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Abstract

This study aims to gather precise information on the real fabric color and texture,
and purchasing intention of mobile shoppers buying clothes. Eighty volunteers partici-
pated in the sensory test on three smartphones with four colors and two fabrics-
smooth taffeta and hairy doeskin. This study carried out the posteriori test using the
one-way ANOVA and Duncan test by SPSS21.0. In the analysis’ results of color
preference, there were no differences among the four colors of taffeta between the
smartphones, but different preferences between the red and yellow doeskin exist. In
the case of the Samsung phone, which has an immense color distortion, the red fabric
has a low color preference. In contrast, on the Apple phone yellow fabric had the
highest preference because of its brightness. The Apple phone also has the highest
purchasing intention of yellow colored taffeta, which is similar to the color preference
results, although the real fabric has the opposite result. For doeskin, the real red and
blue colored fabric has the highest purchasing intention. The Samsung phone has the
biggest color mismatch with the real fabric. It also has the lowest purchasing intention
of red taffeta fabric, while the LG phone has the lowest purchasing intention of blue
fabric. Using the paired comparison method of the similarity between ‘real’ fabrics
and the mobile version of fabric colors has a low similarity on all four colors of
taffeta and doeskin fabrics. Therefore it can be concluded that phones do not represent
the ‘real’ fabric color.

Keywords: preference({12.%), smartphone(XAEFEE), texture(AEZD, purchasing
intention(7*IJ 2/ %), ensory test(H&& T L)
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102 AUEE ShHo R QIAHE 2

I. Introduction

AUEES o] 8%k WHf
A oA E ZHHBIAL 414514
AZto g2 g5ty FLuje &= A
7F Al&SA F7E6tal e Aotk HHtYd &
T FE= AHEYA FA FEFo] Sl HlFol
AA AAFY] 19.1%= 4 9 A oFAH| A% TF
1912 ZA}E Q] O H(Statistics Korea, 2014), 7|E} A
B2, o[ 5714 EAUE wutd 43 A%
A SJRA AEY v)Fo] B ANT FRAAN &
B QAT ol e HEL 95 muk Aulx Hrjeh
S48 U 290 Bag 35477 99 s
1t

I8y HHd £39] Ae, A8 A AlES
gRlokA] Zoto] AFe Hiet FEE FESHA QA
SHA] FshaL, AlEe] ARdoly A E 59 AlZHE
1 BHel FHA A Ao & i 4] @l
+= A7o|tk(Yoh, 2011). T3 HEFYA HAEHol=
Az AT 11 B0 wet g s MAEE0]
TOEH, AUEEO] FRo| Teb YT A4S T2
A #AsH= EAIZE ST Aol HHY 43 Al

AE9] 4 Aol7} LpehtA] et wheba o|HAEo
AH AR
|
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L2719 AAF 5o BAXE Aul% Bibo)
=l 03]-51 QItH(Kim, 2012; Korea Consumer Agency,
2005).

upd £3g9] FAF Wit APALE é_hl%-”i
W, Park and Stole(2002)2 2HQlo0F T AAE
QI ) 2, A, A A 5o Bt 5
3R] Qrha 5t Kim(2007)& 2811 &1 Ao
w2l mA= 8flog AFol A4, ax % o
A49le] A7k Fast, oy gl dy A
s} A A EQAN Y 2 63
FA5IA T Kim(2012)2 HAEEC] 2819 &
B Aol AlE] A 9 AR Zpol7t 7B ZA A
Zobe R asea St Eat B Aot A
Ao] Aol7h 4ulBo] L2kel 4BO AE T
Al 7= 7 2 f19A1Z 810 % YR TH(Cho,
Lim, & Lee, 2001; Yun & Kweon, 2003). Ji(2009)2}
Kim, Kim, and Kim(2013)2 AAA&E2 22421 s}
AAo R HoE: AE9 M4T Ad, A5 2

i_.

gzol Mt A HEE L PoE E BB

2UA} AFY FRAF FHo] £ WE 2]
o2 S o Tol, 2 219 BAYE

‘,] }xﬂ/l]— /\ZH‘,] 117]' ‘: Z«"
7} Yo hehte.

