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Effect of Camping Tourists” Site Choice Attributes on their Emotional Responses and
Behavioral Intention: Moderating Effect of Gender Differences
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experiential camping has become a popular tourism activity after the COVID-19 pandemic. This study
Investigated the impacts of campers’ overall image of a camping destination on their perceived place
attachment, place identity, and their intentions to revisit. Gender was proposed as a moderating variable
in this study. An online survey was conducted with individuals who experienced camping from January to
December 2020. The results showed that campers’ perception of amenities and safety significantly
affected their camping destination's overall image. In addition, overall image that the campers had made
a positive (+) effect on their place attachment and identity. In regards to moderating effect of gender, the
results did not show a significant difference between men and women in terms of forming overall camping
destination image. However, the invariance model results showed that, for women, amenities and safety
perception were essential factors in the formation of a camping site's overall image. This study suggests
that camping destination managers should expand amenities and safety facilities to help form a positive
image of the destination. Moreover, they should induce camping tourists' intentions to revisit based on

their camping place attachment and identity.

Key words : Overall image, Place attachment, Place identity, Gender difference, Revisit intention
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ERATHX? = 495.554, df = 314, p € .001,
XY/df = 1.578, RMSEA = .041, CFI = 981,
TLI = .977). 7+ 821dl] gt 212 %= (composite
reliability: CR)& .81694 .888% ueh}

4 7189 0.62
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(Table 1> Demographic characteristics of study participants

Item N(%) Item N(%)
Gender Male 154(45.2) High school 5(1.5)
Female 187(54.8) Education College 85(24.9)
Marriage Married 193(56.6) University 209(61.3)
Single 148(43.04) Graduate school 42(12.3)
less than 20 million won 3(.9) 20~30 88(25.8)
Income 30~40 million won 135(39.6) Age
40~50 million won ___106(31.1) 41~50 57(16.7)
Over 50 million won 34(10.0) Over 51 29(8.5)
1~5 110(32.3) Company employee  215(63.0)
6"’10 120(352) Selffemployed 82(240)
Number of Student 3(.9)
visit 11~15 65(19.1) Job Profession 21(6.2)
16~20 32(9.4) Unemployed 20 .6)
Over 21 14(4.1) Teacher 18(5.3)
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(Table 2) Results of the confirmatory factor analysis for the measurement model

Factor Items B C.R. CR AVE a
There are many alternative ways to get to this destination. .842 20.303

Accessibility There are many convenient ways to get to this destination. .827 19.653 828 616 881
There are many convenience transportation possibilities
. .864 -
for getting around.
There is a variety of camping accommodations (e.g.
tent sites, cabins, RV sites, trailers). 875 19.322
The camping destination offers a sanitary facility 851 18.545
Amenities (e.g. hot showers, flush toilet). ) ' 0.840 0.569 .906
There is a picnic area. .843 18.292
The camping destination offers quality of campsites 799 _

(e.g. flat ground, shade/shelters).

I don't feel worried about natural threat in this destination. .836 21.771

Safety I don't feel worried about the risk of fire in this destination.  .900 25.695 852 635 909
perception ’ ' ’

I don't feel worried about wild animal attacks in this

destination. 902 -

The camping destination offers nature attractions
such as forests.
The camping destination offers fresh air and the

.836 19.294

Attractions . 835 19.244 823 .608 .861
ultimate nature scene.
The destination offers temporary, nonphysical
. . .860 -
attractions such as events or camp fire.
The camping destination’s local people were friendly. .869 23.629
Resident's The carr.lplng destination's local people made a good 905 25965
. impression on me. 868 591 921
attitude - ———
The camping destination's local people had welcomed
. L 1903 -
us with hospitality.
Overall, I have a very positive image of the camping 918 -
place that I have visited. )
Qverall Overall, I have a fa.vprable image of the camping 896 27.963 888 725 929
image place that I have visited.
Overall, I have a good impression of the camping
place that I have visited. 830 26.750
I identify strongly with this camping place. .816 -
Place identity I feel this camping place is part of me. 817 16.685 .817 .598 .855
Visiting this camping place says a lot about who I am. .814 16.646
This camping place means a lot to me. .863 19.948
Place I am very attached to this camping place. 831 18.786 .816 .597 .879
attachment
I feel a strong sense of belonging to this camping place. .832 -
I consider this camping place as my first choice
. . 834 -
compared to other camping site.
.Rev1s.1t I have a strong intention to visit this camping place 852 19561 834 627 880
intention on my next trip.

.I have a. strong intention to visit this camping place 843 19.249
in my distant future.

Note: Goodness-of-fit statistics: X° = 495.554, df = 314, p € .001, x°/df = 1.578, RMSEA = .041, CFI = .981,
TLI = .977
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(Table 3) Correlation matrix and discriminant validity among variables

ACC AME SAF ATT RA IMA PATT PIDE RI
ACC 1
T47a
AME (.558)b 1
.699 733
SAF (4g8)  (s3p !
.681 673 643
ATT (ue3) (4520 (a13) !
RA .650 711 673 .634 1
(.422) (.505) (.452) (.401)
IMA 132 677 733 671 1699 1
(.535) (.458) (.537) (.450) (.488)
522 509 542 .462 476 536
PATT  Cor9) (2590 (293) (213)  (226)  (287) !
PIDE .395 .385 .388 .286 453 379 605 1
(.156) (.148) (.150) (.081) (.205) (.142) (.366)
RI 435 403 .440 336 388 497 581 .696 1
(.189) (.162) (.193) (.112) (.150) (.182) (.337) (.484)

Note 1. ACC = accessibility, AME = amenities, SAF = safety perception, ATT = attractions, RA =

resident’s attitude,

IMA = overall image, PATT = place attachment, PIDE = place identity, RI = revisit intention

Note 2. * Correlation, ° Squared correlation

ko]l Hitgk(Average Variance Extracted:
AVE)o] AREERlor BE HiiAE2(AVE)
Fkol .569lA] (7252 Ha 71X B0E
glate] S RY | T I A= AL fle

o2 vkt

A A

TR
AFEct 2A JYept o FJro
(Fornell & Larcker, 1981).

