BT H4TH HBS(EH 2063) pp.39-53 ORIGINAL ARTICLE
Journal of Tourism Sciences Vol.47, No.8. November, 2023 pISSN 1226-0533
DOI https://doi.org/10.17086/JTS.2023.47.8.39.53 elSSN 2713-6388

BN ARG el 719 F2 S

Prominent scholars and their contributions to authenticity research in tourism studies
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ABSTRACT : The concept of authenticity has played a crucial and unique role in the history of tourism studies,
resulting in theoretical advancements through vigorous debates. Focusing on the fundamental mechanism of tourism,
the normative characteristics of the authenticity concept have facilitated diverse academic perspectives and traditions
to interact with one another. The current study aims to introduce four prominent scholars who significantly influenced
the authenticity discussion in tourism studies and their conceptualization of authenticity. Daniel Boorstin pointed
out mass tourism as a symbolic phenomenon of American society, which is full of fakes that seem to be real, and

asserted that tourists only seek pleasure without interest in authenticity. Dean McCannell argued that tourists pursue
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authenticity, which is believed to exist behind commercialized tourist attractions, by using the concept of staged

authenticity’. Frik Cohen suggested that each tourist pursues authenticity to various degrees and that authenticity

is not a fixed value but a negotiable value thar continuously changes. Ning Wang proposed the concept of existential

authenticity, arguing that the concept of authenticity can be applied to the subjective experiences of tourists. Fach

scholar’s concept of authenticity reflects not only the scholar’s view on tourism but also his/her academic trajectory,

worldview, and historical context. This study provides an opportunity to reflect on how humans have established

the normative value of real’ in the behavioral context of tourism amid the progress of human civilization.

Key words : Authenticity, Daniel Boorstin, Dean MacCannell, Erik Cohen, Ning Wang

A4 (authenticity) )2
EotE ) 7MY Q3R 281 M5 g T
S == Sl A F shtoltt. 2184 AT
of tist HEFEAE AAIg Rickly (2022)= 1979
AR 2020970 ‘AR S 71 PER H831L 9
£ =10] 9 45t | ojioln] g5t A A
S25 =107 ST 1,7007] o]4el Ao
FAHI B8 Znze A2 AP B =29
E3o] Al7lo] SESE TE Eolul YUtk A
ojct. “HR/7HaF 9] FHS A Aok oA H 7H fg
FIHL T 5 e o] FFolgte Tz
o] B3t 17t dAFE oldlfstiAt sk JJrJaLoP
ATolA o4 Fagt AXNE A&H R A5}
1 Y 958 FAU? oA e, 40l

q | A2 o2 A9k F1tol
A TFELE Gl & sAEe] 3 3R &
A &S 7HsSHA R
2 ﬂrOM %ﬂﬂ @‘*}%

01
ol
(ut

{F

l

c

[N
tlo

o
=
N
je

J

Park & Yoon, 2009) -7-4301]'“ glE 24]olu

1) Authenticity=

S9% 47 792 A, FU2 olMEL &
225 27]7] Y5t #FE stk (Albayrak &

Caber, 2018; Caber & Albayrak, 2016). AFA =
Folgt= FY xHE FA I Fei= A FF, A
3 2ok wWgto] met tiokob A7) S50 w
ot 22 FEAEE AS SRt opx|et Q1
ZH] oA 3g9] S840 EoAHA SHAE
A A Z¥ZE Wt 0441 TGRS o4 A
< dojA TFolgts dAdo] Aot LU

_E_

=

o|4 il
:ﬂ
1
_?L
rir

O
1)

