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Do tourism promotional videos on social media elicit pleasure-related emotions from viewers?:
An experimental approach
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ABSTRACT : This empirical study aims to investigate the impact of viewing tourism promotional videos on
social media channels on viewers’ emotional responses. A combination of cognitive= and physio-psychological
measures (e, SAM and HRV) was applied to assess participants’ basic emotional responses (Le., pleasure and
arousal). Participants consisted of 72 Korean undergraduate students, divided into three groups. The control group
watched the baseline video (Control), while two experimental groups viewed videos featuring ether dynamic (Group
1) or static tourism activities (Group 2). Results showed that the average arousal level of Group 1 was higher
than that of Group 2, while no statistically significant difference was observed in the degree of pleasure between
the two groups. Additionally, LF, HF, SDNN, and RMSSD increased as participants watched tourism promotional
videos, regardless of their content. These results, which highlight consistent and heightened pleasure—related responses
despite variations in arousal, provide intriguing insights into the role of pleasure in tourism promotions. Pleasure
may serve as an emotional common ground, fostering effective and mutually satistactory communication between
viewers and producers in the realm of social media and online tourism promotion. This study contributes to a
deeper understanding of the emotion—based tourism phenomenon and offers valuable implications for the

development of social media and online marketing strategies.

Key words : Emotion, Social media, Tourism promotional video, Arousal, Pleasure
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Heoll A ek ¥ SH ulAgoA 3HeRE &
Agolghs HAAE AL, AR FAA
ez &3t Adiglo] 84 A4 vhsE Y A

oAE A=l digk 230l ARl yEvs
B2 77 ¥k FZ8tHKim & Feisentmaier,
2015). & AolAl e Ahede) 2 w-E
gelsty] A3 AHEEE HRV 24 AE59 3
AFAAS L5 FaggAS] g5 71
ko] g2 BT dlE i, XgAEAY &
% AAE AEQ LF= 24 ks A /8t
FAFABAY A5 dAE AR HF= ol
1{}% A ﬁ&éi}ﬂ_‘:uﬂ o] £9 Wols EfE g

P

Aoy e 59 :L;ﬁx—i A W\§° ;(]x]o}_
ARt A Az A

g, UJrEW e a3
B HAe AAoks Fouiet HIE gelst=
AF7Hd 3ol aE,

HHA QIR A SAo)A= AR 14 o
A& B2 7o ALSHKim & Fesenmaier,
2015). & &4 &3 d2 Aae WY 1 AAT
obd AgiEetH 0 2 7|tiE = 7HA 7L vt e
2 W71Zol2k= Aot Cacioppo & Petty, 1985).
E3 Aol Hg2 Ay 22 FHA A
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A7F ZoHA derdthe oA ofe 99 99
¥} 2pgstEchy EokBradley et al. 2001) o] A
T A, oA WY E422 94 4
23H 7HA o] el A&H o R iﬁﬂ‘ﬂ A=
=9] 20t HeEoltt. A3 A+ =AE ©
o] Zofol= A Weto] A-ERthy, A A=
2 e IF SEIYEY W &Aoo 4
glo] oA=L ARlHos g &5 o
7S L QEY =2 $E0E AL
Fo] Ued AR d&H 1_‘:}. sl 7Hd H
oF H29| AR 7HdE thaat 2ol syt

o mlﬂ ko

e

on, o

OS]

H2: %E I FH=E AR HF vk

Ho-1: A3 a9 ael Tl e g
o] HAE AR ot= AEAYAH A E H3l= Ao
g HQlt.