olo} 2e BAX WAL ATlEE SHo BR
UE 4EY S42 Avud 44 ol % Atk
@ ABHT Qe AUIEES] S0l A S
o} AMOLEDZE UE 4= 3l=H], IPS= AAAEo] £
Sau, Alofzto] 1705 oo YolH ofe] Zhe
SIAE ShElo] @ HolmR TV, AVIEE, HUE 5
of wol ALGElT Yok Tl Ao Be WA
SHe AMOLEDE AHH|) fA%eo]2 18 457}
et o] WA OB, FAS wol A4t
& AHgjoll Hgetol, pSe] Aelsct HolA] ciop
S A BAT 5 U, FHold W9} Ao
2 Azg H% AWSL S LA 4 U
(Kim, Shin, & Lee, 2014; Moon, 2013).

Ao tfsf| 7171 EA4S &% ATETE A
2 Lee, E. 1.(2013) Zgo] e} &0 zto
TEC 5H =T, AGHoA = EHY I gt o]
FZ2EI7E AL, FEYolA = st Fxadt
7F Ao, 2EA0] Aoz Bl o3t A=A
& Apol7F YrEbR] bkt Choi and Lee(2006)2]
AFZATo| M AEZA ofu]x]|7} Fof whe} o=
TRl SFR oL, A o] - Pofl= o whE Aol
7F okl shelet E3F, gubyos ofz] F Fol
A 7P AEE= Des T8 (daylight) &304 o
Sk 250 oju]x] F7P7F 47t A 02 UERT
Lee(2010)= 221 &9 A] A4 H gt ik
7 goba sy, kAol AR ASS o5t
of WolA7E AZtEel Hue) Wwe ofzh 47
o] B4 9 Azto] gt FEE FAHo= A
F bt 519} ESE Kim, Sang, and Park(2017)
127718 olgsio] 2ntERe] £R9 AR %
Stoll Wt St UAE 295 s, A4 o)
WA Apolo] WA MAE WG], 53] W
o 9. AMOLED #'d 49| SamsungZol4 7}
2 MRS woloH, kel AL IpS WA
LGEIA RAR MAE Hol, mulel 43 A] Avt
EEol E5ol et 489 A BAN] o 17
7t masht sttt

A=
A

=

e}
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OFAIEY HHIY &3 A] Al TE= A2 AHE
A& &P Aol £ 2oy &H|A}7} o] &5t
HHA O] fAaEd o] SRl Wk AEo] A4t
Azl gepd 4= qlow, 55| A2 4
A Qg AZAARl FEET wedstr|ol= A7
71 W&o EetY &goz AES o Ao &
ojdZto]l LA = &Aool 1’ AF7HAo A
A= (Choi & Lee, 2006; Kim et al., 2017; Lee,
2010; Lee, J. Y. 2013)2 AH|R}9] F3129] AF L
dleo@ o]folzl ARzA|ALY 7]71B4S
APl AT, AA| 25 £ B B
g7l ot AEHET} AnlEE AuZEe] B4

T g

Mo Xl ¢

g7tell o8l AntEE SRS AEFRE 25,
A, dEden AnEE SR A EHE e
Zho| AT AARATE I FujoEg v EA
staat spler, 24, dEdE AvEE P
=2 2R 5o FAlo] HliLste] F=2 et
A Aol & HlaLEAste, HFAH o2 Hutd &
B Aol AFAE ABRA dE2ES] A " A

A RS Ag0] Algstet k2 T4 sHith
Il. Experiment

1. Materials and instruments

1) Test fabrics

Aol AR A= AA, AEHHol Aol &
A Fuzto] e FEAT 100%2] FHAZ A2 H
=27 A 24, o vinEe 2EE M &
2ol 100%2] HHIEALZ A|2lHE Hu ¥
AF 5, Adde] A3 g F 2A4E A5k
21 59] AL A ES KS A 001 1(EAA Q] o]
&, Korean Agency for Technology and Standards,
2010b)T} ZTZHAQl MR ES 7lo]= 2009(Korean
Agency for Technology and Standards, 2009)S Z1l
Stof 47HA] 718 SRR, =7, v, 25)S 1
Stof 253 7 fARE AL Aee AlSolA T
misto], & 72 AT v FF MAo] HE,