7140l TAS 7HAST. & shve] SHE T
of= A TFete] I7ks ol A A=
Z Q7to] UAjHolxnt 4, Ao i
= Hues I3olge JUE o ASsherkeE 4
gotaA L8] YtHCrang, 1996; Reisinger &
Steiner, 2006; Rickly-Boyd, 2012; Uriely, 1997).
o] A QUZF, F7F, Al BEA WHoR
A e 7R AsdEet B oS JHEn
HE0|] Eotzled, 34 < Ad AZY
APe tp2Al =02 a
A & & Stk AAE &°
AR a2t 7] TEUE A7
[7PR9] 2 olER9 BFE (Boorstin, 1961;
MacCannell, 1973, 1976) #3A] o 244 44

2

F

)

EX
=

r.l
oﬂ l-tl J
93
_‘J rr o

o

gl

=,

Wé
——

o O
T T

1o im

o[rl

=
o

i

€
-
—

ﬂ}“u

VYAY U RPN AR, T8, AR, DA,
9101} o] ATl AP FA AgHect,

x
ox
o
oXx
ol
Ko
oQ
ot
oo
2,
Hu
(E
18,
i,
2
ot
oo
fut
k1



I opgtel e gtd SR Q1Y 5
(Bruner, 1994; Cohen, 1988), Z18]1L 7j*80{3j2]
Hyslo] o W39 FFH SHy FA8Y B
Z(Wang, 1999; Stainer & Reisinger, 2007) &
AE g 23} 399 =& 72 §lo] "ol
o] 9t} E3) WA YL Qolsty Tl E
4= HIFCE QIFsh ARSI At 5 AR o
2 =4 WiAA T A= dEstaAt o=
A= TAlo] WSl
+ 2 g2 FogA A 5 211 ItHCohen,
2007; Lau, 2010; Moore et al., 2021; Steiner &
Reisinger, 20006).

ojgfgt TN o] A= WHT AFY At
oA 5k tiAl E7Fs7t AXE AAE = A
44 e oAl o A2rstolct 35 of A+
@B 2 Ay o7/ EgeREn
o 7IHgATF EXEY FHo| Ftetes Hgst
Aol A A4 =9of FHgt T 713
=% 159 5%31 ABA Nde a7lstks §A
o5 AN &
A7t TFE Aol H°H 283 ABA
& 11 SHARS] gof digt A[ZHERRE ofy e} o]
NS 3T 119 24 A AAS 192
A& He7AA] ofefd 4 Q= £ HAETE
o Athe Aol o Yozt o] A9 A= A
ﬂ—tv'—f’}xq 3’—}'5}7]}‘14 K ‘/‘\‘Oﬂ*ﬂ QIZto]

l&xg—s]._ﬂ E}—&Jﬁ]- 2 0]

ln

jn
=

v}

g Aoz wudEd

i

II. $33 AAA

BRI 054 A7l Felet 2 S 41

= BAY TFo| 20417] o|F BArE F
o 77 S E Ff dsetEe S T
571 AdiQle] K4 &5 F shifehs ARS
ZF Hoj&th(Larsen, 2008; Uriely, 2005). 342
e YA O E Hu= gflolth. YA H 2 Y
oF 49 42 FUchs S Yo E Hlof
Uit sk S5 98 Qltto] 2 k= A
Aol A DAt o2 7HA|7F EA5H 2=
B & o] 7HE At Atk AME R
3ttHMacCannell, 1973, 1976; Wang, 1999). &
A S27F AL Qs o AR AR Gk
Aol A Az Lohake] AREEA TehA el
I AAAAA Ao AAAH A=Y 2 A 75
Stal ik, o] TAolA FAJH Thdet ZAJOA ot
Fol59] 44 HUY Qe 9 e 245
= *c}‘ﬁﬂﬂﬂ BEOEE FH Y 1R 7

