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Abstract: The increasing number of tourists in cities, which serve as everyday spaces for urban residents, has extensive
economic, environmental, and sociocultural impacts. Residents who observe urban changes may experience feelings of
sadness or distress, a response referred to as solastalgia in environmental psychology. This study aims to analyze how urban
residents’ perceptions of the positive and negative impacts of tourism development in Seoul affect their experience of
solastalgia. The study also examines the moderating effect of place attachment to Seoul on this relationship. Using survey data
collected from 529 Seoul residents, exploratory factor analysis, multiple regression analysis, and moderated regression
analysis were conducted. The findings are as follows. First, residents’ perception of positive tourism impacts showed a
negative effect on solastalgia, whereas their perception of negative tourism impacts had a positive effect. Second, place
attachment as a moderating variable was found to strengthen the negative relationship between positive tourism impact
perception and solastalgia, but had no significant moderating effect in the relationship between negative tourism impact
perception and solastalgia. Based on these results, implications are presented for academic research on the impact of tourism
on perception, solastalgia, and place attachment, as well as for practical applications in the tourism industry.
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