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Abstract

The purpose of this study was to propose various directions for effectively proposing
window displays that satisfy changing consumer needs by investigating and analyzing
the characteristics of unexpected expressions used in recent Christmas windows. Re-
search was conducted by investigating unexpectedness in window displays through
literature reviews and previous studies. To observe unexpectedness in Christmas
windows, website-based case images of window displays from the six years between
2010 and 2015 were collected from the department stores of Bergdorf Goodman,
Printemps, Selfridges, and Isetan. Unexpected expressions in department-store Christmas
window displays could be categorized into four expressive methods of hybrid ex-
pressions, figurative expressions, amusing expressions, and exaggerative expressions.
The results were as follows: First, hybrid expressions are interpreted by consumers
as having new or diverse meanings that change the original external forms of subjects
or objects. Second, Christmas colors are used in the window backgrounds’ figurative
expressions, but these windows do not use excessive expressions; furthermore, these
windows personify people as animals and anthropomorphize animals as people, using
subjects to depict other subjects to show unfamiliar images. Third, amusing expressions
are used to decorate windows with unique and novel ideas that provide stimulation
and amusement for customers and capture their attention through the composition of
windows that entail childish props and elements that create funny. Fourth, exaggerative
expressions deliberately stretch and expand subjects or objects in windows to elicit
customers’ curiosity and interest through emphasis.

Keywords: window display(&E-> HAE2]0)), Christmas(ZE[A0FY), unexpected-
ness(9] /g

I. Introduction
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R fAENESL AHRY] HE BSE X
A B, 2ule] A2 BAE FEA7| 05
S HPM U7t3 9ltkJang & Park, 2008). 719
€2 BHEY oljAE EFste 7R d=SE
aeha sLo0t, ool 70 A0 A s
AL, oA E UE-E B3l 14'5}111_1_1]' Sth(Jernigan

& Easterling, 1990/1997). Y= FE A 5
el Lo L i BT, Ay 23
o7 oJs}t _9__,,} /\u];q._,] /\] ] 1:;}_15 71—5 o]xqo]-
o] o), AEpot) o2, TaiE 4EY B
249 % 5o A ojulA} EakE Faolt
(Lee & Jung, 2005).
£ A7t suze ojg Begosjy Fa
AP S A9 FolA BEL sl B
He Azants A= gAaEFold FE51o]
st} sjultt Eolo FaEAuAL A
4l olulg WuA o shg shEelsha Ay
ol Tt obig, AAFRHEl Hol trtet
Aol tiet ¥R ARl 7|t E e AFEEl &
Tgoz Aoty AU
(Chang, 2001). F¥19] 253t AFFST 7 224
Aol 24 ¢ HE HUiY, AzoA dEe F
e AEY TS FA0AE dEE 9=¢
< WME S7H0 719g 5 Qe HAH 9 d=f g
Zdolzta & 4= Qlth

Quld 0 8 AFFE

o 34 AL rab Sk
}N_I?fl
|=J i)
I El
_>;

o
Of

o FPAntag shtd ZAE
of/le At A, 71, EX AHE Tl
ool o)A mhg-2 Hot AEL At A7]9] B4
3 ool s 3718 AL Bies 7+ A
glo] ThoFet U4 1) Felsnts Bo] 29
719 oln| A& A UL9o] @2l olopr] 7t 5
sha 7 wrste, Felael A2 shof 2nlEY 7
W 87E YU 4 UEE Sk Ak ARe B
T3 BESE A& AL BEH| gk
1:H/U—E._,] 73?:]- }\HEO ixﬂ *%EH_O,] 73@- = /\H71-;(]
T 2% 9942 wo] AMe 433} eree AT
A sl olof RS BD, AHE e
sfo] o8- AFsof ek,

ool & Aol BAL e inks AL TA
dlolo] %2 vkt tieRet 994 E4e ¥4
AElE B9 Baste] Matsks dr|Rbe] Uz

