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Abstract This study focused on the idea that consumers who are dissatisfied with their body form tend to be
more interested in weight control behavior. This research connects this relationship with consumers' risk
perception on the internet and consequent decision hesitation behavior. Empirical results extracted three factors
of weight control behavior: diet, physical treatment, and medication and exercise. Weight control behavior was
different by gender but not by age. Consumers who were dissatisfied with their body form were likely to do
exercise, but other types of dissatisfaction (weight dissatisfaction and height dissatisfaction) were not
significantly related to weight control behavior. Weight dissatisfaction influenced perceived size risk significantly
when shopping online. Diet, physical treatment, and medication had significant influence on perceived size risk
when shopping online. Perceived size risk had significant influence on decision delay and offline switch
behavior. This study took a convergence approach, which connects consumer characteristics with online shopping
behavior.
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Convergence approach to weight control behavior and online clothing product shopping
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(Table 1) Factor analysis of weight control

behavior
Eigen value
Factor and item Factor (Variance
loading | explained)
Cronbach a
Fac. 1. Diet 4.37
~Care about calories when eating 79 (43.71)
—-Change diet for weight control 8 34
—~Check body weight regularly N
-Skip food or control diet for weight control. 76
Fac. 2. Physical treatment and medication| 1.73
~Get Physical treatments at a clinic. (17.35)
(Acupuncture, Liposuction, etc.) 90 38
—~Take medication for weight control
—Consult with specialists at obesity clinic. .89
81
Fac. 3. Physical exercise 1.05
-Exercise regularly for weight control. 85 (10.58)
~Consult with specialist (trainer, doctor)| .67 66
when exercising 61
-Try to have more active and athletic
lifestyle(using stairs, walking, etc)
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(Table 2) Weight control behavior by gender

Male Female
(0180 | (g | Ve
Diet 2.66 3.03 ~4, 12
Physical treatment & 163 192 ~3.30%¢
medication
physical exercise 273 262 152

=xp <01, #*+p <001
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(Table 3) Weight control behavior by age

20s 30s 40s F
(n=120) | (n=120) | (n=120)

Diet 2.711 2.86 2.96 2.65
Physical treatment 163 13 156 262
& medication ) ’ ) )
physical exercise 261 267 2.74 91

TxdYFo

olN
N
i
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&
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o

(Table 4) Influence of body dissatisfaction on
weight control behavior

independent v. dependent v. B t F

Weight dis. 05 57

Height dis. Diet -08| -1.35 1.04
Body form dis. -04| -46

Weight dis. SPhysical 04 44

Height dis. treatment & -05| -97 5
Body form dis. medication -05] -59

Weight dis. X -.06 =74

Height dis. physical 02| AL | 995w
Body form dis. exerase -21| -2.25%
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(Table 5) Influence of body dissatisfaction on
perceived size risk

independent v. dependent v. B t F
Weight dis. 12 2.28%
Height dis. perceived 02 50 | 521
size risk
Body form dis. -.00 -.10
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