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The Effect of Individual’s Technology Readiness

on the Product Evaluation in the Social Commerce :
The Moderating Role of Product Involvement and Brand’s Market Position

Sung Tai Hong - Sang Lin Han - Soo Young Kang - Hyo Jin Kim

ABSTRACT

Lately, social commerce has formed a new trend, as SNS expanded and consumer participation
increased in conjunction with the recent web 2.0 environment. Thus, this study intends to
grope for plans for the strategic operation of social commerce, assessing simultaneously and
multi-dimensionally factor that can influence the evaluation of products sold on social commerce
in terms of marketing effectiveness and efficiency.

The risk level that consumers perceive within social commerce is higher than off-line because
the transactions in social commerce occur on-line and the consumers cannot experience the
products or services that they are willing to purchase in person. Therefore, it is very important
to find out the factors that consumers consider when buying products in social commerce in
order to reduce the risks and grow the right marketing channel.

However, the studies on social commerce, which is rapidly growing and has become a new
transactional model, are rarely done. Therefore, in this study, the attitude of the consumers
who is using social commerce on accepting the technology is going to be theoretically examined
based on the diffusion theory that renovation and technology advancement correlate and the
consumers who are favorable to new technology tend to be an innovator. If this study shows the
correlations on the product evaluation within social commerce, it can provide the academic

ground to social commerce companies in the future on establishing the marketing strategies.
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At this, this study examined the effects of an individual's technology readiness (high/low) on
the appraisal of products in the social commerce. Also, it looked into variables of the product
involvement (high/low)) and brand’s market position (high/low), as factors that play the role
of moderating differences in effects according to such an individual's technology readiness. This
study will be a great help for selecting the marketing strategy of social commerce companies.

The result shows that the consumer tends to perceive products more positively when they are
in the social commerce when the individual's technology readiness is higher than lower. Moreover,
the effect in the evaluation of the products in the social commerce according to technology
readiness was even more noticeable when the product involvement is higher than lower, and
when the brand’s market position is lower than higher.

Accordingly, this study provides a broader perspective towards social commerce.

Key words: social commerce, technology readiness, product involvement, brand’s market
position, product evaluation in the social commerce
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