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A Study on the Effect of Youth Traveler's Personal Ecological Norm on
Pro-Environmental Behavior at the Tourist Destination
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ABSTRACT : Youth tourism differentiates itself from the concept of traditional tourism by the
distinctive profile of its participants. The purpose of this study is to analyze the effect of ecological
norms on youth traveler's ecological behavior intention and pro—environmental behavior while traveling to
tourist destinations. An online survey was conducted for youth travelers who visited tourist destination
within the last two years. The verified norm activation model (NAM) and the theory of planned
behavior(TPB) were used to explain interrelationships among the variables. Structural equation modeling
was utilized for data analysis. The findings show that youth traveler's perceptions of ecological problems,

awareness of consequence, and subjective norms had a significant effect on the personal ecological
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norms; however, perceived behavioral control did not have a significant effect. The relationship between

youth traveler's personal ecological norm, ecological behavior intention, and pro—environmental behaviors

all formed a significant influence. Tourism managers should elicit youth traveler’s ecological behavior

Intentions to improve personal ecological norms and preserve the environment of local tourist attractions.

This study contributes to destination researchers’ and practitioners’ understanding of youth traveler

pro—environmental behavior in the youth tourism context.

Keywords : Perception of ecological problem, Subjective norm, Personal ecological norm, Ecological
behavior intention, Pro-environmental behavior
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(Table 1> Demographic characteristics of study participants(N=294)

Item N(%) Item N(%)
Male 141(49.95) High school 17(5.78)
Gender
Female 153(55.05) _ College 92(31.29)
Education : X
Marital Married 19(6.46) University 171(58.17)
status Single 275(93.54) Graduate school 14(4.76)
less than 20 million won 243(85.65) 15~20 18(6.12)
20~30 million won 32(10.88)
Income — Age 21~25 122(41.05)
30~40 million won 15(5.10)
40~50 million won 4(1.37)) 26~30 154(52.38)
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i%ﬂﬂ(msa% rﬁi%(zl 76%) 0.2 43A|
o|5 A5F
B9, 00014 4 UP (85 65%). 2,000
~3,000ﬂ& < weH(10.88%), 3,000%F 9~4,000
9 m(5.10%), 4,000% ¥~5,0009+ ¥
veH(1.37%) o2 et 19} 22 9+
AlgHd A= o] A7e] o] ¥ 15~3041
Ad WS G R SG7] £9 E &
FEoA o2 HEE A3yt Yeitia
& 9t} o] HE 542 ol (Table 1)
A8 A AT

o e it Lo o}m

o] delMe 214 89124 (Confirmatory
Factor Analysis)< o] &3l] 241389l el

A3} A2 A2 S A=s)
2)9F (Table 3> A~ =
e BE F2dA 78 e FEoE Y
ERtth(x* = 472.510, df = 209, p ¢ .001,
X°/df = 2.261, RMSEA = 066, CFI
968, IFI = .969, TLI = .962). 7} 8%!
gt 412 % (composite reliability: CR)
840914 92022 YEhY Ha 7]+%l 0.6=
T ZAete] FEd A didol e A
2 Yehtth(Bagozzi & Yi, 1988). I35
e As] S8 FEE Ak Hd
(Average Variance Extracted: AVE)e°]
Elen, RE HAEAFE(AVE) #%
6369014 7422 Ueht H4a 71EA B0E
Feleke Alew YeiEth mEbd SR

AT B #AV slvt & 5 vk HA

ﬁ—iiiﬁ omorlr_%

(Table 2) Correlation, mean, SD, average variance extracted, and reliability

AC PEP SN PBC PEN EBI PB
AC 1
657
PEP (.431)° 1
535 570
SN (.286) (.324) !
587 629 581
PBC (.344) (.395) (337) 1
647 661 565 600
PEN (418) (.436) (.319) (.360) 1
RI 532 544 509 .556 081 )
(.283) (.295) (.259) (.309) (.337)
543 546 493 537 572 .655
PB (.294) (.298) (.243) (.288) (.327) (.429) 1

Notel. AC = awareness of consequences, PEP =

PBC = perceived behavior control, PEN =
intention, PB = pro-environmental behavior

perception of ecological problem, SN = subjective norm,
personal ecological norm, EBI = ecological behavior

Note2. Goodness-of-fit statistics: x* = 472.510, df = 209, p ¢ .001, x%/df = 2.261, RMSEA = .066, CFI