% $/10] AEEE ol AHESHet. A (Konica
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<Table 1> Color characteristics of the test fabrics

Fabric Color(measured)
Color Image

name L* a* b*
R —

Ta. | Yellow| 8632 —s5.46 | 72.48

a_

ffeta | Green | 55.15 |—42.36 | 23.86 -
Blue | 4036 | 6.77 |—4530 -
Red | 4242 | 6043 | 35.04 -

Docs. | Yellow | 8221 | =3.90 | 83.15

0CS-

Kin | Green | 32.99 |-39.88 | 8.89 -
Blue | 30.16 | 2.58 |—3245 -

Adapted from Kim et al. (2017). p. 552.

Ay

MinoltaAt9] CA-1000)E ©]-&5t0] Des FNA]
At A E5A-2 (Table 1)3} Zoh AFHO] F7]&=
d AUEE F tAZdo] A77 7P 22 Apple
ARl HAEH 0]l Z7](2F 50x90mm)et FASHA A
woto] ARESHAT 2 AIFH2 AP AT(Kim et al,
2017)°1 4 A& 2 &3 FY5HA| AAstod, 717]&
At Fsg7te] o3t AFZAE vl wEA st}
stgict

S

]

i

2) Test smartphones

Aol AHEEE ARFEEL Sk AR oA Hf-&0]
7 =2 AlEo 2 XAASFAI(ATLAS Research &
Consulting, 2013), Z}Z+o] A XA} HE2 LGAY]
G2, SamsungAl2] Galaxy S4 LTE-A, AppleAte] iPhone
58S th. LGARR} AppleAl= IPSE, SamsungAl= AMO-
LED panel:Z AR&SEAL QIQITh ¥-5B 7ol AREH
SPREES] W) BE 100%E o] AHgIGO
o, gaZdo] o 3T AppleAl 574cd/m’, LG
AK(515¢cd/m?), SamsungAH(300cd/m?) A2 A& E
goll whet 2ol & Hinh Ao ARSI ATEE S
AT AT v W E YA AFPAF(Kim et al., 2017)
oAl AMESH FURt AFELE AU

2. Methods



104

1) Preparation of fabrics presented by smart-
phone display

AzAge Antezo] Al N, JEo)
22 Cannon 500D DSLR 7|8 AF2351o], =<
o @3} A2)(50om)ol A AASISIT BT =
4 8 PARAL AR7|SEEY(Korean Agency
for Technology and Standards, 20102)2] ‘FEHA 9] A]
Z ¥l ' (KS A 0065)7} Choi and Lee(2006)9]
AFE Zastch YE7F 60cm*x90cm*x60cm =7)
o] RAE AFtsto], BN Hr N72 246l
45° BAHA LR FR(day light)?] Des FHoNA A&
= oo, 4749 AREL 3719 PG ANE

o] A5k

2) Sensory evaluation on preference of fabric
color and texture

(1) Subject

AP ARtEES A8 glow, mH
A4 Bl U= 20~30t o/ F 807 A5t
of P5B7IE ANSAT. HAEAE 203092 3
QF o]f= 20~30t) of/go] AA A FolA HHd
43 Al WMok g %A, Ao 71 RS
A ¥HEohs AR AFE QL] fiiol 2 A of
Fo & Aottt wedly] miZo|th(Korea Internet

AnlEE SpRoz A HEe] AyT fUg ASE % T v

wAgolT

& Society Agency, 2013). 2 H5H7F= 201449 9¥
2990]4] 109 208714 A3 B0l 2AH £
Ao AFston, =71 HyE & AEEE
7t 4084 AFe APsto], T 80K HEAE

