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(Background and Purpose) Consumption's concept is gradually changing. It is no longer considered a buying behavior, but
a process of recognizing one's individuality and gaining psychological satisfaction. The value of a brand is influenced by the
interaction between the consumer and the user, a factor that is gaining incasing attention, rather than the function of a
product. In this backdrop, this study aims to explore the concepts and characteristics of user experience design and user
behavior in brand space to derive user experience design measures applied in that space. The study recommends strategies
to predict and respond to user behavior through the application of spatial user experience design when planning space
design. (Method) First, the theoretical part analyzes prior research on user experience design and lifestyle brand space and
identifies the characteristics of experiential marketing to deduce the characteristics of user experience design strategy
applied in lifestyle brand space. In this regard, survey items are presented according to Bund H Schmidt's experience
marketing classification as the basis of the analysis. The theory of user observation is understood, and specific items are
derived to observe the behavior or usage patterns in the space, based on—field note—taking. Second, user satisfaction is
examined through a survey in the selected brand space, and subsequently, through the user observation method, the user's
behavior patterns experienced in the brand space are reviewed and opinions are presented on the spatial user experience
design applied in the space. (Results) The results of the study highlighted areas in three spaces that would enhance user
satisfaction and identified the differences between each user group. Consequently, user experience design that can meet the
diverse needs of users should maximize the characteristics, superiority, and reliability of the brand to the user.
(Conclusions) Given that modern—day society is competitive with only effective and differentiated brands, it is very
important to form a space experience that can satisfy consumers sensibly and emotionally in brand space. To keep up with
these changes, we need to maximize the brand's unique values and culture contained in brand space. Simultaneously, it
should utilize its user experience design to match the psychology of each group of users to increase loyalty to the brand by
raising user awareness. Various brand experience spaces and designs should be provided depending on users. Without
restrictions on display products, a single product can be repeatedly exposed through multiple showroom spaces, delivering a
wide range of product usability, allowing one to touch, use, and experience the product. The product design, which only
conveys physical information such as price, materials, and pickup location of the product, should be used as a differentiated
marketing element by communicating the method and designer information together.
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1)https://terms.naver.com/entry.nhn?docld=1086907&cid
=40942&categoryld=31611 (downloaded 2019, Novemb
er 6).
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