY FFE HAE= A F ool 2 RlE e

98 AH3tAF
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Table 9. Comparison of Differences between Services

Dependent | Independent .
Variable Variable B(Bubble) | B(Universe)
EN 057 005
IN 024 -.020
Al - 0
IT .403 316
Ccv .102 -.015
EN .338" 291"
IN -.003 3027
CI
IT .253 .166
Ccv 1627 .004
EN 366" 415"
IN 115" 103"
STF _
IT .255 .108
Ccv 192" 145"

p<.05, “p<.01, " p<.001

Table 10. Comparison of Differences between Frequency

of Use
Dependent | Independent }
Variable | Variable | PCHED) B(Low)
EN -.022 -.009
IN -.047 -.061
Al ’ !
IT .395 494
v 122 ~.049
EN 244" 366
IN 244" 237"
CI
IT .100 .030
Ccv 187" 060
EN 335" 451"
IN .095 .100"
STF >
IT 151 088
Ccv 282" 124

*p<.05, “p<.01, “p<.001

(B =.494, p<.01)°] H1%E &2 YHB =.395, p<
ODET FFH=7F A et

A& Zdol A= G, ¥ =2 JE2
2B =244, p<.01), FRAB =244, p<.01), ©|
£-8ol4 (B =.187, p<0.01)Y =202 o] §9
g Ao yehyth §lE 22 Jyo o]§-8o]4do]
Y3 FFE A Y= AR YEH 24
(B=.366, p<.01), R (B =.237, p <.01)°] 2
gt A G vAE AR ey

obolE R 4% AH|AQ 4o TEEo| n|X =
FFNA, AME BT 22 e ¢ 2B =.335,
p<.01), °]&&old(B=.282, p<.01), FEAE&A
(B=.151, p<.01) €22 §% JFS v|x= A
o2 IRt AR HlE 32 o] He Aot
$9L TS0 Fo3 FFE XA g AR Y
ERgy, YRl 224 (B =451, p<.01), o]&-80]
4(B=.124, p<.01), BEAZ(B=.100, p<.05)9] =
o7 JFHL 7 AR FRIEAT

ofolE §.2 &% Aul27t ofobEat W Abo]e] T
BAT fAl QoA FaT AT Ak g3 A
HElQIRE Aol d A2 olo) 3 Yo Fu
W3 gich. & AT ololE §2 AF Au|20] B
o] AbgAte] BABY, Aulze et s, Tl
3 2efof e FAES] JYPAE oA of
ek S4o] B4, W, 34 5 AR Bl 34

QL U A EAS 2ASIL, © Yo7} &5 Au]A)]
AL S W vAIR S 22 AAREE AlAlSEL

2L gtk o] E 3 MWYSt ASEA ] A oha3t
et

AR, otolg |7 £ AH|2 BT, JR
3, 43AEA, o] 8-80lAd)o] BAEYU PA= B
FS A5 A A5G A F EY BAA
o8 {3 FFE vjA= AR eI 22,
R} o] &80l A&A Bl FFE v
Ao R YeTh F, ololE 48 &% AH|29 45
ZhgA 9l o] FoW AMEAY] FAF Eo| 3
2 Aol 22, JRA} o] §gol e =Fo] O
A A&7 EQlo] FdE 4 ke Aoltt. ol=g 2
= AE8R 5(2021)9 I+ F Z2okwke] SNS
B4 F R4l ALH EYol 38Y IF
< nts AFaTY 2R 5(2020) ATl
SNSe| EA F d3zgAo] XA A 384
FEFL AL {2 A5 EYl &
FFS nAthe 2aE oA ASsA

&, o|8AE0] ofolE 7 &7 AHIAE B3
olEN AT £Fshe A4S W AU FUA
L7le B A ofolEo] A dfsf T of 2t
7HA = BAE fAE e QA7 AET &
4 otk T3k AHIAE Fal Av], ", 2L HAt

[*]
-

flo
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o1 A= StelF AnlE =4 % 9l
oF Bt E3 ThE Yol ¥ 4
| HlAgALete] Apuske SASA L71A & 4 9L
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T,

122 A3 Bast ek f7 2F Aula
g0l FHY 9F AW AR £FgT 2
259 f&o] Hoka o] gt HlolgAre] Ay

o Wolx 1 ik, ol kA B% e FAZ Ba

Sfeka 2 4 Qlek. Ao 2 Au A9 o) 3o

A o] gA7E BEHI o H 2 LA A 7|EH R
AU AE GAs] Uzt o] §xte] HEH Rl whE T
T Jf o] Fadh Holtt. o]t o] A=
o] gx7} Auxo| tidt wrEE o] FAaINE 7Tt
A Aot

AR, otolE F7 &F AH|A EAo] EEEo| n|
A= AN BAEYS] WiAast FEHOZ
et @A TS o] A oA A F EYQ] w1y
A &b gAEE X &43 F9 FRu/fEIE sk
Aoz ety &, e2o] thEzof AP HA o
FE v)A= FAO A&E EYS B8 1A 2t
Ueht REo7RE sk Aotk AR TEEe] T
AollAe FAH YT &4 £ of FEAWANE 5t
£ 202 Yyttt 458441 o880l B¢
= XA Edat A& FY AR FEusfazst
UE AoR ettt & AR, 45184, o] &8
o] TETof AYAA FFS v|A7]|& st TA
E4S 53 184 5= 9l Aolth.