r o) le]
rlo

0

O

I YE A 'ﬂ% 1AsHA "ok doilofA Fg
ofEE AR'E 27| Yol IFE FAVAL
wu ojdrto] ofds] 24T AR JAAE A
A'E ZFol7ke BRI, 2022; Canavan
& MaCamley, 2021; Cohen, 1988, 2007).
Ao G2 IA F 7 SHoA AR, &
7870l FA=7] ofg¢H o] F 7HA] S T
oF AolA A =99 o|2H e B4
gttt AA, He7)e9] S48 P} 2509
AAL G s}, Ag, AASE o713
JAbZ Bofl He A HIFY AE 34
SESPF oY) @il &
w3k EAET 22EQ] i vt B3t A
T geigoh AR -CﬂiOHXJ Al AL3] o)A
Sted AT E9E B9 =, ved Auvt
HZX(fake)7} obd ﬂﬁ(genume)‘ﬂﬂs HEotL B
Mol 444 718l e o] ST B
9] 4] 7|0 7+ Hofo] AEIES E5] 714 o
AQ] G Roly £4A AFA 5 FHrloko] &

T 0,

o

olii

AH olo] &o};ﬂotq A




NS
S
i
o
)
r_R

T A47d A8E(EH A2065)

o A% AE B9 We I YA 2
At A, 2 A4 Bl BBV w4
o2 AgElol & AHH A4S BYS AToIN
o) kA AR WA o)) Zo) H9)
S0 BT 4 glov] §4, AT, g4, A, 4%
5 ClR BAgo A 8ol Frhslol Zitklau,

2010; MacCannell, 1973, 1976; Trilling, 1972).
=4, Loty ge|Fos Adid M= AYd
AA ZiekE S 29 Y2 Add Al
oF Hlusf gt 29 AAE 2FA Holoy
SAlol thefet S99 A, 9, A9, 2717 @
tiQle 4ol SThat 24 Qo] Hith o|<} 3
Ve SR AR Yo EA A
A AMANALE B oA A fiA|of FojH o
o, 9, Aol Feolr|E QAL oo wE
A%FE FHAI of7]HA AL Sict. A Ao
2FEE AU DAolA AR A1 A
A A & =53 A, F88 24, AA
A Hhe 52 A o oA 72t AL
32 A guto] 7Rl Y AHisHA Ht. A
O 2] Q7 Aot FALE FRote AEF
A3 Aporet A e ofHd A
dHIZ 8 FAZ UFHA AGHZ 2ot
g2 Hus FA2A BFLZ oldfstr] At F
° Settt & #geh Aol o
o] A& Hok2 HIYFY ¥4 HFE I
9
7

| )
fgsked 4= A=
oz AAZA =99 E t}Z 3t =2 §
Uck(Steiner & Reisinger, 2006; Wang, 1999).
LS Aol WA =99 F 7HA] 0|24
EYE AT3l v gk AN Aun A=
Fo] dgke] A e A Golge YT
Gol& ARES AT I 7140 disf ddf
A2 A= BE EH YL Ytk AfolE 2
=0 28U Igolghe Bt WEhAQl AL

o] ol 5 G BE 22 399 A1 @
gozA B AYY 9AS
A4 Ngel a4 SAHS B SA4A

WL ek A

2. WFs Aol AR Ad

o HojlA 7]&dt Hiel Zo] Adiele d/dolA
AR AR AL Qe A2 = A é*é% 77‘30} ™
< mdtt. QI7te] IPolgk= FAE F
EA (qua ity) ZA9 AL AR AR ER= HF
St Tt A FolA ZA HoluA] Fett 12y
oj7]A AR = Wgolgks FAY F7101A ol
d = AR I AA R offd ARES 24
Zotm 9] Wk} Agtelof H|24 A5k HE
7} #A45E 84 g (normative concept)O]tt.
ohebA A wEA7] SR ol 39 Ty B9 2
@/t Trdoto] TRt g A TRl S

g3t ke =97t AXHE 45 AP T
& FYete AL B/ 4t ofy
2t Qs &, g Aol S Al

= ARt w7, sk At wet
Ry °1%i7ﬂ Neset=AE %O}W% ol

24 4 ke 9 A4a 442
AToIA A4 Ado] oEA SPatso] 2olw
Nerke AHEE Holetn 2 4 gtk

WYL Ao A RS GE 1B o) 4
B, 48, AEH A4 A M) Y0z 7

[o)