oh ok i

zE
=

wAgolT

1AE & e S Zanks A= BYF
£ AIQFsl=d] St} E3H VMD(visual merchandising)
g ohja, uhAE SOl E $-8317] T8 >
S Ao 7Yl
A7) Yoz PEg aseol, Teana
2gdlolo] djgt o2 1S BAAT U Mol
= B9l 24 Aelola, HAATE e UE
HaZdlo] S4€ Bsl] €197 24 3 B
Po] 7128 seIselt. ATl B4 oARe 27
snkr QRS ASTolrl SN BYZ]
23 40ta YRS HaBd0)E 1] 919 A%
7R Bobrhe dhele] dEAle) SAs $ )
318 43S AR S1R9) WLET 2(Bergdort
Goodman)#ishg3} TFA 0] H 2 (Printemps) 2 S}
A, 94=0] Ame| ) Selfridges) 95k, A2o| ol4]
Eh(Isetan)¥ 3L ARsto] 2 2010~20159 64
2to] 2E2vts ES PAEo] 20 A
23 a0k HAES UaBd0)E YAol=S Sute
2 5%t B4R 34§ AlojEo] g 2
elanta GES HABdo] Ad ojnlAL B4 ¥
olA%, FA BRI, ARolA HEAH, AL A
OlE, -5 H(Youtube)o]] Wis}do] &8 I AurA ¢
£9 faBdo] FU4E B, W =g

2zdo] o]u|E A4 AolEol A SHsher,

e o I

30 F

glo

il

o do 41 o

II. Theoretical Background
1. Window display

1) The concept of window display

Awe DaBeolt AulglA Wizt 1L
ool g ShwAl ] gt Auryel YR

2 AZS 1Al T 8718 LIRS Sl o
m, Aol obd ol& A AAY oME
U E AU folore) ABSN FLonE
g8 oI2E ARG AAE0l 3L )
Solghn Q). AES ABdol: $AS ohEd
A A, R AL —rerOiH 1 Adie E

A, A%, T, 0149l BES UEhye], 4 A7
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AL A= fgAEH el 7HHARL 7)ozt gt
(Shim, 2001). ¥5t= Althet S0l wet AHRE
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goyl= Q99lo)7|E dthKim, 2013).
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<Fig. 1> The Vanishing Lady, The Show Window. L.
Frank Baum, 1900.
From. Reading. (2013). http://theappendix.net

of W3 W= Aol AFS FAH A4 A= AT
(Kwon, 2003). 1900QtHo] EoWL Eed9 dx
§ gAaZdo] trtol 9] Yzt & 4= Sl 9%
§ EfH(Window Trimmer)ﬂ YA = QUA]RL
A AEFCE ALSE T = ol IHH(Lee,
2005)(Fig. 1).

Aeg qAEY ol Bt AR ALAARE A
Zksf) A7t Hsketo] et 7] Wt T4 vl
73o] /WA HAletal Fugt E&o] 7HsiA
Hol312 ot A4EY olv|AE HEs] & & A
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b B3 A= fAEFolE A5 %ol U
s mpA T A5 A BRS= AVIE AYHA
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o|7} 7|&¥} Wit Bt IX = Ao] oflz=h, AF
ojlu} HHAEE 71¥x T2 AFPAHo=r 2L A Y,
A T 5 AL, 28T 5 SlojA AHRE Fu|et
HE FEdl 710 LAES Hof 2 on|AE
Jo]&h(Fig. 2).
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2) Characteristics of fashion window display

2 A5 i des gaggeld E4S A
37] S1ste] BAE HYATE ZABSICE Heo and
Lee(2014)= @oivid A= tAEHolo] Yehd b
Hlo|2%S 57HA 9] #EEAT o] WE 10719] ®#
@7 o g Wegich diEo|22 FH 2 AEY
Wk, i) o]dd Ak, FHIA Y A, A
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<Fig. 2> Adidas' Tests New Window Shopping
Experience of the Future at Niirnberg NEO Store.
From. Wallengren. (2012). http://news.adidas.com
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2. Alteration of Christmas window display

