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As the number of golf players increases due to Covid-1

9, which occurred in 2019, competition for brand develop
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ment in the golf industry is intensifying. Among them, g

ofoll thek ME=AL olf balls are consumer goods and have high variability in
41. AEZAM| ofst el EZ consumer choice. In golf ball brands, design is expected
42 MMM A AHS to have a significant impact on consumer purchases and
5 28 % HMA to be linked to sales. The purpose of this study is to anal
A3 yze the characteristics of the design of golf balls of the
times and related design status. Based on this, it is also
_ to understand how golf ball brand design affects golf pla
z = yers’ purchases. The scope of the study is 15 in total, inc
2019 W3 Covid-19% 18l . Zgolol7} Z7}4 luding 6 types of early golf ball designs and 9 types of
o] whe} ZEAkelo] w4 BaAlE o] AAaA T Y} golf brands released in Korea. The research method is to
o) Fhod] Txpe anAA Auat AEl WAe] mo explore the theoretical background through literature and
empirical research methods, analyze the design of golf ba
54¢ et 2xF BAsd tRele 2l o o

1l brands in time series, and compare and analyze the cur
A, vz Aol 2 Jlo] o Sdn & A 4 rent status and characteristics of the released golf ball br
< =X tig At Yzl 543 dd gl @ and design. Finally, the consumer perception survey met
BAo|t}, k3 0|2 ulglo g ZxF HAE Tzle] F hod for purchase intention was used. As a result of the
Z oo So Al Fullol] oWt JEES mx|=x] lelslo|t) study, golf balls and brand design were not the biggest
AWM= 27] ZEE U] 6ER} ) BAW ZE factors in purchase intention for consumers, but brand im
HAE 9EE = & |50t} o HhHe B zael A% portance was reflected the most. In the end, considering
A AL e o2 HAS BA] Ey nacel U4 the most important factor design in brand image construc
. ) ol ol = v b . tion, it can be seen that it is highly relevant. It can be
el digk AR 2ot S8 2LE B Tkl inferred that various design elements in the golf ball bran
oieh Adat S-S Al Aot HEAow ¢ d have the greatest impact on consumer purchase as imp
u o) 2ol ok AH|R} Q12 ArzAbg2lo] EEE Tt A ressive and differentiating factors for consumers. In the
TAI} RS A 23 BHas tzRele Fufe] = future, it is expected that the expansion of research subje
74 2 golo] HA= ElAut vals Zov= 713 T4 cts and in-depth research will continue to help the develo

uled Hoith A% HAlT o]n|x| FEA= A4 28 9 pment of domestic golf ball brands and industries.
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