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Abstract

The current study aims to analyze the process of fabric production planning in Dong-
daemun Market, which is a successful model case industrial integration in South
Korea. We followed the changes in perception among fabric experts, regarding their
recognition of fashion trends, and the following planning and process of fabric
production. We used the purpose sampling method to select participants for interview
in the Dongdaemun Market, then we carried out one-to-one interviews. Our analysis
reveals 4 points of importance. First, the fabric planning stage either employed the
trend book swatch, or simply reused the model fabrics already available. Even though
the experts felt the need to accept the latest fashion trends, very few considered the
trends as positive influences in fabric planning. Whereas trend was a key element in
identifying the flow of the fashion industry, there were obstacles in carrying out the
study. Second, experts frequently participated in domestic fabric seminars, but not in
textile exhibitions. Third, domestic and overseas market research has been performed
typically at department stores, and typically at Japan. Fourth, the influx of Chinese
fabrics has both positive and negative influences, such as low price, and low reliabi-
lity. In conclusion, experts were less amenable to accepting the latest fashion trends.
pre-requisites in real life to meet the use of the current trend of each company. More

studies on the Dongdaemun Market from perspectives of practitioners are warranted.
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II. Background

1. Research and analysis of the changes in Dong-

daemoon market

1) Environmental change factor of Dongdaemoon
market
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2) Change of Dongdaemoon business management
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2. Preliminary research on Dongdaemoon market
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2. Data collection and analysis
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IV. Results and Discussion

1. Present situation, prospect, and problem of

Dongdeamoon fabric market

1) Foreign environment change factor of Dong-
daemoon fabric market
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2. Present condition of the fashion trend accep-
tance in Dongdaemoon fabric market

A= 58 st 24 713 B4 BRET

1) Present condition of fabric planning in Dong-
daemoon fabric market
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2) Problems in accepting fashion trend of major

Dongdaemoon fabric market
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3. Research of fashion trend acceptance method

and frequency

1) Situation of fashion trend book subscription
and seminar, fashion fair participation
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2) Internal and external business trip for market
research and planning
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