Ao IAR0] B ZIgdelzt & 4 e A
AL HE FgAntAsty ity Z 2] A0RA(Christ-
mas)Q] oYL T AL (Christ)?} TFA(Mass)] F
Tof7t gsto] | Aor TARY vAR: S
744 ehelojz B E Qe=o] Sir(Han, 1999). et
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Tejantagt AE oo} W& 4TS By
otal, FAnkA YA HAF FA AR AFFAL
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<Table 1> Characteristics of fashion

window display in advanced research

39

= A AAR qEEE U

A9t 74 WrEoR RS 7IHolt 31t
Ao] &olA ArZolu AEL FHHAHor AF

Researcher Subject Expression Characteristics
(Depaysement)
*Positioning the strange spaces of
object
Dep aysemep ! *Reconfiguration of inside space (Depaysement) .
expressed in *Change of object awareness
Heo, S. Y. . . *Change of scale - .
& I."ashlon window -Paradoxical image *Location change of an obje?t
display - Focused . . *Change of forms and materials
Lee, Y. H. *Variable boundary perception .
on department L *Change of spatial awareness
(2014) . *Heterogeneous combination .
stores in US, . . *Heterogeneous combination of
France and Japan 'Transformatlc.)n of material objects
*Change of display methods
*Heterogeneous objects
*Superposition of object
* Assemblage
*Ready-made
*Pop-art
A study on work *Op-art *Symbolic method
Kim, S. H. | of space design for | <Kinetic art * Atmosphere method
(2009) displaying a show | *Minimal art *Realistic method
window *Realism *Informative method
*Conceptual art
*Happening & performance
*Technology art
*Distortion of shape: variant,
A study on the miniaturizayion, exaggeration, *Comicality of playing
playing reiteration, fun *Significance of popularization
Kim, H. J. characteristics *Introducing heterogenous elements: *Sensual
(2006) found on the unexpected skills or materials, *Illusion
fashion show accepting heterosexul elements, *Satire
window displays *Destruction of principles of formative | *Ambiguity
beauty
= Depaysement
*Change of object awareness
* Application of the human body
*Trompe I’oeil
A study of fashion *Metaphor and transformation
Seo, K. A. display influenced *Image of object
(2000) by surrealistic = Automatism
painting expression *Confusion of visual disturbance
*Unrealistic / irrational
*Distortion of the facts
*Hint from nature
*Humorous expression
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<Fig. 3> A holiday toy window in New York during
the 1910s.
From. Oatman-Stanford. (2013).
htps://'www.collectorsweekly.com

<Fig. 4> McCurdy & Co. department store, 1940.
From. Rochester Subway. (2012).
http://www.rochestersubway.com

<Fig. 5> “Christmas Cabaret” Barneys NY, 1998.
From. Doonan. (n.d.). http://www.simondoonan.com
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3. Unexpectedness

B e AYAF ZAS Bolo] HHAES o
2Zdolo B4 RAIOM, 28UFe] 7He]
A= gaZdols}l Yo BEHT Selaiglnh ®
3 2A4% EA o] T 29H S4o] gol
UEteS & o Ao, Fe|Anks AlE fddE
ol yehd o913 E4S A st ik