H2-2: Qx| Alg] A 2 vk 20 A3t &
B 8ol et Holh Lk erec

=

1. Q544

1. Zoqz

A5 A 4= A2 vjS F8sto] AY A
9 dAlo| A BEEA] A7 =] ojoF & ARR}o|th(Hoeing
& Heisey, 2001). ©] ¥+= Cohen (1988)2] A
LS EY|E G*Power(version 3.0)5 ©]-&5}o] &
3 B2 52 A A0, AR 208
Aol Al AHEE A 2, A I 1)o] tisto]
Exué 745.2 H'c')‘]- A]- 2;'514_% ”/\]6}1, o]‘c=>‘ °§
29 83 gelsh] At 2 S5S AASHSIT
TEbA S8 A B A0 R JYRARAS
AElstaL, effect size = .40, @ error = .05, power
=800 % 7|&#Z AAsde W M4 87 9
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A AR 227 106709 Aol HARE S0
tiote] 5ol w2 WY S5 HAl= 4
3 G50l W2 WG S5 HAlE G4E 2
Forgich A g7t 2 5, A4 @ E
g AA HA TG S5 I 1074 53 X
5 Y4 10718 Aot} 38A A= 222
dE XAE B9l A% 949 eHgdS ERlo
Aok fRE 3, UL, 949 AES Alsot
NI R=

EHE BAM S0l qist 8435 58

-

Arz gdstes QAsiint § 43470 #
ofstglom, 159 B7He FYste HuH 3

ARE we Qe A7 hH AgseT 45E

g5 A5E WF TH JHIE BE FAZ F
HEAHEE D). 92 27
dud A9 A AZEHAH, Foizte] Al
AolA oF 2,518 dojd &7 23d(120%04])
of ZAHAHZH D).

o] AollAf A4l A §He-2 AlEhHo| E(heart
rate variability: HRV)oll 3P¥Eth. HRVE 29

A% ds4E 71e)71= HR(heart rate)?= 9

A HEol A Ut wlAgE Zolof thet £4
o] 7FsdttHHuikuri et al., 1999). 19964 4]
Aeteler B HxE&X7|189 e8] 9|(Task Force

of the European Society of Cardiology the North

rod

American Society of Pacing Electrophysiology,
o]3} Task Force (1996))= HRV Hh3 2| #9] &%
W, A siA, A ARl diste] BEstE
71%2& AT o] 7|2 ofgt FoRRyt ofy
2 AR e AFoAE HHA 0 g AEE =
o, Azt 999 EAg L&t Tl T
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Adv|tol9] T TH G2 AT AR Yot AFY HE 103
H 2) 0] A0 EEE= F2 HRV X|HS E4
HEs B = £y
. « J1Y 7HHE SN BA0R Mt HES AFolE F7| 2 B
il?é\lrtla(ls)tandard deviation of NN oIxjZ DE Hio:
PAFAL: L © R8N AEA 2PN 4 L SE0IN Za
2
=3 RMSSD(the sequenced root of 710 ABIEA BES Hig)
the mean squared differences  ms Coema e mo2 b o
squared HEN AEYA U YN AW WA AS0M Za
of successive NN interval)
BuZNEA | S0 thet XE
HF(high frequency) ms® « Fo4 Y 0.15~0.4Hz
c BEN AEHA Y BEN AW UM SN A4
ZFIYA s wHMAA | EZS P
S| LF(low frequency) ms? « FMt2 042 0.04~ 0.15Hz
BN AEYA 3 2N AW UM MM 37t
_ WZAMZATD BOZEAZO| BIE QM HIS
LF/HF(ratio LF/HF) - u;\x_ﬁo)\egﬁ)\mn‘l_;xﬁx??mjuw AN =7}
To —Hl— x< To1 mo 20 oo o
AE: &0 (2004) &H=E.

1996). T& = ZHRITE o7} vl 27]0]
Fui gt g glo] AFEEE fEs AL 7
5}7] o]Htk(Shaffer & Ginsberg, 2017). TekA] 5
T’: _,_/H_q‘ o] ZZ]—O }\]7]- J_:-'._O]-_,] Aﬂﬂ/ﬂ H]—O O H
Aok 73—?— —i—&}"} A #(e.g., normalized LF,
&3171 = TS, 2004).

