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A Non-Cooperative Game Approach on the Conflicts between
Entertainers and The Public
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Abstract

Entertainment industry can be understood as a service industry that takes advantage of entertainers’
contents, The public consumes the images of entertainers while they obtain huge profits through the
public’s consumption. From the perspective of profitability, entertainers show a higher profitability as its
input depends on their talents while the marginal costs for spreading out and copying through mass media
are just infinitesimal compared to manufacturing sectors. However, there exits huge income gaps between
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the public and entertainers. Due to the income gaps, entertainers are supposed to tolerate the public’s
criticism because their productivity becomes to be critically hurt in the long-run otherwise. In the paper, a
non-cooperative game model is constructed to demonstrate how entertainers implicitly afford the public’s
criticism rather than pursuing lawsuits subsequent to the public’s criticism. The equilibrium strategies
between the public and entertainers are determined by the likelihood function of entertainers’ strategies,
which can deter the strategy to pursue lawsuits ultimately.
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[Fig. 1] Entertainer’s lawsuit strategy and Its Path
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