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Effects of the Evaluation of Employees about Corporate Social Responsibility Activities
on Trust, Job Satisfaction, Organizational Commitment and Quality of Work Life
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In this study, we suggested how CSR activities were evaluated by employees and through their evaluation, how trust, job satisfaction, organizational
commitment and quality of work life were influenced based on the analysis of K Life Insurance company case study. We also wanted to see how employees’ moral
identity and corporate image moderated the relationship between the evaluation of employees about CSR activities and their trust. In doing so, we wanted to
suggest what important points we should consider to provide effective CSR activities influencing positive effects on employees, .

The results of the empirical analysis are as follows : First, the evaluation of fit and authenticity about CSR activities has a positive effect on trust. Second, trust
has a positive influence on job satisfaction, organizational commitment, and quality of work life. Third, moral identity and corporate image of employees provide
partial moderating effect on the relationship between the evaluation of CSR activities and trust. As a result, we suggest that If employees feel CSR activities have fit

and authenticity, they can have positive effects on trust, job satisfaction, organizational commitment, and quality of work life.
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