03@194 A, B4 A AHY o
el LAAFoz BA

oHlElL BYA AET

7} Z7FstKSloan et al. 1994) 1‘}14 84 7

x%o]q- %L@zq ﬂ;ﬂo] Olﬂé-gh :Lx%;d _/:Egﬂ_/: /g-

22 g Holx
al., 2018; Edwards & Cooper, 1988; McCraty et

o)L
W

(Brugnera et

)
o BYSIAE HRVE 242

= g3t
22 APAL7E Atk A& =01, Joung et al. (2020)
+ A & AHo] TA] 24l IFAENA = A
)4 H3lE T 7119 HRV A F(normalized LF, HF)

S Boto] 1&stAT} Kim et al. 2019+ F4,
A5, AA A o g FESHL, Z479] Rl

579] A1 #(HF, LF, LF/HF, SDNN, RMSSD)ellA] o]
[t HstE Hol=xE BAsHArt FY 9] A%
uH1s] 9 (2022)9) A7} 3789) A (TP, RMSSD,
SDNN)E ®H42 &8sttt v A&st A+
E2 HRV ARE & 9 AEH A} 22 A4
Hsto] HFsto] Hstgzlol, 18§ Ao
gt TS AlEskA] gk Zo] 4ot

A Aot A HZ o] wiet o] Atoie 58
7] et Hol EAo] 24 dn, Iy} ot
oA AREE Zo] 9= SDNN, RMSSD, HF, LF,
LF/HFE HRV 84 278 283t} w3 449 2}
2o gt Hdst £4Z ol AFERE fEA o
EE(LF, HF, LF/HP) AF9=1
2 BAS 9 Arg, 9
AA7)71E ARH 02 Alota 84 AAHS AlF
SH= LAXTHAARS] £497]AI(QECG-3(LXC3203))2t
ATEolE ARESIAL. Task Force (1996)9 71
Fof wet o $AF Holi= A= AAskL SDNN,
RMSSD, Ln(HF), Ln(LF), Ln(LF/HP) %k& EH1519i.
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el

Unpleasant 1 2 5 [T Pleasant
| A I I .
S
Arousa é!} ﬁ*
: \
Calm 1 2 3 4 il 6 Active

(1% 2) SAM(Bradley & Lang, 1994)

2) QXN HE: SAM 4. AR
WEelMe 44 wheolzhe 454 Aa 4

2 98] BAlQlol2 TAE A H 1A HEof 2%

AJTHKim & Fesenmaier, 2015). 97]o]AE A i]% ’QE:J % }\:)Li%;} 0517?:;;:}73%;—????
o o] W S HASRIIA RO o o N SO R A
A7) B B7} AEQ SAM(self-assessment manikin = N AU E—C. 2T Ak

° v ’ A AYRE(20~255)8 FAIGHY, 9 &
Bradley & Lang, 1994)& €85t 740 oigt Q1 .

A 9e-S SAskct. TAHCRE, SAMY]
(pleasure), Z*J(arousal) AYE 98 HZZ A
Alotal Fog oAl A419] dA) A S B7kot
o FASHEE QSHATH(E 2)).

ekt 7 Aol A vlglolF el SAMY &8
2 249 ZAao] diet S AF s E4Al

L oigol] ATHS $A4T, HRV 23] of
% 712 S ALSHEA Feldt o 4HE B
QA 7 WA ZIeket, o)% AFAE SAM
o thsh st A4 A2 AFSHAA ol
7t SAM B7b0l oA et Aol

1A Gt Lang (I9B9) SME 8311 28 gy we 2ujg v 7, 5o 2% WS 2
3t A= Mehrabian and Russell (1977)9] 38 H5p] 285 54 A7HGE)S AR o]F AF
Aol 83l ST A URAAE. BT Ly Ao o i mne Agea & 2
A HE9O AHOPL he T A o0
& RO, SA0 B AR WO A o mzan oo et 2 e SHEA
A0 VIR WA R, SN AR g yag) sa ool A4 e Azl
LS Z& A1 A Morris & McMullen, 1994) T, AE7] S| g5t 7|2 B ZAsiol).
% £ @700, 199 BLHAT. g0 e o s 2 o