_I



WP A% Aol 71ofst 8 AAE 43

T 1) Wang (1999)9] ZIHM @385}

& EY
AN MYE2 HEo MYHOICH DRt oA FYY AFS 2o TIEN Hst oM=K
A 2 ®IEy Z-O QIX)o|Ct
(Object-related 7M™ MMM B} E= LINLATF HZ X0 M4, 7|0, 45, 2g A 5o ZHON
authenticity) S| EGols THAHO0ICE 22 AN Chal Cist °4EH—I TIHA0| ZAHBICE M2t TN Zadut
DA TIHE2 MZ0| CH3H FHQAO|CH & ZBHAC ZIHMS A AXX ZIFAMO|CH
25 HE WYY HEN AYNR BEEE0R Eystts A MMAQI AEX ME{O|CH Mt ZEUM MY
(Activity-related A& HEOZHe ARIQ WHOA EMstEl Zxjo| MEN MEIS YNot= HOICh HEY FFYS
authenticity) YA MY Y= FHoih

=2
o] 9g3}= 31‘:}311-6_‘} e PAREE) u}o]__oq;q ge
1tk A HA 32 A A4 (objective
i

authenticity) &2 HHgh Ao} st 7350
TAS 4 £ W dide] IRRIZEE Sfufditt &
A4 e 719 & A8 IZ44Y AdS
AAAo] T "H 2 }iﬂ ] WAste] AAZ A5t
A E4o|EE IgAe]
T4 {Jf“:_h} —r"]f }E} Ag 5 = HA
82 247 A A (constructive authenticity) 2
E A Q1Y EAT 1AL Ad 34 7
o, &, 34 52 18T o §F I3 tiiel &
AZ QJNEE7FE uitith. 37|F239 9 A
Y FFE T -_rL*E} 3 XW*JQ g 0"

_,)f;ﬂ o]
2179 A (existential authenticity)2.2 YA®
oA AL AT Qe HfQle] Y TS
E AR A7) AA T 2= 3]
ojf|A 9] A&9] Hlof 7|uks —Er Az 244

Ade Bgoleis P9lo] 334 Bxo) 243 B
el 1349 & glont 949 el Sl

H|QA}e] ojo] Watof| A TLz}s
23 v Pgo] ou|g e

- 7}4\% =
AP, THH, AEH 1349 BRE DY

ﬁd
(T
S,
>
2
o
ok

U}XWWE JFL JJF%L oF Atold RS S/

I 26 =953l Q= 243K authentication),
A&7/ (sustainability), 423/3(performativity)
9 FA= WF] 43 AnE g9, 7159171,
QHEOEE 5 dA 7 AEle] dY o]t
7o FFPE ) old FIF2 HA=AE W40l
gt 52 &9 189 7he BACE ofsiE 4 3
o}, BP0 =T E QAEH ZAPEH
1849 =53 Add EA4

29
A mESE 3 = % %
2E A28 §99 WA 543 ofy
g Atd 2o it ohed £AL
A ﬂwr 93] ARBlo] T olohg ol 7]
o 7lYEn,

mo[:

. A% A7) 710 F2 2=

FoaTol dAelA AA4 Ade Fas
PAST 9w A w5

17 Z70] Ao} Yok, §3o]
of e PAS mBH & WHA 7]

g oA A d Aol A

L5

o)
o
Wi _[O"

)

(
=

o,
o o i
o of

_l°"

do ok

op

ol

oo O Ao

1o

ox,

E
=



44 PEIAT A478 ABZ(FTH H206%)

PR 0 7]ofs) £ SRk Sglo] Bk wet
O

=
o R frAO

FAGA 92249 7137} ofd Al7to] 32 &

A9 BY Aol ANES AZHIL Y
TR 5 o] wAS T HEe 9L

=9 &

2tz o] @ AKY WA AxYst= Aol
ulE 7H 4= Q= TAE Aot skgltt. of
23t 7185 HEoE & oA tud Foja
g, d WA, olg 2, J g 489 SR} of
=9 S4A0|1 A e FaT AP M2

