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<Table 1> Results of Exploratory Factor Analysis

Construct | Item Description Factor Loading |Cronbach’s a
LA1 I experienced local scenery of Osaka 827
LA2 I experienced local atmosphere of Osaka 167
LA3 I experienced distinctiveness of Osaka 748
Local LA4 I experienced local culture of Osaka 45 91
authenticity : -
LA5 I experienced local uniqueness of Osaka 42
LA6 I experienced what only Osaka can offer 617
LA7 I experienced what I expected for Osaka 582
DA1 | I experienced everyday life of Osaka people 262
) DA2 I experienced daily life of Osaka people 350
Daily 15 \3 11 experienced ordinary life of Osaka people &0 al
authenticity
DA4 I felt that I lived there 803
DA5 I felt that I was a part of Osaka 47
MA1 I visited the places appearing on TV 789
) MAZ2 | In Osaka, I experienced what I saw on TV 64
Medl.a. MAS3 | In Osaka, I experienced what I saw on SNS 734 812
authenticity
MA4 | Osaka was similar with what I saw on TV 672
MA5 I experienced the food appearing on TV 633
TA1l I visited the hottest places in Osaka 743
Temp(?rgl TA2 I think Osaka shows current trend 733 729
authenticity - :
TA3 I experienced the latest trend in Osaka 4

B4 SQRNE B FEE 89 U BP9 BYEE BN A9 394 2aRye
stk 24Rge AYRE BAS A% CMNDE} 2202 7128 FEsgon
RMR, GFI, NFI, IFI, RFI, TLI, CFI, RMSEA & E& Ag%E F&3ankst 552 202
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<Table 2> Goodness—of-Fit Indices for Confirmatory Factor Analysis

Indices Results Recommended Value
CMIN/DF 2.249 P<05
RMR 044 <05
GFI 874 >8
NFI 873 >8
IFI 926 >9
RFI 363 >8
TLI 913 >9
CFI 925 >9
RMSEA 069 >.08

7 919 AFEIE®E 9 HHEPGEE FRlsty] flste] /AL E(CR) ¥ Hit B
(AVE)E A5ty B2y s Edo] 23+ 07 oo 2 yehyton CRE: o
Al 08 oo ety AVEZ] BF 04 o|oZ BE 2912 HFEHYE 2 el
= W3 Aoz YR tHDiamantopoulos & Siguaw, 2000)

<Table 3> Results of Confirmatory Factor Analysis
Construct Item Standardized Factor Loading | Composite Reliability AVE
LA1 0.623
LA2 0.637
LA3 0.749
auﬂllgrfglc 4 LAd 0761 e 547
Y LA5 0.781
LA6 0.836
LA7 0.765
DA1 0.819
Dail DA2 0.761
authe?mydt DA3 0872 87 674
Y DA4 0.868
DA5S 0.779
MAL1 0.649
. MA2 0.756
tl;fedtl.a.t MA3 0689 3 467
authentiaity MA4 0715
MAS 0.597
TAl 0.668
agt‘;r:fgﬁ TA2 0.734 01 510
Y TA3 0.739
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<Table 4> Results of Discriminant Validity Analysis

| 55 AVEGHT 48 2oz et b 29le] AR tE Adee Felsidan w

Local authenticity |Daily authenticity Media authenticity|Temporal authenticity
Local authenticity H470 508 56 675
Daily authenticity 2581 6740 311 5%
Media authenticity 3091 0967 467 445
Temporal authenticity 4566 3562 198 510
A4 folRH, Held aolRHe Fi AE 3 BYRE BT 35 wAwgl 7
45 A4 ARk ek A% e A9 TEY, 944 58, o)y 58, A
4 328 5 207 BEe s FAEII

<Table 5> Scale of Constructive Authenticity in Urban Tourism

Construct Description

I experienced local scenery of Osaka

I experienced local atmosphere of Osaka

I experienced distinctiveness of Osaka

Local authenticity I experienced local culture of Osaka

I experienced local uniqueness of Osaka

I experienced what only Osaka can offer

I experienced what I expected for Osaka

I experienced everyday life of Osaka people

I experienced daily life of Osaka people

Daily authenticity I experienced ordinary life of Osaka people

I felt that I lived there

I felt that I was a part of Osaka

I visited the places appearing on TV

In Osaka, I experienced what I saw on TV

Media authenticity In Osaka, I experienced what I saw on SNS

Osaka was similar with what I saw on TV

I experienced the food appearing on TV

I visited the hottest places in Osaka

Temporal authenticity I think Osaka shows current trend

I experienced the latest trend in Osaka
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Scale Development of Constructive Authenticity in Urban

Tourism: the case of Korean FITs to Osaka

Cho, Eunkyung® + Shim, Changsup**
Abstract

Despite the growing importance o urban tourism, an integrating and systematic
analysis of urban tourism is still insufficient due to the complex and multifaceted nature of
urban environments. This study employs the concept of authenticity, one o the most
actively discussed concepts in tourism studies for last few decades, to understand urban
tourism In particular, constructive authenticity, which contains the postmodern perspective,
Is used as an analytic framework to identify the diverse meanings urban tourists assign.
We conducted interviews and surveys with Korean FITs who had traveled to Osaka,
Japan to develop a saale of constructive authenticity in urban tourism Osaka was selected
as a research site because it was known as one of the most visited urban destination
among Korean tourists. Exploratory factor analysis and confirmatory factor analysis were
used to identify and validate sub-dimensions of constructive authenticity in the context of
urban tourism. The results show that respondents experienced four dimensions of
constructive authenticity, namely, local authenticity, daily authenticity, media authenticity,
and temporal authenticity, while traveling the urban area. Based on these results, we
conclude that the coexistence between urban residents and tourists is the most crucial in
sustainable management of urban tourism and that the concept of authenticity is still a

valid tool for analyzing contemporary tourism phenomena.

Keywords: Urban tourism, Authenticity, Constructive authenticity, Osaka, Scale
development
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