AZEIT, HolAkgo] OlolN Bk IS



a4vitlole] B 1 G4 A% 49 do

——

QLY - LK =2 ME0)| EH°J OfL, A% ool tHet &
- HRV 5N I8t ISRt MW 22}, 7|2 A &
- SAM 7t 91

\ 4

52 &

V
—~ HRV(3007<7F) & SAM (30 A$) &d

1=

A4
5% %4
A 4
EECII - Z70] 12 42 T 4 A

- HRV(AIE 3) & SAM(AIY &%) &3

I 5= ]

(18 3) 97 24 5

Ol

Aot gFolA G B¢ 159 AEF e
HRV £471719] A5 71250 58789 HRV
242 vl 4% 252 SAMS 9 Ad A 4

o3 ABAIY FI4

> o
)
_(?L
¥
v
2
rint
|\
oX, T
:11,
o,
Y
~
e
Fu
ot
o
>,
ol

Hgohs 252 W 102 WHEH 4 Bk
S 58(3002)7 Z7gotrt. oA} Y HQleg A
TAAGIEoH, EHHrE F R0 #F TE 9
Aol ot (B4 A, B4 B), 3E5EH WSE HRY
o] i AFE(n(LP), Ln(HP), LF/HF, SDNN, RMSSD)
7 SAM A E9] ZH(arousal)} FHFH(pleasure)©]
Act. £H A7 BHL of23} o] £ApFo
2 AP=EAt. AR, 71&ARNS Aot F
04XH 01%}949}1* Hyg 3

H

9|
2l

al Al

=

717 AEE A2 105

(AlY 312 ZFH0AY 4 HA 2]

3] Al 53 22y
SHZ (242) | SHHA GlZ 7IMGY HMAl
T (49) | FNHAIGUS | FMAFIA

HE=2(249) | BYHA YUS F4 B HAl

et HAE X3 78

AR 594 IS e AW 2749 ANE 5
o AFEAT B et foli Aol L}
ERER] AESoit W Helde] voli
Hgt AolE Holx| GITHE A M= 23.79, SD=
2.21, A1 M= 23.20, SD= 2.82, A¥#2: M=
22.79, SD= 2.84, F(2, 69)= .86, p= .42). 49| 3
Rolgyd ZF xhq-gi 5015}7.” 24:&(14; 12nﬂ 04; 121:1)3

2 A5 Levene's test ¥} BLE F480]
A goJulgt Zfo]7h UEEA] 929IeH.06<p< 83).
T3l A ZE =7 Ay o g 2&AE QLA
g g9l HHE FoiRolA F7te AAJsteith

o
A FolE v WA Al 94 A% 94 BE

]
=
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(B 3) GO0 M2 MMy 2y r3ol UARMEN Zit
M(SD)
tH - - F

EXZ (n=24) AT 1 (n=24) AlSia 2 (n=24)
Ln(LF) 5.57(.83)a 6.05(.54)b .02(.61)ab 3.76*
Ln(HF) 5.69(.98)a 6.38(.76)b 6.43(.89)b 5.22%*
Ln(LF/HF) -11(71) -.33(.73) -.40(.63) 1.12
SDNN 38.62(12.78)a 51.10(13.38)b 49.79(15.56)b 5.78**

Z 1) * p.05, ** p(.01
2) a, b= Tukey AIRHHE Z1t

3§50 24 520 ue F Kz 18
5 Bt 9 AZ B

=
Hg &F0%, YA BE ool ¥

1) G RO T2 MRIMRY 2w
RBe|Aed vk A1} RMSSDE S-EAM] 7HY
< ok Ao2 YeRgtt. wekA Ln(LF), Ln(HE),
Ln(LF/HF), SDNN& QgEARLAS, RMSSDE Welch
testS AAJsI] 270 WE AP a9 AJjAlEld &