1) The definition of unexpectedness
oQi(Eh e AH ojulRt =Yg Welwl, A
3 Azt o s Bt %& AY 1 9
CH(“unexpected”, n.d.). o]= LEtH o Z 7|tfstAY
At Ade thE W Hlojuy A E}% A& 9
o3ttt 99l AAdollA B UL H= Aot H
EolHe dANA Holus e A7t Hotd A2
& A= SHE B7A FekKim, 2000). A& E=
FEHY Qe A2 aHRe] FAS dA KRt
ok e g HEAQl ARLE Hlojd 99 4]
Aol A 735t QAUARS Fth(Heath & Heath, 2007).
OeJd2 7lQle] ZHAAL U= FHEU 71E9] A4,
=Poks O MRS w2 AQtsh= Zolth oA
2 AAPA A= o2 gRlozy 7|E AoA
o] 244, 2HAY AS dolA E o E THAR}
SUAZ o o5l /4 E TH(Lee, 2006). EIT 2] 9]/
2 AES] WAE FHA HiAISHA
Aoz digdel gk a7 E AYzoA Blojut
2 £ dZdd &2 Hdn
A5 hgo2A vt
3k, 2AHo g A5t
o7 AFHAAL Ut

qEAY o83l Aol
A = AEHY 2”&
(Moon, 2010).

i A5 geso] 4ol et

=
(Lee, 2010). 9L mxE
ES
R=Ne]

o= Uehd o9
Zrol A Tl 91
4A BomA ni olo é!ﬂl’l‘ﬂ ofol# Uz
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2) Advanced research of unexpectedness

Moon(ZOIO)% TJH?]Z] 1‘4;(]—0101]/\1 L]—E]—L]—.‘E_ gg
7(40] —aJEH /\ﬂ/g- 1171— xHi]—.Q. ‘g o /\H]Z]-Oﬂﬂ] /g-%
o et FEE BE BYL o AT of
| BT FFEL A7 B £4e
Fotol A&HoR 78] s AT 4l
u} *‘Xﬂi o7} S ojgolA 4 %591 F5 7]

gt "o B2 2 *J iL ol 1 Edg A4
A Ee Aoz AHRO|A A[AHo R o9zl |
= Adud FuE FEAA T g s
£ & Ao ek

Lee(2010):= #7]A] ARINA 2le)d& FE| <]
ofQd, gl 9o, "Ml 29, A
FEF|A «M*éoi A2 ERY. W71AY
ARl A g, A, W, FHE EANA 29d
2 &HAY %Ul% %‘%‘a AZ1AL, AlAH o8 =
ojo] A3 QIS Adeta, e AFHe AEAY

LAE Fo] QY=E 71d5HA et

Park(2007)2 @ o] Yehd vl REd
A7) 879 vlE 54 Fo o9ldg st 54
o HI, oA ]ﬂ*ﬂa TR P7a Ago

2L 47 5 Q9E F1He A8 ey

S glon], 1 mkol ofs] choyet 93 Bel ¥ 4
k. o9 e Ry oldH Ahe) A8 27E
&I 2] s AS Foto] BeprolA vet
won, ojye) Je) uny, WaEw B, 1" A
ke ol PAloE A9l ug Bl o
TR P ool guty Ko

Lee(2002)= 1o Uepd A|Zh4 99l 4o 3|
A B o|goAl $4% AFS FiL, AZF A,
HEAY 252 EOHH F909 AAE At ESH
O9JAQl #Ho] F= AT B2 FAL oA Bl
E9 AR E lr_o]_,_, o2 BT ol= AHALS Fo
A e Fo FANAL g BEE At
QA AES rio|H, §849Q EF r}/go]r,}

|9} o] A= HAEH 0|9} 2o ¥ AF
AFES St 24E A4 #E Y 911%
I 3, oldA A9 5, WY, 23} 711, 7
A 5ol EAR] PHEZ Yehhth & A=
=S AHEAE B2ESHAY, A %%ZTB“ Ea
Sta, Y& 9] gi4dol &Fole
S o= 79 dES 7L
LS EYdore AS HIRA £, o A=
£ 8%, A% 7= =S B, fF9] 9
oo A Hlojup Au|Rpof| A 22 2wl o 7HA]
o] Juiz HHHA ste AS ‘T4 Y, 55T
ofoltole} A=, AulE Hafl AdS HEA SHAY,
00}7‘401 [AEL 7L AE, LS &5,

S vhEo] FA =l W 7L 39

ZH«] ABOIA 2= B0, B A”e
& S5k= A2 784 £, AU didE H=
SHA solAY 2A gHigeEM He o5 27
At ZHlE olEo] e As WE 2F Y 471
A £ IRoE Wro] E45HATH(Table 2).

