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A Study on the Evaluation of Corporate Social Responsibility
and Corporate Image through lIdentifiability Effect

Sang-Lin Han - Myoung Soung Lee - Jong Won Lee

ABSTRACT

From marketing perspective, it is becoming very important that CSR (corporate social
responsibility) plays an important role on how company communicates with customers. In this
study, we examined the identifiability effect and moderating effects of congruence and gender
in CSR communication. The results of this study have showed that respondents evaluated the
corporate image more positively in the case of identifiable victim condition than in statistical
victim condition. Under the high congruence condition, they evaluated the corporate image
more positively than under the low congruence condition.

Interestingly, women showed more positive response than man toward the influence of corporate
social responsibility. One of the interesting findings of this study is that identifiable victim
effect has been presented more animatedly in the case of female consumers, whereas statistical
victim showed more animatedly in the case of male consumers. Thus, we have verified that
identifiable victim effect presented a contrast between men and women. Markeing implications
of the study were also discussed.

Key words: Identifiability Effect, CSR, Corporate Social Responsibility, Congruence,
Corporate Image, Prosocial behavior
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