FolA HlwoHoITh

AYPEAES Ay G4 A2 A bt
Soll Afo]& Y= A2E YEFYTH(E 3)). Ln(LF)
e G4 A=) mEt FUskA] o2 AR U
ERATHEQ, 69)= 3.76, p= .028). AFS-AA ATl &
A3 A1 Aol fouldt ZjolE &ARIE 4=
At AT 12 SAZ] v5| La(LP)#el Q1o
Wt 48T w2 AITF YERGTHp.05). o]gt
A= &5 £F0] 2 W 52 32 A 4]
B2 71494 A1Fel Bl Ln(LF)ge R-9lmeh 4
& FEotgSS 7.

Ln(HF) 8% G4 A=l wet ZUopA] F2

[,
o

UERETHEQR, 69)= 5.22, p= .008). AF3A74 2
BATT AYE 1, 28T SAZFT APF 2 Ao

a1
o GoIE ol Tl 4 oAk AFE 12

=

AL s La(HHZIA B 68T =2
H(p<.05), A 2= SAZ B3 Ln(HF)golA
TATE EATHP.05). Ty A1 AT 2
Atolo]l wofulgh 2ol LELEA] gttt ol ¥
A BAEE ¥ 85 W8 gl I
TE Y A2 71A 9 Al BIst] Ln(HE)
& wort A52 FEINES 7

e B 2h20) §RE A7 24 AR
214 2% whgo] Soluie WatE Qov)A alok

& gttt

7F ERIEATHEQ, 69)= 5.78, p=.005). AF=HH
A3 EAZY AP 1, 227 SAEY AT 2
Atolof| F-oju|gt Apol7}F yEpdth. FAACE, A
P 12 SAZ] vls SDNNglollAl B 12.46
ghE =9kom(pd.01), AT 2= AT Hlsh
SDNNgFolA 11.179H8 E9th(p<.05). 1efu A
F 1 AT 2 Atofoll f-ojulet Aol YLt
A ottt ol2|et At FAoIA HAE= BF
G459 44 23 AEgle] T TE I AF
o] B 7|4 A A%l Hlstel SDNN# #-<]
et e fFEotleS 7HXI

SEA 78S fpuigt RMSSD(Levene's F test,
p=.01)°] i3l Welch testE AAI5}H . RMSSD
o FEA T 9 21%7F AAE JA ZH=Y Ao
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(& 4) RMSSDO| tiet Welch #5 Zit

MEHFIE M(SD) Ll
1 2 3
1. RS NEERD) 33.1303.70) -
2. BN A AEMEEZ 1) 50.74(22.46) 26,62 -
3. @A B AIHAEEE 2) 52.60(23.59) 19.48** -7.14 -
0 p01, *** p(.001
(E 5) AX0|0 MTE QXA 2 939l UARMEN At
4 :
EXZ (n=24) '?—4 n=24) A5IE 2 (n=24)
e 5.08(1.13)a 6.04(1. 12)b 6.00(1.06)b 5.73%*
Z 1) ** pl0

2) a, b= Tukey AISZH Zxt

oA BIEE A2 AoHAHWelch's FQ2, 42.93)=

14.66, p<.001, aﬂ— 21). ARZHOoZ o3t BiE
oA 2107 HERF=A] ERI5E] f18] Games-Howell
AR 78S AASIITHGR 4)). 4] A3, RMSSD
o] B2 AHF 1(M= 59.74, SD= 22.46)7 A
= 2(M= 52.60, SD= 23.59) B5F BAT(M= 33.13,
SD= 13.70)°] Bl Fofu|otA =0kt 3 A
T 13 AE 24000 f9JH]gt Zfo|7t bt
A FokTt. oleet Adk= FAlA HALE: BF
259 8 2 SR AHglo] W TE G Al
Aol B 714 G4 Aol Hlste] RMSSD#S]
OJulet 52 GEFHASS 71