H] @A, :gwm

lll. Unexpectedness in Contemporary
Christmas Window Display
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<Table 2> Expressional method of unexpectedness

Felamks A2 GRS faBdol] tert o9y

wAgolT

Expressional method

Contents

. . * Against stereotypes
Hybrid expressions g P

* A combination of objects that do not fit together

* Execute unrelated functions except basic functions
* Fusion of various genres ex) material, shape, technology, etc.

Figurative expressions

* Express indirectly unexpected objects
* Destruction of typical beauty
* Unreal, fantasy, incongruity created by analogies

Amusing expressions
counterfeit goods

* Unique and novelty of the idea makes it surprising
* Express the absurdity critically or cynically
* Deny the original function and pretend to have a high value

with cheap or

* Provide pleasure and laughterwith infant element

Exaggerative expressions

* Excessively distorting, reducing, or stretching existing shapes

A AR A5te], AE7F AhAAF 21, 94 5
9)S Aoz 12} £ E o R 4484 0] Al AMA
o] A% HEL A sttt O AT, o94o]
SHA| YehdA Y, Aot °=‘E}i et At olm
A BAqAA A=, HEHoz AFH
A olm]A] 3217 0] B ﬂ—?«l ASHA AmE A
|= et

ol &8 ¥Tr} =9 o]§L djuitt YE 9] o]
Algk wighge] Feiants AR Haddols %
7tete] Y VIR0 R St 44 BHS AR
A=f7h AFPHA7] mizoloh.

o918 B4 474 BR PESS sty Es
AEEY HOET ol sy Ama)z] ey
olAet WalHe EgH BA

ol

= = - A
AAE o) §9 Wsky 4xo) ALants 98 2 wol HAYL, BAY WP L G4 B
¢ "aEdolo] vehd oo 4714 2SS o] 7P ol YEhth I 2d 2 AAH L
ot Bk, $ 32190) A ool TN YH 2 2 2 LSS woln UNAY, WAE 3
siglol 30%2 7F o] e, 3 H80R §31 o4 Al wskge e wskdse] vd) 3y
4 EHo| 26%, BIRY B 23%, IYH Hdol  H WA 2 YL T 449 Wty ¥=
10%, ©J9ldo] A8 Uehix] oo 7t s%w Uit Uehd 47b40] B ge BARto 2 Wy
sth(Table 3). S9ge] BE P9 FoM BHA B Favis Aneo] B YL L & U9
<Table 3> Unexpected expressions of Christmas window displays in department store
Expressional method Bergdorf Goodman Printemps Selfridges Isetan Total(%)
Hybrid expressions 26 10 8 72 116( 36)
Figurative expressions 31 12 30 0 73( 23)
Amusing expressions 25 36 24 0 85( 26)
Exaggerative expressions 9 2 21 0 32( 0)
Etc. 3 0 12 0 15( 5)
Total(%) 321(100)
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1. Hybrid expressions

MBS ol B4 912 FehE 7]
E3he oh2A uhy 9ee] oulolA Hofu Auat
oA MEe ofmlt taket ou] A=A ErkHeo,
2014). Z, THE FAZ 4]0} Zo] HojZFomn 3
e AnEe wEold. 4 B Yeel Ag,
o&z7iete] B, 7147 Ywg-9) whdt ol o
7 Rolg FoA Az 22 whEolWckKim,
2009). 2L A|EQ} AFE=R QA3 A|ZFo=E o
¥t SR AT B3E ANE 4 Ak

oleja £ W FolA W= LT W3k
A UEhd &4 1Y AREHog off QBAE
o] ZFAntiof H= oS A O R THA|IL A
4, g2dor gots) d=s-E AR, 22
© 71E0 B4R oA A Hoju did2 tE
A9} £ K= AbdolA AAR A F &

