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Abstract

Background  Generation MZ in relation to demographic factors such as generation, gender, purchasing
power, and education level. The results of the study provide valuable data for designing color marketing
strategies that cater specifically to Generation M and Generation Z.

Methods A questionnaire consisting of 15 questions was completed by 107 individuals born between
the years 1981 and 2005. The data was collected from October 24 to November 4, 2022. The study
utilized the 15 basic colors of the Korean Industrial Standards “KS A 0011” scale as the reference for color
preference. Data analysis was performed through frequency analysis and an independent sample t-test
using SPSS 26.0.

Results The results indicated that the colors White, Black, Purple Blue, and Grey were highly
preferred by Generation MZ, regardless of their demographic factors. The differences in color preference
were mostly observed in colors with lower preferences. The demographic factor with the greatest impact
on preferred color was education level. The study also revealed that preferences for the colors Grey and
Pink varied significantly based on gender.

Conclusions  As sustainability in design becomes increasingly important due to environmental concerns
and depletion of resources, an efficient and minimized error design methodology is necessary. This study,
which analyzed the preferred color of Generation MZ and its relation to demographic factors, can provide
evidence-based data for product planning, marketing, and advertising in the post-COVID-19 stagnant
design industry.
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T T 5 F2 AL I3 o]FAHAYE & BF<l, 2003). HAZ AE 7&H
AR Aol Fa4ol tS AAY B9 onXE AEFH AFshe A} £ F YR
I QITHESE, 20205 AU & FAA, 2011). M dutFog T A RAE AEY
AAAR] 715 Rl 2 FFE vAA ot o2 AEFt x}%} | 27429 I stef AIF Aent
Jof| 2 FuiEE S7HA 7= 7 Sad feE 89T & 198, 2008; =01, 2009). FoliE]
1232 34 3](Jue & Ha, 2022)2] ATFollA M= 4 A2t ?—4@6}711 Tk, AtiE o & A 9 Hisks
ol W AT o] WSt FAlo dojtrtir Bkt

COVID-19 o|F BE A3, Ak, W80 A A7} 22klat Mgt 0 2 MBke| 1 glo] Mo et
ASE E A, AE, AF, AGEE of$- crokstA veld AR diddch 55 HT Ag At
AA 40 EFEE o] MZAIH(1981d~20054 &/ AR, Abel-£3}, 48] A7 & =l
ZHo|A o2 Aol xfo]E Koo FEay Qltk(o]g$, 2021; o4 2, 2022). MZ Al Al
2~EHUS A TARelshe Ag Aty £, BT vt E FEsty A de A B2 T4
Bolthal (et A, 2022). T o] % 3HLee, 2022)2 30U o|5H18~294)) A2 Aldi= thE Al
vl3) stk FANAA, stPe) ASErt b EAL WA gebA old Aldier ekl A
e o] FAFS Kol MZAH o theh thzha ¢l A7t Fagh Atolct,
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A%, B, A5, AFo] et alo) AT Es Sehivks Aol 714w el sh4lo]e} ngltt.

Aol olele HA ATES v Seuke MzAT o ATAAE A, A, P
sfelolebs 54 ATEALA At ARstel RAHRTA ek B8] B ATE T MZANE %
G % e, MACIS} 241 S eelstol A AANE ol .ol WA 24
Zzkoll S3tel AR TR MRS A9 4 Gl 712 AR

e ol2d ATe R4 A= AP olF A = =g
MZ/\ﬂEH AH) BA, AT 9] S FAHCRE SAst T ASEA2 MZAIT S ‘Ald, Jd, e,
el o] wE A aAe] FFS AHET] 98 ZF aEE F JEE viro] A2 AL Zto|7t 914
ol H tH(Table 1)E=).
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Table 1 Analysis Procedure for Color Preference Analysis Based on Demographic Factors
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1.2.2. A3 Y L A|7|
AEo] Zoldt A2 '19811d~1995W" Atolofl A MAI e} *1996W~2005 ' 7HA] &3¢ ZAId
107%golch. & o] 1 SAE 542 oh33t Zth(Table 2) ).

