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The Effect of Retailer Equity on the Private
Brand Attitude and Purchase Intention

Han, Sang-Lin*
Lee, Seong Ho**

Abstract

As distribution environment is changing rapidly and competition is intense in the channel of distribution, the importance of private
brands and retailer equity is increasing, Consumers also tend to estimate the private brands by retailer’s image or attribute because
these private brands are more related to retailers themselves than national brands and retailers do not rely on advertisement too much.
Therefore, this study attempts to investigate the impact of retailer equity on private brand. The purpose of this study is to examine
how four-dimensional retailer equity constructs affect consumers’ private brand attitude and purchase intention. In addition, this
study tries to find out whether retailer equity can be a new antecedent of private brand. For this study, data were gathered from
respondents who often buy private brands and analyzed by structural equation modeling. Among the four dimensional retailer equity
constructs, three constructs(retailer associations, retailer perceived quality, retailer loyalty) affected consumers” positive attitude and
purchase intention toward private brands. This result means that retailer equity is important extrinsic cue to estimate private brand.

Conventional assumption certainly is that loyalty may improve as consumers become familiar with private brands. However
several previous researches contended that consumers who have loyalty to retailer tend to purchase more private brands. That is,
empirical evidence of the relationship between private brand use and retailer loyalty is not clear. In this study, retailer loyalty has the
strongest construct to influence attitude and purchase intention to private brands. The result reveals that retailer loyalty affects
consumet’s positive attitude to private brands. In addition, this study using bootstrap methods reveals that consumers’ attitude
toward private brands has mediating role between the retailer equity and purchase intention.

And to conclude, retailer equity management is an important part of successful private brand management, and retailer equity is

an antecedent of private brand evaluation. Therefore, it has more important to improve private brand attitude that retailers enhance

retailer equity although private brands” product development or quality improvement are important.

Key words: Retailer equity, Retailer awareness, Retailer associations, Retailer perceived quality, Retailer loyalty, Private brand

attitude, Purchase intention

* Professor, Department of Business Administration, Hanyang University, corresponding author
** Ph. D. Candidate, Department of Business Administration, Hanyang University

134