A7)sHaA s,

1. thjd Hojd
1) CHLIY SOjAEIS] Mo

o= ARl By Foj A”l(Daniel J.
Boorstin} 1914 oSt S4F o0 511
Tojgti, SAHEYSHY oA a5 54
O 2 19409 o dhtofA] e AL SO E FHE
Sttt o=y} o] WgAl AHFE Eed d=
AQiARo] AR, AZbaldietn, HE AL
oA At meE LRFoH 19759 REE A12
o v= Y EATFE A, 19879 25 o]
o= AY Ae7tE &ssitt 200449 SA R
T+ vl=2 8 (American experience)?} X439
IAKintellectual history)oll =2 #AS Z1 oF

2091 A9 AAE WY & IR AAE= 3
F&0 & n|59] JAE M2 ToA 2Be The
Americans: The Colonial Experience (1958), The
Americans: The National Experience (1965), The
Americans: The Democratic Experience (1973)
¥} v ARSIE WISt Image: A Guide to Pseudo-
events in America (1961), vl= FALLIFAZ A
9% A History of United States (1980), The
Discoverers (1983), The Creators (1992), The Seekers
(1983) 5°l 3lt}. 1974W°l= The Americans A
Z2E 1 G IRl EYALZ 5]
T 3k

2) T 2OAEIS ZIFHAM 4

HolAEL 19619 A™St Image. A Guide to
Pseudo-events in Americas 53| &30 djst
9] TS 71Tt s AAARAERMEE, Pseudo
event)o|Zh= MEZ &6l l=ARS7E AEHH o=
AR 22 7HE 7H 2 l&2 Hlgsta Qo

= AEY TS B71 fls d4E Eo o &
=240]1 FuEA wEoidles oA st
YJAMRIAL fEE HrAROTTE LARET|R
‘&l FHUAME, A FATE HBAE, FHIF
THAR, olifo] oluA R, ‘u]=9| Fo] uj=9]
o E' e oAl 7Y FAE o] o] HojA
Argsta itk E5] T AJY9stet dismAlY 2
9E FHetY e HFARRIE & B3 fE
A AR F olUE dSidZ A&t oAt
AR e dro A2 5o Bd
A S F= TAIY BFFHE AESHA

il

2) U HolA” AXNY AL L A sta HWAIE 59 HJRE HFoto] ATt A2,
3) Boorstin (1961), Cohen (1988), MacCannell (1973, 1976), Wang (1999)5 vIgo=& 24,



% (tourism)©] 573171 o1 Feje] "o} (travel)
of tiat 19| gr) AFelsla ik 1 ojdy o]
o}l ‘travail (24)0] ‘trouble’ (&Al), ‘work' (%),
‘torment (I1F) 52 WESTH= AE 4714719
A9 oqoﬂo oH 741544 W2 AR HE, A
9 A7 =

T Awsith bt 13 9/\1]7] %0 ]2 AoF A& &
o7} WHEo] A Ty o|ak= YL 24 (pleasure)

o2 k= £54 P= BAET. & dEst
LS B9l AEo] WEcte WEAE A
Wr e =Ao R Hn|i HHAls MR
R4 ol THEAQ A Y HolH T
A9 FE&A AP B THAe YA
ol sfeta Mte AujE £+ SAy AgHnh
174737} Bdstol 1 “HaAES Yxwste
A8Z A9 EotstA gom 7o |yt 7]
] SRARIE - RN =l BFAE
9lo] dXEolA|(Japanese)Ert Folo] dEA
A% A (Japanesey)l B Tig 2=tz
FoHBoorstin, 1961, p. 106). 1+ o] HojA
AS AAAYE Tzl QAR & &of
oyt AAE Z1A oh= A 5
A2 HARHL Qlth. & tiEdgolAg]
319 Y2 Aoy #3E 29 HeS
Mg g g Eolets JAAMICE AHAIA
gl FAO] 8 AE HA oAkl Ad
A7/l et S5 Yojud TxAl SrvS
Fote EAE B ke Aot A& £0,
1= EHT“\:]_'JB]'E S WSS FAY A &
A1) At 22 Qe
S Aol E
H [e)