Table 2 Demographic Characteristics of Sample (N=107)

7= HI=(E) WEZE(%)
smus MAITH 67 62.6
ZMITH 40 37.4
s El 47 43.9
o 60 56.1
oy 302t A 02k 48 44.9
302 0l 59 55.1
Sy ISeu EY 0[5t 40 37.4
thef ¢ oY 67 62.6

AR ZAFAI71= 20226 109 2495 H 119 497HA], & 12Y0|th

1.2.3.248 3
MZAH o] A3 AZY BAS 919t B4 T SH4Ar#E 'KS A 0011°9] 712 158 o] goto] 2AH &
153 AEAoltt, AHEH AMEM(Sample Color)S =AM S 7182 1541 M7HRed), F3H(Yellow
Red), = (Yellow), 5(Green Yellow), ZZF(Green), FZBlue Green), T (Blue), B2 (Purple Blue),
Hak(Purple), AF5=(Red Purple), ¥3(Pink), Z¥(Brown)’ & 127F4 9] ¢} ‘SleK(White), 314 (Grey),
A7 (Black) 9] 37HA] T o|th((Table 3) Z%).

Table 3 Sample Colors Used in the Preferred Color Survey (Korean Industrial Standards KS A 0011)

PUE=IY 9o - MEM S0 =
2 @mzuolg) (etof) MR (@zuog) (efo) PR
- "z Red(R) 7.5R4/14 - =y Blue(B) 2.5PB 4/10
- =g Yellow Red(YR) ~ 2.5YR6/14 - E Purple Blue(PB) 7.5PB 2/6
=3 et Yellow(Y) 5Y8.5/12 - Hat Purple(P) 5P 3/10
b
& - A% Green Yellow(GY)  7.5GY 7/10 - PNES Red Purple(RP)  7.5RP 3/10
- =5 Green(G) 2.5G4/10 - 25 Pink(Pk) 10RP 7/8
- = Blue Green(BG) 10BG 3/8 - ZA Brown(Br) 5YR 4/8
a = White(Wh) N9.5 - 2y Black(Bk) N 0.5
H
A - 3|M Grey(Gy) N5 - -
7 B2 A5 AgstA] (07 oAl ol A2FH108) 9 Likert 1148 HEF AHSSHYTE =2 A&

)
W42 T Ao i AT B A0 Saa.

AT AF7 B AL SPSS 26.02 AFgSte] BAGHgIT

AR, ZAF DFALE AFSASTHE EAT AT MAYE GotR 7] §Jste] RIEEA (Frequency Analysis)<

ERLE L
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2. 1. MMICH2} ZMIEHe] 781t EM

Aldi(Generation)= 54T Ad#E FHots &L oulst, gutd o=
Generation)= “AAEL A2 & L5t DY L AE d2oH, XAHY H
UG AN, 20205 AAA, 2020). B ZAH(Z Generation)= 7129 &2 T2 vlst=
X(1961d~1981¢ A), Y(19811¥~1995d DA thof oo dupulo] o2 *HOﬂ fgst= AldiE
ojulgt(Fg &, 2019). BAN(Kim, 2020)0= MAIHS ZAHE FESHE 71ES 1995928 B,
MAItE 1981 1995874, ZAldiE= 1996 A5 €] 2005U7HA 2 U2ict. 2 Aol Al o] et A9
AFE 7|9o R ohEa} o] 1981 R E 1995U7AAE ‘MAIH, 1996WRE 2005W7HAE ZAIH' =
AT ATH(Table 4) FX).

MA i (Millennial

Table 4 Classification of Generation M and Z Based on Previous Studies
SHHTAONM Helet 27 7|1&E

: Ui HHMAITH) ] 29t :

E 1981-1985 1986-1990 1991-1995 E E 1996-2001 2002-2005 E

,,,,,,,,,,,,,,,,,,,,,,,,,,,, e v
= =201A] Bolst MAI =204 Hol3t ZAl

MAEE OAE ARl WslE golale] PCet AEYe] BA HAZ AR @Ale] AvtEEA] AU
AS g Ak, ZAgE AR OAE S40A SNSS Ba 442 TAS Won e AgE
= Adh 7hol BRI Rhol 7k ZAITTHOIAFA 9, 2022; oA, 2021). MAIHHE 27} 717]9] e g 27o]
s, gaee] gee 2Fai0], @AM T QARSI Q8] Asld o Berte Adal
=] Wzl S4o] ek ZAGE 57 71719 WedA7 o] /55 a, BAERTHE s ATt 4
Qi o]u| B o) 2ot vl A FHolch, Egk MATISH= Te] TVel oj4ok4) ghe A2 Au] H% A
Aze A9 Ahe %61 Azels S4o] STk & FA4, 2021). o3t A zAT) <]
=48 Aelaln o3} 2rh(Table 5) B2,

