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The Role of Perceived Multi-dimensions of Risk and Product Knowledge on
Purchasing Chinese Product
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Q7] A9E S, 12 AFA ol FAH o AS AL G FTAFL AAF FAE ALY 0, 7154, 4514 9184 Fol7] 9 uAE A
S Yook 3 AALDT. I, 719 e iAol A i Aol Ba 0w Ad 4 e BFE Aelel & Aol

IFA | T3 AF, A4 ts A8, A4 F2, AF A4, BAE Fujole

As the society develops, the factors which influencing consumers’ purchase intentions are becoming diverse. The purpose of this study is to identify the factors
that may affect the purchase intention of Chinese products which are recognized as low quality’ for consumers. At first, to examining Perceived risk of Chinese
which have been recognized from customer on Chinese Product, we have examined relationship on Perceived quality of Chinese product from psychological,
functional and social risks. Second, we have examined relationship on attitude formation of Chinese brand from perceived quality of Chinese product. In addition,
the effects of the product knowledge and the LOHAS tendency on the relationship between perceived multiple risk and purchase intention were confirmed by the
moderating effect. The results of this study suggest that Chinese products with a negative image of "low quality’ should have a marketing strategy to reduce

functional and social risks when planning new product launches. In addition, companies will have to devise a method that product knowledge can be effectively

communicated to consumers.
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