o, r’>~1
o

1 mlm

orjo & oY

r
ol

Yy ot 2 fo
f

rr o
=

8

ox H1 o i

o>,

)

l‘ll‘

[e]

4) Korstanje (2016) ¥ o @Wsfdo] A5t st HAlO|E

< 19409 LTI 24
_1?]_

B9 WA Ao sofst 2. S 45

o] ol Roj2glo] WA olet §oig 7
o 83 Gotee BB Tt Mg AEA

Aol 144 EE ke Byl Be
S s e R odek B9 ¥ Lt
ALY o] wlul3t 27] HAGLOE BT
S HolAgle o] AL o 34| v A3IS
AR B4 F S BERYS A28 94
ol oAt she AANBS Mol
5] 1 ok @A Yol 29
AZ olsfetudt etk HlA ol5 B
ATOIA ] HA oloh fARE BAGAS
stol £ BYS A omb xJ A3 o)
S Ado HHRoRA o
QAN AFstn Uk 5 %, 0 g
o 29 3 293 Sbkae] g 19 Y
52 vz o)) WYet d7oliE 17t A
AYe ABAQ ANZ olshstn Scka Awe
o & B T|de] RYtES AEHEE B
Sl B o] ATEAY mYelo] 1%
& gtk 19 F4L ARHole Aol 4
He Aolehe A4 7o de ol o)F
Z]

A 949 AdH 27kl Uet.

L

l
l

21

Alm

A

ro,
N

e

ol of

PN Ho 1ot

>

ol

3
J
A
i

N, e

]

C

2. 9 @A

1) © e Mo

=

o]=-9] ARSIsAR] | W7d(Dean MacCannell)

gow B2 Eoro)

o
WZethetml 5o shng A 19699

50| 4nE Aol BAH 474,



5= ot Utk 1= ARRISApA| R °q7}°4:rL°ﬂ
o olof we} g} FopollA A= &
o FgARR]eH o] 3t sed 71vE
. % gu] AEZA(Levi-Strauss)d +Z2F9),
T IETHErving Goffman)?] 7|28 A, nfE23A
(Karl Marx)9] A&}, “1]% Al(Veblen)9] of7}o]2
= HEo 2 A AlSjet AAto] ofBA IEEAl
HhgE o] f=Alof gt eHhet At g3tk 119
#2022 = Staged Authenticity: Arrangements
of Social Space in Tourist Settings (1973), The
Tourist: A New Theory of the Leisure Class (1976)
o] Qlom o|Qol|%=. The time of the sign’ A semiotic
interpretation of modern culture (1982), Empty
Meeting Grounds: The Tourist Papers (1992) &
o] AUtk

5 Bojadle] AA4o g FAS 44 19 B
gofl et T 71 zsto] o] ShakEo] osf A
TAE Jidolgta & 4 ot v Wyfd2 1973
ol ¥HH Staged Authenticity: Arrangements
of Social Space in Tourist SettingsS S|4 A|
ERE WYY &l AL Sled o] 22
Bt o9 A5 B9 Sald 19 B ¥
TgA] digt /st oA A4S 72
= 7 e SR AFL Sl

7749 oA wrdo] JFAE vk

AZHRARR & (pilgrimage)?t B3l A
ok A Aol A 170l Al&A Aol A] ‘?é
= AATR (sacred)E £ot <dl & WOl
jAFS]o) A 917k 3 AFA Ql(shallowness) 0.2 7H=
& gl A ozt 24T WS 2

mlo
b rsﬂ o

dn

Az} Al it

St A2 FYsHA =77} 7]
Ao Qiekar WA Attt @de Foja
go] g4AY EARE £ EA2 TFAE 1
ot AL Qoukst 24915 0] &3] Hols &