Table 5 Feature Difference in Between Generation MZ (Kim & Chung, 2021)

g MACH ZMcH
ohR 224 274 717|(312) ZEIERAZ THs 574 7171(3H2) ZEIERAZ THs
JERT BAE ojujx| 2&=

e LR [ A0 BE SAR / 0j2R|2R
EET Sof BIZt / Abs) 4 2012 2 TECYEEEEEN

olg % MAITheE ZAIH 7} Hoiut AR HE A7l mldeofet A 7]&9 %Z'E 2
AAA ZHo|A 2 YL grolAd wjgirh. whekA 109 do] Zolg fo} & J

N

) r“

e

40 e fo

-

[h e
=
=
Jin)
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200, 2 A A 8 G Aol 1 202 RIS, S che A ERE
MZAIHE %ol 4ok 497 ek A4 (Shin, 2022 A40| 1 QA 44T} A8l S Adeh
QAT ofErd ArlAel o] Aot Fel MZATES A8Hel f24 aH) BAE Btk 745
MAITSE ZAthE 5 A= Roteh 20229 BABE ZANAE MZAGE Fof Selutet AA) A7)

32.5%°) g == 16,2997 H o2 B3 QoA Y & dHs]lat, 2022).

e ol Q(Lee et al., 2022)&= MAH oL ZAHl= FARRE B0l 333tk Aoz Qlste] 43
A E AT AR, drfjrtelet we 7]e4 fekE ket A 100 SR 30t $RH20214
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AZ7HA 0] AT shute] Az Eoke AL wARA BAelA Felvk 9 4 ddkn AAset.
bl MAIIS} 241l B A MZAIIE Fol 126l A S4B ke A% ot
whe 7] WSt ol AuAE o] chopet el Bel, TER 4% Bavt ek

l‘lJ

2.2.4
AEAAE At AT} 54 A TRET du AT 9 2ol ek 4

d =S °]
Azste AATE dehlle & Sot, 54 A= 574 AFEl diel Fotshe A9 43S vehli=
& oJulehAU €], 2012). A 9)(Park et al., 2010 £HIA7F AIFS P o A& 716 2
ALA 5 AE Ad /M & vesHA, I AES B A 7S F BT 5 YEAE F25H
ofZInhal Btk & AulAe AES 7l o 1 xﬂa«l o zRRlolL AA7E ZpA ] 7129k 744, T

AL T Q=AY dEiAE 23 ofu|she Aol
opgrAeh @ AFH(Adams & Osgood, 1973)2 AlAIF O R M= RHX O R ‘i, ot 25, W7}, 3|4,
AR 0l &£ME ATHGT B glon], ijiE(Guilford 1940)9} oFo] A A (Eysenck, 1941)2] AtollAl:=
ey, WY, 25, B, F3 ki) 08 ASHTY B Itk RPN & G, 2018 A1), T
TFAAA Aol et Ae= 3, A Alﬂ S et dFo R s /PAFY 5 JrhERIA & o|FF,
2012). "ol (Baniani, 2022)°l 2|5t Lo 254y, F8HY, 1GsHY, st 4TS dide=
A ATHAE 2ARE At W7t geke BE A oA AgshHs Mo

TFAH AZAY e G2A vepgeh B2 AHNYLE ko g A5 %rt 211, A7} woldSE
229 A3 w7t =4 vebsth(Terwogt & Hoeksma, 1995). T3 3Hol4 183 o]3FF(Hwang & Lee,
20120 ARVl =2 MRl 34 AL fd6t A3ert @

AR} 7] ARBAZ A AL, ol A AP BHANE FaF A AR, O

AE 5ol A8 4u A ATwo] Pt A7) DS AT Gt ATAAE ol Aol 712
Qo= ZARLEAT S Fashel ozt 244 Ao ultle] 37, ABA, A AA A 52

wrgatel pshA A= B ast sl

Table 6 Previous Studies Based on Generation and Color With Key-words

e N 7190E =2 =3

ZoI2 & BN MZ MOIZE MB5He EBARS MR O[0[XI9  MZMIT, RAET 2L, I
(2021) 7 A0 O3t 7|2 AR AL 2 AR momziagy MO AR RS R0LEA
2Rl THAAE0] T2 MZAICH 01A10) T AEfL MZAICH 0142 T2 MEsh=
(2020) ETpYEY MZMICH 018, MR M5 TMAEI0] T2 AR A5 o1
Ve Ha{0PA 0] LiEr 2] HeOpE, 2N, 2EM0] AB(MZAI) A0

