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Abstract

As more and more consumers shop online, websites of fashion brands have become effective means for business
activities. The Colors of websites are the most effective visual elements for e-tailers to communicate with
consumers. The purpose of this study is to compare websites created for local and global markets by men's apparel
brands. The empirical study focused on differences of color application between the local and global websites.
Fourteen brands were chosen for the study. The main color, sub color, and accent color were extracted according
to the screen component ratios for each website. The colors were analyzed by Munsell's 10 Hues and 12 tone
classifications of Practical Color Coordinate System. The Results indicated that all websites were using White as
the main color. The local website used pale tones while global websites used dark tones. There was also differences
in the use of sub colors and tones. Red was most used as the accent color in both local and global websites.
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