A5t

4y AN o

(2) Measurement items

F5u7e] 2YPEoRE 424 HTE 254,
FololE 1), A3} HTL 25, APPEE o] 8 @
Z3} 718 A 7EFO 2 HAEAE 5k HF
7142 0 2= Park(2003)T} Jung and Choi(2011)2]
A+E Farste] oo E3E, Lee(2007)2t Yoo
(2013)9] A& Farsto] ASE E-E, Lee(2007)
9} Noh(2010)9] A+E #arsto] &N v R ETS
AHAGIL, 2 A7 B uet AREGS
ugste] 53 PAE AEm TS,

(3) Sensory evaluation method

HAAAE e s AEAE0 AtEE] o1
o8 HoAs IHAEZ ARl o FHHoR
TESHHA Aot HEAHog AYsiglet. (Fig.
DollA K= whe} o], Brishy 2 AZE9] &Y
AT} FUT B ABHUoH 450 Azt A
Aefoll A} AMPEES F3 B 5 UEE 519
o} A8 AntEES WANA0] ASHWL} B

(b)

<Fig. 1> Sensory test method
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olul 7k Aol BlAL JeFE HAsHH] S
A BAIE HAEZ WA

A2} ASEH] AZlE 50emz AL,
UL DesE Aol tH(Korean Agency for Tech-
nology and Standards, 2010). T|A$X}7} AL s}
X _L}_X‘]O] H}-E‘_Qo1 /\10—]0] X]oﬂﬂ7] 1‘LH_,_O]] A]'(I)‘:'JI:H
Aol A5 A40=2 B ¢ s Mg A
sl S92 AAo 4 lol Wi

SH7He <Flg. Dell e} o), ke
ABAY W) A% AR B &
SEE ABAT 4% B SAE A2 A9
FgE Fol AN, 4L, T
WA (Fis DS 0% ool 2e), 2
422 Sy 2 AAstel Wriskl. B,
1l9h A7 Bl (Fig. 1) ()2 Zo],
sfel 4
3 o FA

4

AFLHUL

m{nmj_

(paired comparison method)S ©]-&
ANfEE ST £ 2
M5t oA

am{néﬁﬂrﬂﬂ
>,IIENH’.

(4) Statical analysis of data

273 Aas 2422 98 IBM SPSS 21.0
B 717 EE ARAT, Fo BAPEoRE
v 24 gufx] EARELA, Duncan AFEAZE vt

A

h=3 -1 o

. H]—Dﬂ;q- 105

WS A8ttt

(5) Information of subjects

ALY metd £ o]gAlE o] T3t R
4] A3} (Table 2)9F P}, ADFEES o]-gsloq 1
AAE AHAML 5= A7 oF 24]7F o]5H7) 7}
x} \:ﬂ-o ﬂoi 1,]-1:,]-1/5\-1-4_ /\ﬂlﬂzq og /\]-_"_T%Etf{ 30
E1AIZNA 71 2 =G0 E AAISHAAL, 30
¥ EIUE 233, 1243 209olsle BT ¢ g
Pt 2etd &3 ol&3e= 13] o5t 37 R
71 Wk, Tt o2 2~3Q 339, 3~43] 79, 53]

T A MAASEE (Table 3)3 2} st
A EZER 22 gk AR AL S 7} LEr
wow, wehst wbe HEMo R, 22T} 1
B HAEHOE BRHE AFS By

YA AL QU ATtEES] AZAPE W

<Table 2> Subjects’ mobile shopping behavior (NV=80)
Item Scale Frequency(%) Item Scale Frequency(%)
Less than 0.5 hr 23(28.75) Less than 1 37(46.25)
o 0.5~1 hr 30(37.5) Number of 2~3 33(41.25)
Searching time mobile
for product 1~2 hrs 22(27.5) . 3~4 7(8.75)
. . shopping
informations
2~3 hrs 2(2.5) (a month) 4~5 0(0)
More than 3 hrs 3(3.75) More than 5 3(3.75)
1 1(1.25) 1 0(0)
2 1(1.25) 2 2(2.5)
Importance of Importance
fabric color 3 7(8.75) of fabric 3 13(16.25)
texture
4 39(48.75) 4 40(50.0)
5 32(40.0) 5 25(31.25)