<Fig. 6> Bergdorf Goodman Christmas window, 2010.
From. Dusil. (2010). http://www.purseblog.com

Jo
it
ol

=3 Feh(Fig. 6). 2% Wapo] ekt &
97 ERE A9 shoiet BE DA} BYstol A
FEur oheh, BAET} B 9l olop|sh A
2 BASY AFOE Ao Ants AET AT Aol
AL S HolZEh (Fig. )] UES tlAZe ol

B ol HCel o ofd AlFlo R dE9E T
BREA T ol & 5 Atk 4329 WSS Sl
Az wishye] yeht 244 #3890 9 RlE

<Fig. 7> Printemps Christmas window, 2011.
From. Fashiondaydreams. (2011).
https://fashiondaydreams. wordpress.com

<Fig. 8> Selfridges Christmas window, 2011, Andrew Meredith.
From. Selfridges. (2011). http://www.selfridges.com
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<Fig. 9> Isetan Shinjuko Christmas window, 2014, Miroco Machiko.
From. ISETAN PARK net. (2014). https://www.pinterest.co.kr

Feavks QRS PaZdo] AYS dto] AZS
oA 27te] AFol AU 1G] wRolet. 7]
Avta A2e 7lRow shiol FA\gt olopz €
E98 FASHL, A7t 27 W A4S dh
o2 WeEY AESTt AEAQ BLOR 1 9
o7k o FebE (Fig. 9)9] olAEH H3LYY] A=
UaEdols A A} ololAUL & WYl B
she} o] A= ol FL.

0

2, Figurative expressions

BRA 2R T2 AFRAE RISt Al71A
U, Al SEAE 328 e e iAol Bl
o] 242 HgEA wheo] ¥4 EEge HoFa,

i

a9 G2 AFoR A B o] shold s]olo]
Qo) e 5 RS it} Bl olg AH 9 S
2 73 gste) & Aua 2L A% B9 ud
Azo|x g4AQl 17e £ AHozE Bt
AT AES Qo] FlolEX F 4 9 of
UEA 2 5 Uk 4TS A2, 20 2nwt

AL 9o] AL BHS BIS Be AN 9IS
It} (Heo, 2014).
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MOE 9T glo] X nhl|FL B AR
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AT FE B BolFrkFig 10).
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A AT T LAS AIHE
By wakge] Aol shAe FHoE
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<Fig. 10> Bergdorf Goodman Holiday Windows for
the Boys, 2011.
From. Habituallychic. (2011).
http://habituallychic.luxury

<Fig. 11> Printemps — Noel au Chateau, 2010.
From. Paris Girl Couture. (2010).
https://parisgirl17.wordpress.com

4 Aeants AESY MgH EFS 7S
4% 2BAS} Zo] A% A3 th2 thie] B
2o BHE Hojzth o2 Sof vy A 24
A, Aot 2ol EaAEo] AF Jugs daol
W ofmlAL AN %A F7t Hi mhie] £
AT Aol 248 3 7ol A 2,
£ Byo] 249 B EX A2 Mo 42
W £FS FPAG AZEE 2SS 4PAY
7

EHo)A Ml EPo e ckFig 12)

DO (1

I

o
Lo

3. Amusing expressions
‘934 B EELIL 7|43 ooz YU

o} - ]3] 45

<Fig. 12> Selfridges Christmas window, 2015.
From. Selfridges & Co. (2015).
http://www.selfridges.com

S5 A&, A A, ARE AT AdS
HEA oL, forAQl AFolu 8452 7L Y
TS5 S SEAY Avldle A EH, @
AL 28, T4, XSAEUE UEo], @4 =HFQl
e 7RI 6] AR HFolA o= U,
Bt ARHS 2802 FEITHKim, 2006).

