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Abstract

As startups become socially important, research into the factors affecting startups is increasing. The
purpose of this study was to investigate whether mediating effect of personal characteristics and moderating
effect of social support exist in the relationship between entrepreneurship and intention of startups creation.
A structured questionnaire survey was conducted among employees in their 30s~60s who are above the
middle manager level of the company. Data were collected from 374 pieces and hierarchical regression
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analysis was performed. Analysis shows that the higher entrepreneurship is, the higher the extroversion,
desire to achieve, self-efficiency and intention of startups creation, and the higher social support and
personal characteristics, the higher the intention of startups creation. Entrepreneurship has been found to
partially mediate the path of intention of startups creation through self-efficacy. the relationship between
extroversion of the personal characteristics and the intention of startups creation depends on the degree of
social support, confirming the moderating effect of social support. Those findings are intended to present
theoretical implications and policy direction for the growth of the nation's prospective startups and the
promotion of their intentions.

Keywords: Entrepreneurship, Intention of Startups Creation, Personal Characteristics, Social Support,
Self-Efficiency
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[Figure 2] Research model path coefficient (standardized regression coefficient)
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[Table 5] The moderating effect of social support on the relationship between personal characteristics and

entrepreneurship intention
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[Figure 3] Moderating effect of social support
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[Figure 6] Mediating effect verification
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