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Abstract

This research analyzes whether firms that make more donations to society would elicit better corporate preferences from the
public. Rather than directly investigating the relationship between corporate value and corporate social responsibility (CSR), we
focus the effect of CSR on corporate preference in order to mitigate the causality problem. According to our analysis, variables
related to the intensity of CSR efforts have a significant and positive impact on people’s preference for a given company. The
positive impact of these variables on corporate preferences is indicative of the positive effect of the philanthropic efforts on business
performance. This research has further found that the positive correlation between CSR and corporate preferences is a general
phenomenon rather than the one confined to a specific profession, gender, or age.

The positive impact of CSR, however, was not significant in regard to consumer product preference, while showing a strong

significance in job preference among job seekers. This result indicates that CSR has a long-term, indirect effect on corporate value

rather than producing an immediate outcome.
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