2) SAF XIO|0f M2 OIX|AIZ|M 2K HIS

2 =9 th(Levene’s F
g U2 dYURAREAS Aista, 7] w2
Welch testg 28}t

et whSol et B4 An, 4 AR A

24 Hhgo] AJolE Y= ACE YERITH(E 5)).
N £29] HS, G4 A=Fof wet BLsHA] g
° 2 YEPFTHER, 69)= 5.73, p=.005). A%

Ti
E;m
FJL

Xé 51} .%:E 01/\]'.9_ /\]7@ o]— L= Z]];,}_— Z_]:Oﬂ_‘:_ “H
o wg] QoI Hol7h LiehA] gstort, 714
VIE AR AL BT 73 AolE H
o A 12 SAZl vis) Bt 96TE &3
H(pC.05), A9 2= Ex]‘_r“’ﬂ H]OH Bt 92%t

&€ 4 HAF &5 o2 }XPO]L JHE} X]ﬂoﬂ 9|
gt H3kE ¥4 ddE= g

d 4+ Ao A5 +BH Welch testoll A
A A=l e Aozt Ueith #Ho &
% o 28%7} Zﬂ*] JA} 22| Zo|o] A
38.03)= 27.64, p<.001,
7&1 2 Zjol5 94*?_3 7] 8l Games-Howell
AT RS AARIITHE 6). 4 23, 44 &+
Zof st B2 A¥T 2(M= 4.37, SD= 2.06)=
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(B 6) Ztd £Z0| CHSt Welch A5 Z1t
o BoRt
MSHMR|Z M(SD)

1 2 3
1. 71484 ANHEMD) 3.75(1.59) -
2. 3N A NFEEZ 1) 6.16(.70) 2.40%*x -
3. G4 B NF(#HEZ 2) 4.37(2.06) 63 -1.79%* -
Z0% (01, *** pd.001
APE 1(M= 6.16, D= 7000 Hla) RjulabA & 23 % APE 7 R0Ie AolS vkt vhwl

. 4B 12 EAZM= 3.75, SD= 1.59)]
3 249 Bl foulshl Eokth. 4EZ 29

SARE Atolole Fofuet Afo] 7t LiEREA] 3ot
ol At WF Lo weh EFE A Al
Aol 4 ezl HskE froties 7@’@
= 9 A AA2 71M D780l A8 Bl ot

0 AR 44 whe& S7HAIR HhE, g4 B9l
ABLE B3 A AT} wlastte W APgARe] 74
A W& ORI ZHaAlZl Zlo] ERIE I E
3 Aol 2Tt B2 BEo] HAME WY B
P2 AET FHEAT 293 FHolx =7t
> %0 B ¥ TE A AR A
(E2 D)9 244 o] 7o Aok & A2 4
o 270 Higt 220] AEsiiee s

_":_
249 49, BATL 4P 13§58 Aol
1}

uetont 492 294 $97 Aol ekt
202 gEE Axse

oY Adte W g2 AAA A
HopEe 2 IS kS I EH

A5 A vl 7Hd H29 ddsto] Hetut
&9 oS B Aede s e 24 2
I, Ln(LBOIAE 714 & A8 e Ha
ol 78 Worem g AS AR Ad 79
SHA FRE QU 2#u Ln(HR)Y 4% 714 94

A% A9 Bagho] 7 Wokow, 94 BE Al
A A9 Bagtel 7 =9kt E3 714 94
A e gk TF TE QA4S A F
AR Aoo] Byt BE ostA gton, &
B QA AT A Zoe fogt Aloj= YE
UA] O;Wt} RMSSDS} SDNNOj|A 9] Het 7k &fo]

24 A3 AR, F AN 25 G A
= e ool ol A 5Los, 714 B
A% AR Bito] 1Y stk 714 G AH
qeo] WS B FE YL AR £ A
o YRy BE RY3 Aolg Bgort, §uY
PREE:
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