Scale: 1(not very important)~5(very important)
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106 APEE shEoR QAL A2 A4 Ad HTE @ PuolE ME BAEsidT
<Table 3> Subjects’ color preference (N=80) lll. Results and Discussion
Rank- Rank-
ing Color n(%) ing Color n(%) 1. Comparison of fabric color, texture preference
and purchasing intention
Red | 28(35.0) Red | 26(32.5)
Yell 6(7.5 Yell 8(10.0 .
1 crow (7-5) 2 crow (10.0) 1) Color preference of fabrics presented by smart-
Green | 11(13.75) Green | 18(22.5) phones
Blue | 35(43.75) Blue | 28(35.0) Zzjo)AH HHEAIR AAE e 2 oF
Red | 19(23.75) Red | 7(8.75) I AR A" =AAEY AEAE Y At
120 A =2 B A5t Anle
Yellow | 21(26.25) Yellow | 45(56.25) EZ spiAEe) YA Eg 24 Bk (Table
3 4 5 2t T B MAEREHT MANTLEE B
Green | 28(35.0) Green | 23(28.75) e omEs e =
4% 3 ) B, 89l F Aol
BI 12(15.0 BI 5(6.25 _
ve | 2059 v | 3629 Aaglo] 71 w2 ABES ehig. of
© (Table 1St o] M) ATz
£ (Table 4)9} Zt}. SamsungAt7}t 3398 (41.25%) Qx| 5} L},
o= 714 UE MSE AUIAL GESL Aple 35Sl FHAUL AkA AUIES B4 3
At 2578(31.25%), LGAF 1878(22.5%), PantechA} 478 3}, 2R Ho] B HuEHEL BE MojA] A
(%) AATAT, ol AntEES] ALAF G %ﬁ%ﬂ( AUlEE SHAE 7o) AGATES] §
237 |SASFHATHATLAS Research & Consulting, 9J3} 2o 7} FEREA] QIgkow, ANEX Flojx &
2013). Ofgt Zpol 7} UrEhtA] Rttt Wi AZ o] I
<Table 4> Smartphone manufactures’ share of subjects’ ownership (N=80)
Manufacturer LG Samsung Apple Pantech
Frequency(%) 18(22.5) 33(41.25) 25(31.25) 4(5.0)
<Table 5> Color preference of taffeta and doeskin fabrics presented by smartphones
Fabric in smartphones
Fabric Fabric Actual fabric F
name color (n=40) LG Samsung Apple
(n=40) (n=40) (n=40)
Red 3.60 345 3.15 3.58 1.896
Yellow 3.03 3.03 3.28 3.48 2.214
Taffeta
Green 2.90 2.98 2.85 2.93 0.085
Blue 3.60 3.70 3.60 3.58 0.128
Red 3.63b 3.38b 2.65a 3.10ab 7.000™"
Yellow 2.85a 3.08ab 3.38ab 3.48b 3.038°
Doeskin
Green 345 333 3.35 3.10 2.239
Blue 3.95 3.73 3.68 34 0.768
p<.05, "p<.001
Different letters mean significant differences in schefté test: a<b
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Yo w3, Rujzto] g EAYEL MR-
7.000, p<.001)T+ = 2HH(F=3.038, p<.05)0]1 4 8-o]3
Zpolg H =t V—‘.‘% e AHEES] 3h A
EHT ’““1134 ARSE7E 7P =2 HhHo,
A=Y YA =T 7HE Eott

o ﬁﬂ'/\']iE ;q_o]e
A g WL SamsungEQ] A
=0, ol= A AH(Kim et al,
& LUFEZ] Bl Sam-
=3 PR E M7 Z
. HHHO Ggoﬂfﬁ% Duncan
IFos Yebg
AEZE9] AT
ULt =AY o]
U= ﬂ L

