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Objectives  The purpose of this study was to evaluate the psychometric properties of the Ko-
rean version of the Richmond Compulsive Buying Scale (RCB-K).

Methods Participants (n=598) included patients recruited through an online panel survey. For
the semantic adaptation step, the scale was translated into Korean and then back-translated to
English by one psychologist, one public health professional, one psychiatrist who could speak
both Korean and English, and one professional translator, without communication between those
involved. A confirmatory factor analysis was performed to test whether the factor structure of the
RCB-K was consistent with the English version. Convergent validity was assessed by correlating
the RCB-K scores with those of other scales (i.e., O’Guinn & Faber’s Compulsive Buying Scale,
Problem Gambling Inventory).

Results The factor structure of the RCB-K was consistent with the two-factor structure estab-
lished for the original RCB. Cronbach’s a was high (0.906), indicating that the reliabilities of the
items in each subscale were satisfactory. The RCB-K score was significantly correlated with those
for the O’Guinn & Faber’s Compulsive Buying Scale (r=0.7) and the Problem Gambling Inventory
(r=0.422).

Conclusion The results of the present study indicate that the RCB-K is an effective and valid
scale for evaluating the severity of compulsive buying. The findings suggest that the RCB-K is a
promising assessment tool for use in the treatment and study of online compulsive buying be-
havior. J Korean Neuropsychiatr Assoc 2017;56(1):35-44
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Table 1. Characteristics of the study subjects (n=598)

n (%)
Sex
Male 303 (50.7)
Female 295 (49.3)
Age
20's 105 (17.6)
30's 130 (21.7)
40's 148 (24.7)
50's 137 (22.9)
60's 78 (13.0)
Education
Undergraduate high school 115(19.2)
2/3 year college 115(19.2)
4 year college 297 (49.7)
Graduate school 1(11.9)
Marital status
Married 370 (61.9)
Unmarried 187 (31.3)
Others 41 (6.9)
Occupation
Employer, independent businessman 73(12.2)
Regular employee 310(51.8)
Student 52(8.7)
Homemaker 75(12.5)
Unemployed 39 (6.5)
Others 49 (8.2)
Personal income or an allowance per month
Under 1 million won 131 (21.9)
1-1.99 129 (21.6)
2-2.99 127 (21.2)
3-3.99 90 (15.1)
4-4.99 56 (9.4)
Over 5 million won 65(10.9)
Household income per month
Under 3 million won 134 (22.4)
3-3.99 115 (19.2)
4-4.99 119 (19.9)
5-5.99 82(13.7)
6—6.99 48 (8.0)
7-7.99 41 (6.9)
Over 8 million won 59 (9.9)
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Table 4. Internal consistency

Cronbach’s alpha

Total score 0.906
Main factor 1 (1, 2, 3) 0.858
Main factor 2 (4, 5, 6) 0.859

Table 5. Correlation between Korean version RCBS and other
scales

Scale Coefficeint of pearson correlation (r)
CBS 0.700*
K-CPGI 0.422*

* 1 p<0.01. CBS : Compulsive Buying Scale, K-CPGI : Korean
version of Canadian Problem Gambling Index, RCBS : Richi-
mond Compulsive Buying Scale

RCBS item Factor
1 2
1. My closet has unopened shopping bags in it (W %% ¢toll= m“ﬂi A & sguiEol] qlr), 0.823
2. Others might consider me as a ‘shopaholic’ (tt2 AFgE°e] s £Y5E5A2 A4S = B2} 0.812
3. Much of my life centres around buying things (W d4ke] djHf22 %ﬁ Tlofl HEx]o] qich). 0.787
4. | consider myself an impulse purchaser (U= 2225 % Fujrt2 AZsic)). 0.547 0.645
5.1buy things I don't need (L= W7l BQ3HA] 4o EHES A}, 0.796
6. 1 buy things | did not plan to buy (W= W7F Akl oL Alglsh] oke A8 Akth). 0.916

RCBS : Richimond Compulsive Buying Scale
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HZE 2. Original Richimond Compulsive Buying Scale

1 My closet has unopened shopping bags in it.

2 Others might consider me as a ‘shopaholic’.

3 Much of my life centres around buying things.
4 I buy things I don't need.

5 I buy things I did not plan to buy.

6 I consider myself an impulse purchaser.

All items are measured by 7-point Likert scale(l : strongly disagree, 7 : strongly agree). 4th and 5th items are exception

(1 : never, 7 : very often)
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