W70 278/l iRt # Q] Lol
(1959)9] M¥/ZW(front/back region) 7igo] uf
§ AHHolt}. AFFAZ A& U W AHL2
ojg] ASE FoiolA A wert
TS 9o HAATE FHlSHL F
Sk e AdE9 g7tolnh, o] FE= W

En 1 Eﬂi %Q—Eﬂ 4;};(}7} 01‘11 Z]

Fll‘

1o o Olil
o&tru[oﬁjj&r.\;rl

o]

&

1~

T g
{0 2
ro{:
o
izl
N
oX,
_?d
rg
)
5:
24
1o
)
ul
j,g
e,
L
i:l 18,

%agi 28 a2 Ao 9o
9j9] AAAISo] BAgt 2 4 BT
3 A g, wige

ofd
=
_IIN

1o
me,
oz
lo
&
e
ri
[e)

BAEL ggg J_]-J—Puﬂaﬂ‘:' =
Awo] wEsh % ol TofEd Ao A

FHoR A o]

_4

5) Cohen (1988), Lau (2010), MacCannell (1973, 1976), Wang (1999)5 Hl&oz 4.



WAL g2 Zg HH EH°} oA 5
718k ty (MacCannell, 1976, p. 597)2ta ©ist
At AA g9 W2 Goffman®] AH/FH
MR o AlEskEo] Slo] WAt Agde &
AojA AYs7] o LReka Attt 1 ol
£ Agole oA BFEHoE o o
S5 Aol onje] ‘FiskE 784 (staged
authenticity) 7§go] 5743ttt & ti5HFolA=
ABE 7Hsks TgAES WA= o732
Z QI9AQ AEZ B WEAE 2AET FH

Al

ik

lo

=
inkel
X,
i
4>
EQ
il
.
o
R
19
w Bk
2, ok
R
B
o
o _[ol
E? r
o 3 o 41
P~ e

ST

TEG 5 QAT AN 50| WES BE

L Ho
o )
o JPU
- 1A
5
g jo%
= o
rlo U
r_l ng
VT ———
051 i
>
(M)
By 1
o M
40 ox O
L o
ﬁ e o ISR

[
Fu
N,
o
X,
tlo
oY, 9
ook
RSN c T o | O}

L LL

[ o:‘
’s
il
2
<
ket

=
st
)
1,
H1
[
pas
rlo
D
ifhad
o
)
ofr
el
)

WA éé 7 o5l ot FojAd
A O] A7k ARk o] Aol ARt AR
SAeke AHZA RRAE Hekce vy
5 840 WAl et e Akl b
Aolgh o2 AHH HojAeH thsA R
AYHe A/ 2 e 94
A olgts FAAQl LojE B AHslo M

LRI

(o
u
[Sin
[STE
%0,
fu)
e
o
ol
=
=)
Eics
iy
rO
>,
totr
el
o
o,
VU o S A B
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1) of)2) Zaol oo
ol AataA] ALSBHAS] o2 F(Erik Cohen)
193240 S&eelo A E0)N 2o 1949
g olagad® olgiTt 19544 |24 2]
gste] Qere o) AlRlE, AAS, Be 52
FRYOw o - HAANE AH 19684 At ot
ASFSIE Wt 19704 ol 2 chgolA] At
A A
BT PR o280 SEARE
ZADAT FA ol2ztade] A8H o]l o
WAEA, o B3} 2t % FO St Byt
Ao0] 4717] A 19724 2 FHA Toward

rshr

A

a sociology of international tourism= E?l o]
F 349 9% B A7FA VAL SAov
B0 Bl 3, 24, B3 53 B A
&2 Gt Hxor FFATLE A&t A

phenomenology of tourist experience (1979),
Authenticity and commoditization in tourism
(1988) 5= A&stn] WFAD|Se] EOiE upeidt
siAt2 yrhd), E9] 229 tjF 3 g Horganized
mass tourist), 7|8 HETFAHindividual mass
tourist), B8AHexplorer), WHFAH(drifter)d] 47}
Az gRskt 19 B BB PR B
et AFolA Eds] Z-8E Qi