[
_]jr,
fm r
e
o
o
4
&
fr
>
m{u

E1]
X 1%
o
i
i
L
[
Y

o
°

fo
I
N
S
X
3

o AT

Iy o=

2017)°f1A4 7171
sungZ 9| 7§
7] 7o g mch
o] A2HF A%
7] Yol AntEE
*4§59} %/‘}’5& A

_\3
i)
fl

W o
[0 of pp & md mt
2 2
Ry
=|
51
g md
3 rlo

fru
o
i
i
m}r -{>

279 AEY SHE B,
LGAE} AppleAte] IPS BF43} SamsungAFe] AMOLED
Ao A Zpo]& Hol=H|, AMOLED?} IPS+= -5
HeE] " 11 EAolA & AolE Hol7| wiwol 2t o
Ypanel) WAo] Tk AREE AL v (T
ble 5 Zo], AbgAFe] ASE T3t ThEA YeRd
t}. Kim et al(2014)9] A4, 1PSO] A8

A - A4

A - gzt 1

h=3 -1 o

(=3
3

% ¥20] sSRGBY} QAN T2 Aol ME
AA Bt X514 Eoln, AMOLED: sRGB XY
136%= UE7] ol Mol 24 o 31}

2) Texture preference of fabrics presented by
smartphones
(Table 6)0]4] = ujo} o], A £7, 4B 57,
AUtEE F50) tet A7 4S5z Hol7t e}
ek 24305 e S 450 SR AL
SEE Auun, gl Ee 2204 fofst 2
O]E BYI(F=2.690, p<.05), EATZIZAEL T o]
A 993t AFolE HATHF=7.049, p<.001). EIF A
EZEo] HE AnEZE JUuFEHT AL AS
b Vg Stk ANEE ZojAl 224 g
2 =9] 3%, SamsungE SHHAFY] AAHA S =7t
7P wkor, st = A7AE0] o, LGE
shHZlEoA ARAFAT LTt 7 RA e
ol AEAEHY ANEE SFHZAE 22 A
AEEE Hole AL, Bt &3 Ao &4
BEEsL Sol AETHE ololxx] g 4
L wehd ABAET AlEE SHAE Abo]d]
Joh= A ELAE Hash] Aside= &
AEe] aAQl Aol 2FHM, o|F HsfM=
TR A Q1 R O] AgEt ofyzt, Ao

1 %0 &b o
z GLopol oY

) n}L

<Table 6> Texture preference of taffeta and doeskin fabrics presented by smartphones

Fabric in smartphones
Fabric Fabric Actual fabric F
name color (n=40) LG Samsung Apple
(n=40) (n=40) (n=40)
Red 3.53 3.18 3.03 3.20 2.246
Yellow 3.00 2.98 3.35 3.33 2.192
Taffeta N
Green 3.23b 2.80a 2.65a 2.78ab 2.690
Blue 3.33 3.38 3.20 3.10 0.843
Red 3.38 3.03 3.15 3.38 1.484
Yellow 3.15 3.15 3.15 3.28 0.155
Doeskin
Green 3.30 3.00 3.25 3.35 0.903
Blue 3.98b 3.05a 3.45ab 3.58ab 7.049"
*p<.05, ""p<.001

Different letters mean significant differences in scheffé test: a<b
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AAzto] B HWE FA|H 02 AF o kil A
ZHETh ols 22l &7 Al AR HE EE
7F YobA aA19] 54 3 Ahge] B3t JHE F
AHo=z dgsfok ghhil g Lee(2010)9] A-A}
oF dAjtt.

3) Purchasing intention of fabrics presented by
smartphones

AEF 7] OE HyHAEY =A7ZE] T
o= 4 A= (Table )3 2. BOHAZS =
A (F=3.537, p<.05)°|A Z=ANAES W (F=
5.133, p<.01)3} TEHA(F=5.232, p<.01)94 -2J3t
Zpolg Btk E9] =7l e A E9 FLol=
AEAEY] o=t AnEE A EHT Foj
olw=7F WA yehd whdo|, TAAES] Ffole
EHA T oo AEAlE Fujoert BE Anf
EE ARG 7P A UEH

BB A e oo SlojA AEAEd Anf
EE 3pdiAFE Ztof Zpol7}t vim|et Ao s wehEm,
EAAES AEAE0] ANEE SpHAE0] HIs|
T} e Ao yehth 53] 254 M2
7w AE H2e Pojowst b2 JE A
o e Zo@ ek, ol MgHTEsL Wol
A7) o wekEv, SA7INE] st
189] A9 MPHEE} Y] whR] Ayt oR

B 1
1= 1=

N
)

wAgolT

ool oA A Vet Ao AZHETHTable 3,
Table 5).