= .968, IFI = .969, TLI = .962
Note3. * Correlation, ° Squared correlation
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(Table 3) Result of the confirmatory factor analysis for the measurement model
Factor Ttems IS C.R. CR AVE «a
I am aware of the 1mp0rtanpe of el}el'gy conservation 923 951927
toward the future of tourist environment.
I am awa}re of the nged to 1‘reduce energy 995 95999
Awareness of consumption for tourist environmental reasons. 920 742 949
consequence I am concerned about climate change of tourist ’ ’ ’
. . .989  23.440
attractions and its consequence.
I am concerned about global warming and its 3883 B
consequence. :
I i traffic i bi blem for th
ncreas;ng car traffic }s a 1g problem for the 855 20.958
protection of the tourist environment.
Perf:eption of Concerning the environment, car traffic does 852 20783 840 636 899
ecological problem really worry me.
I am worried about the destruction of the tourist 339 B
environment caused by cars. :
Most people who are 1mportant‘ to me support my 840 19.865
effort to conserve energy for environmental reasons.
Subjecti i i
ubjective Most people who are 1mp0rtapt to me think I 900 92.927 846 647 909
norm should conserve energy for environmental reasons.
Most people who are important to me take steps 897 B
to conserve energy for environmental reasons. .
I have enough environmental knowledge for discerning
between responsible and harmful behavior in tourist .919 22.599
attractions.
Pe.rceived I have enough t%me and resour‘ces to gse alterngtive 879 20675 854 661 919
behavior control means of ecological transport in tourist attractions.
I have the necessary will and wisdom to reduce
energy consumption for environmental reasons in  .865 -
tourist attractions.
I feel obliged t 1d ible i
ee‘ oblige 9 use a car a}s seldom as possible in 885 23324
tourist attractions for environmental reasons.
Personal I feel obliged to use a bicycle or subway for trips
. to the city business district for tourist environmental .902 24.495 .899 .664 .924
ecological norm
reasons.
I feel responsible for not impairing the quality of
e . . . .901 -
life in my dwelling tourist area by using a car.
I want to conserve energy for environmental
. . . 914 -
reasons in tourist attractions.
. I intend‘to con§erve energy for environmental 900 95.956
Ecological reasons in tourist attractions.
.. . - - - 905 703 .944
behavior intention I intend to use natural resources in a responsible
. . . 889  24.445
manner in tourist attractions.
T will t}ry to reduce my carbon footprint in tourist 897 95.000
attractions.
I always turn off the lights when I leave the tourist 907 B
accommodation. ’
PrO*enViron'menta I turn off thg lights whenever I sleep in a tourist 918 925908 886 722 931
1 behavior accommodation.
T don’t drive unless it's necessary and I try to use 898 94473

public transportation or the bicycle in tourist attractions.
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A& 8 P4 28 B4 (Structural
Equation Modeling: SEM)& Al3slict. +
= 7d ¥4 A3} ¥ = 490.177 df = 217,
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(Table 4) Results of hypotheses testing

t-values
2.467*
2.180*
1.999*

Dependent variables

Independent variables

H1

.340
438
.130
.093
.888
.166
.808

PEN

AC

PEN

PEP

H2

PEN

SN
PBC

H3

.883
19.628***

PEN

H4

EBI

PEN

H5

11.005***

PB
PB

PEN

H6

2.4407

EBI

H7

Total variance explained (R?):

BAC - PEN - EBI - PB = .300**

Indirect impact:

942
789

R? for PEN
R? for EBI =

B PEP - PEN - EBI - PB = .387*

BSN - PEN - EBI - PB =

B AC - PEN - EBI = .302*

115

R? for PB = .918

BPEP - PEN - EBI = .389*

BPBC - PEN - EBI - PB = .082

BSN - PEN - EBI = .115 B pEN - EBI - PB = .718*

BPBC - PEN - EBI = .082

Goodness-of-fit statistics:

X2 = 490.177, df = 217,

p < .000, x¥/df = 2.259,

RMSEA = .066, CFI =

***p (.001

*p (.05, " p<.01,

.967,

.962
Note: AC = awareness of consequences, PEP

IFT =

967, TLI =

perception of ecological problem, SN = social norm,

perceived behavior control, PEN = personal ecological norm, EBI = ecological behavior

PBC

pro—environmental behavior

intention, PB
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