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The Impact of Corporate Social Responsibility(CSR) activities and CSR Authenticity
on Consumer Perceived Quality and Brand Attitude

A

4 2 F(Kim, Renee)™ - § = (Yoo, Dongkyun)*** - & L4 2(Song, Nieun

)****

S5 VI AR Aoz 71ge) A HR] 7HA & ZE T SA, Aol 7]of sk 7M1 S FEshe CSR &8-S 8}7] Sl =Hshar vk 3 &Hl %
© HolF7]4o] ohd A = CSR 252 93t olnt. ool w2l 7199 3} A1819] 875 AANZ CSR7F B & Foll e &7-8kar 7|9 Al wh&
CSR 5ol o3 A7 FE5¢ AAoltk £ A7= CSR &50] SR AN, Azt F4, BA= Yo of9A FF& mA=A 2R, 7199 54 FAA
T AFTA L AR 2F) ol w2 Ante] Zfo| 5 A R A sgic A7 A, 1A, AL, AFel A fe] 8 CSRI A1 A CSRe| CSR 178/l 3421 4%
S PIAE A LE vehstth 2) 824 CSRo| CSR WA/l wiAl e G AF > A% > At 0.2 vehgon, 232 CSRe] CSR 74/g9l vl & G Ao
> 2F > A2 =0 2 Yehsith ZA14 CSRol CSR A plAE G M AR frod Aot v 3419, HAL, A1F 5 CSR 44
of Azt F2o TAA FFS A A ;AT 5 lglon, WA} AFAME CSR /ol BAl= Bl 23 S vlAY Aol M= CSR 144
o] AZte AL B3 HAE Blko] IS VN E Ao Yyt B A7 E CSR EFAAM AAA Y S84 gstal, AFTol uet 25 Aol7} S
Holgthe HolM o] 84 997} Slvk =g AFe] 5400 Be CR 5 & o 28|17t A vA] e G o] Fobd & 35S HAFogH, 71l Ay
A CSR &&& skt oA g Wi AAe ol 274 297} gln.

[FA ol | 71919 41814 B, 44, A7, BAE

Nowadays, companies are trying to generate economic values with limited resources as well as to engage in CSR activities that make a greater contribution to
the society. Also consumers do not want to see superficial CSR activities but a genuine one. However, there is a dearth of systematic research on CSR activities
based on business characteristics, despite the increasing needs for a new concept of CSR which take both corporate competency and social needs into account. This
study examines how CSR activities affect CSR authenticity, perceived quality and brand attitude, and finds differences resulted from different product categories in
particular (e.g. pharmaceuticals, electronics, and foods). The results of the study showed that 1) ethical CSR and philanthropic CSR positively affect CSR
authenticity in pharmaceuticals, electronics and foods. 2) The effects of ethical CSR on CSR authenticity were shown like following: foods > pharmaceuticals >
electronics, and the effects of philanthropic CSR on CSR authenticity were in the order of pharmaceuticals > foods > electronics. The impact of economic CSR on
CSR authenticity was statistically significant only in electronics. 3) CSR authenticity positively affects perceived quality in pharmaceuticals, electronics and foods,
and CSR authenticity directly affects brand attitude in electronics and foods. However, in pharmaceuticals, CSR authenticity has influence on brand attitude
through perceived quality. This study has a theoretical significance in that it confirms the importance of authenticity in the CSR activities and shows the difference
in results according to the product categories. In addition, it has a practical significance in that it proposes the direction that a company should take in strategic CSR

activities by showing that the CSR activities that are suited to the characteristics of the product categories can have a greater impact on consumers.

Key words: corporate social responsibility, authenticity, perceived quality, brand attitude
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<Table 2> Exploratory Factor Analysis <Table 4> Correlation Analysis
Phamaceuticals Hlectronics Foods ECC ETC PHC CAU PQ BA
Factor Factor FEigen Explained Facior Eigen Explained —Factor Eigen Explained ECC 5
Loading value Variance(%) Loading value Variance(%) Loading value Variance(%) ETC 18° 87
ECCI 8 73 81 ’ PHC 35 2% 75
O 76 28 1% 81 2% 130 5 241 1067 Prameoeicals a5 3 k: 87
EC3 71 79 75 PQ 18 07 13 06 70
el 79 8 7 BA 13 o Nl 05 K] 65
ElC2 B 28 1465 R 28 1463 91 28 1506 ECC 862
ETC3 % B 20 ETC 4 8
PHCI 71 8 5 Becronics (oo 2 3 %
PHC2 & 221 192 8 212 1.15 83 216 134 PQ 14 0 13 13 V)
PHC3 78 73 72 ’ ' ’ ’ |
BA 14 0¢] 13 17 28 6
CAUl 77 79 VAl ECC 73
CAR 89 27 429 0 272 143 89 268 1412 E7C b &8
CAS 0 0 0 PHC 46 3 »
Foods | ’ :
Eg ;g g? Q CAU 29 i) 3 89
. . . PQ 24 15 17 12 68
P g 2% WO o 20 B T 28 16 BA .17 i 7 11 3 %
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<Table 5> Path Analysis of the Research Model
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