HIED S wshde] Zeants RS oA
=] 34 B A ko] AE9E Bl =

83} 41713 Ago] o WA SolAE, A
wel 9 420 tE oA AuE B 4 At 5
20 B&S T AF0| whiY el o] 22t 9
A, Qe B ) 84S BEL By 5 ALY
o Bh WELS FoRH 288 77 HrkFig 13).
514 B TE WSHE S04 maAY sy
oA 71 Brol et E@ wpsolt). JeAntAS
WjgoR SN £4 Haso] At oluxE
AT QAY 1 BAE] oAFS B AFE
o] Ueh ARHY L 21, oplE AFsAY
A71% ©riFig 14). ABEo] BEolth AgHo]
3wk Aoy 3R S29o] Fi Aul7k AUzt

2 AEshEA A AvE Al

A Y
ZAT $34 HAL FolAQl AEL 7KL A
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<Fig. 13> Bergdorf Goodman Holiday Windows, 2010.
From. Habituallychic. (2010).
http://habituallychic.luxury

<Fig. 14> Printemps Christmas Windows:
The story of a magical and enchanting journey.
From. Printemps. (2014).
http://departmentstoreparis.printemps.com

<Fig. 15> Stuffed toys selfridges window.
From. Ambernectar 13. (2010). https://www.flickr.com

£&dolo] vehd o9l

wAgolT

U= A A& St= AoNA A= Ankiol S35t
© WA AE 22 IRl AlEY dEE HA
TSk

4. Exaggerative expressions

TG w2 A= kY]t EAE 1194
O WESHA golAY, IA Fiste] Fxstal B
= 2HIAEY 27143 S|E o]Eo] Wt A=t
37kl GAFEHA] B3t QEHAE FEk o Hzy
55 34 gdstey 2358 Fxstal, FAV He
LB A T A9 aAjet ArE HhstA ARE-S
o] 3t Fo] HEZE 3trk(Seo, 2000).

Aants Jreo] A EHES HIEIL 3
W wlo}H o] (Fig. 16)AE FA|7F H= vhd|Z 9] o
g 2A solAY, F7F He QEA 27 a4
T FUA FH QEAE Hoit dS xR 27
THEolA AATE ATk, AdS 9= =7
L5 3tk &S FFE AA Agtste] 2 7HA] ¢
He ARE Fdislsty e £ HojFix
Ste FAIE UEr IgE 1de By oty
oflA Ao UetA] gkokAlRt, wQlo] H= tidE
EHolA st HXAQ Eor tE QEAS W
A7) A BFEHA E£F5H7 = Pck(Fig. 17).
AR WIS FoA Axelx) wehgolA 7hg
B B Bdo| el AutHoR 34 B
do| fEHoz 2 celdh BgE o] 38

<Fig. 16> Bergdorf Goodman Holiday Windows 2014.
From. Habituallychic. (2104).
http://habituallychic.luxury
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<Fig. 17> Joyeuse Obsession by Prada:
The Christmas window displays.
From. Printemps. (2013).
http://departmentstoreparis.printemps.com

<Fig. 18> 2012, Selfridge’s Christmas window.
From. Barnett. (2012).
http://makemeaoffer.blogspot.com

A IR PAEE R SNET
aFolut AEL oL, A= 2rel olopr|gt 1
8L S 3] A THY & A=A 3
QBAZ AGHY HLoR 25T el inks
A2 U oy BASS] YEo] A 4
g2 QESE FHSE g 2 FEe ol29lu,

I AA7E 8 FA7E = AthFig. 18, 19).
IV. Conclusion

g 2edoslty 38
Sl L RIEEES. SN X XS
944e HolFl A BAS Fo MBS 4
o UzE FIAAZE SR Aesnts A
o gameols] Wee WS AUstat st
o wshy Fejanks QRS taBdolo] e

Ao} - 0]I3] 47

<Fig. 19> Selfridges Christmas Windows
From. Barnett. (2013). http://makemeaoffer.blogspot.kr
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