A, obolE F8 &% AH|2d dig TEErt &
el et FHER o] =XE AT 2, HSE
7F A= {3t G vjA= AR YERT
olg|3t A1 Aut= SUN YUE(2022)9] dtolA =
2ho]8l HA| 2] 8] Au]A o] & FERETF AE FAEO
FRA FFE vt S oA S 5,

AHEAF7Y otolE f & Au| 2o gigt 7| 53 S
& L7|¥ g otol=of that of2at §-HS X &5t
= 9= =& ottt o= Wit ofo]E9] A
P 259 4L oA & W gFskch
AR, otolE 8 &% AH|& EAo] TAEYT
HEEof vX = FFNA FEA B0 w2 Aozt
EAQTAE AR E 2, 3= SEAY 2, S S
G972 JEAo] A&F EQlIt wrEmof Fogh g3k
H|2A] G Ao 2 yeith ol gigt o]l fE A
EH, T2 WES AH|AE AN ARE €=
AolA o] 4= glo] Aol o] EA g}, HED
U 2o A Au|AE AlFstaL o i A
2"o] 7 e gl W2 oft}. E3L ofo]E0]
AL o AR TS =2 AREStL HE07) of
d Alzout f3h0] 5& Wol AHgstERE o] A
2 AGEA g FA97t Yk o)ide o R g9
W ARYEANA A | A7 =7 = st o]
3 o]RE F= WSOl AA(Wechat)oltt floj&
(Weibo)oll Al & M-S ThEolA HEH A a=
olo] T3 Aol B3 AL Ho] f & 45 AlB|A
Al BE2 oto]Z9] HAIXE F=ol2 Hst R
oA &El= A7t gt 28y ol g -2 Azt
3 o] ;R I 93l7| i d=olE Bt B2
F= WEoA AEE A& Aol Aol ot st
7] o2& Aolt}. otolE FE &F AH|E AHEA
A dFEE HE5E A s Y HES A6 s &
HgE " AAFE 55k Zo] BoF Aot &
gh, B E AREALO A Au| 29 FTAF-gAo] TS Eo
FEFS HAAT FUHA ARG A A3/l
H)2s G gl AL 2 el AREARY] A&
AHE HlE = 3 otolEo] HIAAE Bule ¥k o
2t dEtx] =], stFol 3 HollA of 7] ¥ AE-Sh= ®l
= 52 Yoty o] B9 3 H B Hg W2 REE v}
2 JEe g Uiro] B o, AHSRIETF 22 FJolA
o]l g-gol 2 X&H B 58 FFL X = A
22 U AMHIETE B Jeho|A| o]-8§-8-o]A
< FFE VAR g2 AL eyt B3 BHEE
of| "= GgFoll A, 2} o]-§-8-o] o] F3t ¢
FE HA = AL vERTFRA A9 ARG RIE =2 o]
A 432839 fost ggko] U e W2 X
oA ARAZY {3t FEFE o] YET. &, A
28 A9 WY AREBHE AR ALl Al Au] A9 AREA|

@ 293 ofol B0} AEAET 4 G AYo] Fast
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T ARGHIE tha e ARG ARl A 82T AAIZHY
ol Auel Faiel AZ1Hn ek,

ARHOE ofo|E §E £F Au|2e] B4 o
H, AEA, HEREH, 0§80l IR BRT
%93, wh BHE BE AN B A5 49
o BABC] FHAA G WAtk w3 024,
R, AEAEH, o §Fol B BE U2 BEE
o FHHY FFS X T BSEL ofolEo] HfE 3
HEe] 2R G vk et AEAE Fol
F AuE LA S 7150 AUES LARA s
Hul 2] 452G 715(E, 2 BA, 7199, e
27 5)2 N, B Aol Fasith, E5t vz
gAeh AEstE FA=E AFokn Au2 Abg 1by
oMM BHS 17X FES s1&H o AMshef dt.
o3t wB e gL ofolTate] TACY thah 4
4oz ¢ 299 4 91 BAZ A4H 02 fA5
£ YRR o]} 4 gtk ol FE £F Au|2)
& B3 olgA7t Mul 2ol B3t 71hE S5
BES L9 Y otolBol tie B% B 34
=8 2 Folth olgfat AT Y §E AF A
2:0] WA 7)o@ Bak ohe} A ARE AHge]
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