3. 7R HSAY

o] AFEH A AAIgE Ad He] A
E 4E 98l Fg A 28 24 (Structural
Equation Modeling, SEM)< A3ttt +
Z md BN x? = 624.855 df = 331, p
( .000, x*/df = 1.888, RMSEA = .051,
CFI = .968, TLI = .964% HukAcl

2l gkel
ﬂ'é‘@' ‘?_?:51' ‘F‘ﬁ‘% ‘%E]’HJ— /\/\01 O] ‘E‘_?"ﬂ

A ANE AFRYe EA7L gle AR Ue

ot
AMAE 7l ASA AAE AHA] o]v]

29| at¢] 8917 PR o] WA olm| x| ool #
AlellA 7 H2 72 LA (t = 3.147,
p { .00 7Md H3 7338A] kd2(

—
I

2333, p ( 05/ A4 WA o)
Fel A (+)9l ABATL e Aoz ehg

o SRR AAE 7K HT A8
674, p » .05), H4 7337 w8 & (t = 443,
p » .05), H5 78#] A=A
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gl 245 94 ARG AriEo] Bold g
ofnjgtc}, 71 Ul ofefl (Table 4)°] &
1% o) giek.

1.586, RMSEA = .042, CFI = .957, IFI
= 958, TLI = .953& AWkl Fro] W&

oln|z|o] A FI} AAlA df #ko] 1 ztol7t
2w 95%9 frolellA 714 2d (Baseline
model) ¥ A 24l (Nested model) 2] 7}e]Al
Zh(x9)e] 2fo]7} 3.84 o]4to] wlojof T WS
P 2d g39 zolrt e AR AT
oj(o] &, 2010), AAE AEe] 24 gy

X0 A my

(Table 4) Results of hypotheses testing

Independent variables Dependent variables t-values p-values
H1 ACC — IMA 674 500
H2 AME - IMA 3.147 .002**
H3 SAF - IMA 2.333 .020"
H4 ATT — IMA 443 .658
H5 RA — IMA 537 591
H6 IMA — PATT 14.103  .001***
H7 IMA — PIDE 11.499 .001***
H8 PATT — RI 2.521 .012*
H9 PIDE — RI 16.600 .001***

Explained variance:
RYIMA) = .959 R*(PIDD) = .383
RY(PATT) = 576 R*RD = .991

Note 1. ACC = accessibility, AME = amenities, SAF = safety perception, ATT = attractions, RA = resident’s attitude,
IMA = overall image, PATT = place attachment, PIDE = place identity, RI = revisit intention
Note 2. Goodness-of-fit statistics: x* = 624.855, df = 331, p € .000, x*/df = 1.888, RMSEA = .051, CFI = .968,

TLI = .964
*p .05, ™ p .01, **p <001
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(Table 5) Results of Invariance model tests

Male Female Baseline model  Nested model

Paths (n = 154) (n = 187) (freely (constrained
Coefficients  t-values  Coefficients t-values estimated) to be equal)

TTT0a ACC = IMA : = ’ =
681 =  xC (682) =

162 415 094 663 1080.226 1080.268"

F10b AME SIMA : = ’ =
. X681 = X% (682) =

206 1.142 509 2.751 1080.226 1081.391°

H10c SAF — IMA ’ = ’ =
Kook X (681) = X (682) =

302 321 27 3.361 1080.226 1080.882¢

H10d ATT — IMA ’ = ’ =
681 = 2 (682) =

225 927 130 1.663 1080.226 1081.778°

10 RA = IMA : = ’ =
681 = 2 (682) =

108 621 024 275 1080.226 1080.385°

Chi-square difference test:

a Ax? (1) = .042, p ) .05 (H10a - Not supported)
b Ax? (1) = 1.165, p ) .05 (H10b - Not supported)
¢ A2 (1) = 656, p ) .05 (H10c - Not supported)
dAx? (1) = 1.552, p ) .05 (H10d - Not supported)
e A2 (1) = .159, p ) .05 (H10e - Not supported)

C%oodness—of—fit statistics for the basgline model:
XZ = 1080.226, df = 681, p < .001, Xz/df: 1.586,
RMSEA = .042, CFI = .957, IFI = .958, TLI = .953

Note 1. ACC = accessibility, AME = amenities, SAF = safety perception, ATT = attractions, RA =

resident’s attitude,

IMA = overall image, PATT = place attachment, PIDE = place identity, RI = revisit intention

*p (.05, **p (.01, ***p <.001

o #at 7 (H10a~H10d)2 7oA (%)
ato)7} 3.84 gho.2 vieht AR ZNHA of
w7 Aol glo} Aol wE Aol & glE Ao
= Uehdth siut e me %A Ay
&4o] APAL] AWA ojulA] Gl A=
e Aviun, PHe AN BE 294 A
B A oA P fole I vl
XA AT oA A He|A AT} ok
A ZVyo] 744 =] o] AREAQ o]u|z] Aol f2]n]
g Mg A3t AS & 4 ok AAE
A= (Table 59l AA3FA T
V.= R 2E

o] A7E A AAAQ AFZEY Hlole]~
o )2 deloda @ ) eo] A@Aoe
o] 20}30o]) we} ois) W ofzlol] g &7}

E(Untact), 7§18k 37H(Private), A%
& YA Z7HExperience)$t &2 ¥eko g 1}
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