ANEE FR0] B2 TlES Avn, )
Hed, EA7MY, Eaglate 23] A9 nE
AppleZolA] 71 Frle]E7} 7 Vepon, A
4oz LGEIA 14 e FoYEg B 1
U AF 7Y ol AFY AA FEe} thE AE
FojolEs} BretE 79 & wHET Bukso] off
2 293 4 dong, uuty 4gEo 49, 47
o AntE o] G A Ay ARE ANT Ba
7b Aokl Atz Eh

2. Similarity of fabric brightness and texture
through paired comparison method

1) Similarity of fabric brightness between actual
and display fabrics

A H A HZ o] &sto] AEAE AHEE 3
A& T AES T For FAlO vk, &3]
=3 AUtEE A ES o] itk FANEE T
SB7oto] @2 A= (Table 8)7 LTt B & %]
= E=AAE AAONA RJ7E Aol 7t HYEbg oL,
WKz Jgo| Wl fAEL 3 oletz vehd
A0Z BSS v ABXEY} ATlEE FRE T

4
A2 710 W] Hol7} | 2 Ao WHF 4= Sk

Mg

)

<Table 7> Purchasing intention of taffeta and doeskin fabrics presented by smartphones

Fabric in smartphones
Fabric Fabric Actual fabric F
name color (n=40) LG Samsung Apple
(n=40) (n=40) (n=40)
Red 3.08 2.65 2.75 3.03 1.855
Yellow 2.58a 2.68a 2.93ab 3.20b 3.537"
Taffeta
Green 2.55 2.55 2.40 2.63 0.314
Blue 3.33 3.13 3.20 3.00 0.682
Red 3.10¢ 2.53ab 2.35a 2.88bc 51337
Yellow 2.55 2.55 2.78 2.95 1.462
Doeskin
Green 2.88 2.65 2.78 2.63 0.458
Blue 3.73b 2.88a 3.15a 3.15a 5.232"

p<.05, ""p<.001

Different letters mean significant differences in scheffé test: a<b<c
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<Table 8> Similarity of fabric brightness

Fabric in smartphones
Fabric| Fabric I
name | color LG |Samsung| Apple
(n=40) | (n=40) | (n=40)
Red 2.00b | 1.43a | 1.68ab | 5.675"
Ta. | Yellow | 243b | 2.50b | 1.13a |26.352""
ffeta | Green | 1.50b | 1.33ab | 1.13a | 5.653"
Blue 1.88b | 1.70b | 1.35a 5.778"
Red 238b | 1.55a | 1.65a |10.983"™"
Does-| Yellow | 2.58b | 2.20b | 1.33a |16.752""
kin | Green | 2.88b | 2.60b | 1.70a |17.969™
Blue 2.05b | 2.03b | 1.53a | 5.206"

p<.05, ""p<.001
Different letters mean significant differences in scheffé
test: a<b
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2) Similarity of fabric texture between actual and
display fabrics
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IV. Conclusion and Suggestion
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<Table 9> Similarity of fabric texture

Fabric in smartphones

Fabric | Fabric

name | color LG |Samsung| Apple £
(n=40) | (n=40) | (n=40)
Red 2.58 2.08 2.33 2.536

Ta. | Yellow | 338b | 333b | 2.60a | 5.443"

ffetd | Green | 223 | 208 | 1.78 | 2.142

Blue 2.98 2.98 3.03 0.024

Red | 2.98ab | 2.85a | 3.50b | 4.215

Doe- | Yellow | 2.83b | 3.08b | 1.93a |13.037""

skin | Green | 348 | 3.60 | 3.55 0.158

Blue 323 3.65 3.30 2.068

p<.05, ""p<.001
Different letters mean significant differences in scheffé
test: a<b
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