2) oz A XFY N
FaAL 19729 EHH Toward a sociology of

59 HEE HFoto A7 A4,
012), Wang (1999)% HIgoz 2H4.



B

T A47d A8E(EH A2065)

8 Wy

international tourism A4 FA4olgt= &oj&
A AR A= AT TR R T
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o A HLE WA A FF ol R
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(& 2) Cohen & Cohen (2012)9 TI¥st 25
7|1E k2 Tt AR ML
#giol Tt T3 A, B2, 5Y ag, o), 85
HAXE HAE F0E2 JHel & 7| H EF Rt glon HosH tiEe AMA At
2 34 J|E, oi8E EXt TAE, A
2239 o RENZA Y3 FEH0ID 20MHOS 58
A M1, 215, &0 oA, BE, SSHYXK, M
A+ 3ld, Y AN, S8, =
Bl 2e A B u=H 1By
INES AR M0 oE BHEX01 THEQ
HEX02 H¥ Mg, 33t 0| = 3 Y
o} 0] W29 A7k WA= g £ 33 19609 F= FAAoNA 4o F= AFHT
9| Aojol= BAE TEst] A gkt otu SRS vl & gwoE fosf HARdgn
+ Aol EAL We S dsy T oA ArRler AAtE AA 19969 MBET g
< & thdol ‘=HA BEEE Eold= HAlo] WA AHRISL HIAREHIE SR 199895 E 5
o 2 = A9 2Aeke] wAjo] mARsta A = A St ARk waE glon 20239
S YFE AL Q2= Zsohy wgALe A 2E sEetn QIEehE WeE A4 Folrt. v
s AW Wit 4Rt AR =2 vEe R AJH 19999 Rethinking
9AY], HojAEly} Wdo] A digt o] authenticity in tourism experienceZ £3 2%
B4 3L o diswdy ¥ e A% A9 FHA AU F/AHZ FEIHA 15t
39 A o g Ayt vhe 2L g WG AFoA Y 1A =99 st v
A9] 2177do] 23 1AH 7HA|7} ofyH AJ7HA, o & 8RS 4ozt o|¥ol= W I FA4 Y
S W] weh FAgls Weke Aol ot ATHTh= GRRALS]E}, AHARSIS, AA ALY
I Wt ARl ARA VEoR S 5ol FEotL Qv 38 ARCE= Tourism and
oju] A5tz 7kA|7t obd HiEY 7IHE Wt modernity: A sociological analysis (2000)°] S1tt.
FEAE &5t Hdolehe 19 184 A
H2 o] et AolA 144 AAEY AY 2) 9 &9 TI™Y 1E9)
A A2 Ao Ee AEEL A 1999 o] ¥HE3F Rethinking authenticity
in tourism experience= I3Fo|A 9 AAA]
44 % o3t 0|23 ol GaelA] T 7] SuolA %
1) 4 2o Aofe 23 995 2=tk AA, A7 Y Bl A Y

A
%-}9’] /\]-5,1'5;}1}-91 % %(Ning Wang, Eﬁb)‘% %—“ﬂ y‘:]__;goﬂ/\_l 316]—%‘?4

8) d Yol AHT shw WiolE 59 ARE AYstol WA A4,

A4 £ol2 AuRd, ABlTHRY, FaYRY

sbil A4t

A48 A

9) Kim and Jamal (2007), Stainer and Reisinger (2006), Wang (1999, 2000)2 H}&go= 24,
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