(2022) 4 0J0JX] A7 MZAMILHE B2 MZA|tH oHet e
HLLE & =E

MSMRY MSM,

(Qo11)  CEINUCH SRSl MEBMABLRRT o0 bes AR e
1O, -
_ . B Color preference., I BOjE BHso| AHE o)
o435t 2| LA (New Silven Ml MS A BT New silver generation, AHM;”;E} (;MQ sictoo =
(2011) CROE Myl it s SHoz Silver generation, S as A AL, &

- 20610 MSMIE ZAL - 2N
Mobile phone St M= ATHS TAk

3 MZAT) B AolA] A FA ksl Hel, - T, ABl/2d 28, Balel /s, dAl/
W, BA/AY/AY, TE/AZ/AT, AR, BAMEL £02 ol tehtu, o] 3 el FAst

=
et AT 11.2%% oF4] m]E|eE A4 o|th737-1, 2022). wHehAl 2 A= MZAth ot A3k A T&k2l
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ALl 712 A48 Ao AL Ao M} 2N ] ATAHE LA} LA T,

3.

CEE

HI

3. 1. M2} ZHICHS] MTHE MSM5) 24 2}

Aol w2 S BAs] 9o MZANE MATheh 24 F Ao rglom, gAY
B2 ol gkl MZAT W 7 +-FFL ANk Tl (Table 702 Aehol] T2 AT 9]
Asfolet.

Table 7 Ranking of Preferred Colors of Generation M and Generation Z

= MZAIcH MAICH ZMIcH
=% A gz A gz M gz
1 ofe 8.59 ofet 8.82 ClRe 8.20
2 a3 8.20 43 8.21 43 8.18
3 A 6.98 EfA 7.10 3| A 7.33
4 3| A 6.91 oy 6.67 EfA 6.78
5 or 6.64 2| A 6.66 o 6.58
6 =5 5.93 =5 6.27 3= 5.60
7 =28 5.84 == 6.27 Hat 5.55
8 3= 5.77 3= 5.87 ) 5.38
9 AF 5.26 A 5.33 A 5.15
10 Haf 5.18 uy 5.27 == 5.13
1 uy 4.90 £ 5.10 R 4.28
12 =Y 4.54 Hat 4.96 NS 410
13 e 4.31 A 4.78 3 3.60
14 =g 419 >3 4.76 =g 3.23
15 WNES 3.84 WNES 3.69 ZA 2.36

MZAIRS) 4TSl AT 4As ‘SheF, A, B, SO ZAIthsh 9] Aol QAT AT
US| theRdeh. v MAISHS] ARS] A5 AR 470 Stk 71, WA, Sk 0.2 MZAIThek ZAIE ] 4]
ATAR % TP oA 1 Aol7k Qelet. SRARE MAI, ZA 25 RS ATsie, e, garel

AL A

L

g

[}
fol
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o
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+
%0,
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<t

Aleholl whet Ad 23 2 Zol7t A=A t-HeE AR ks tha Zth(Table 8) ).
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Table 8 Generation M and Generation Z’s Preference Color t-test

y MAICH(N=67) ZHItH(N=40) om0 O .
u7 HEEWx} u7 HEEWxt BEEQA
e 5.27 2,973 4.8 2,470 994 559 1778
B 4.76 2.824 323 2616 1.536 549 2.797%
wat 5.10 2.856 3.60 2.285 1.504 531 2.833*
ol 5.33 2977 515 2.507 178 562 318
x= 6.27 2.597 538 2425 894 506 1765
7 = 5.87 2.823 5.60 2437 266 537 495
LLI 2t 6.67 2.495 6.58 2111 097 471 377
o 7.10 2.381 6.78 2.069 329 454 726
i 4.96 2.483 5.55 2.708 -595 513 422
pYES 3.69 2426 410 1.997 413 455 -909
25 6.27 2.772 5.13 3413 1144 605 1.894
zy 478 2.928 3.53 2.364 1.251 546 2292
o st 8.82 1922 8.20 1.924 621 384 1616
R B 6.66 2.694 7.33 2129 - 668 499 1338
ﬁ 73 8.21 2.390 8.18 2.159 034 461 074

*p{.05, **p<.01, **p<.001

MAH et ZAI o] Al AT 3] 2ol ‘T, k=, 2 oA fou|otA vepslth, MAH 9] 9]
ASE P2 4.76(RFHA} 2.824) 0% ZAd 7] A2k 3.23(FFHA 2.616)5 0 oF 1.5367H= H
= vEtstth &, ZAY R MAlg 7 -5 o A% o # ASATh 123 MAIH ] e ASE Hat
5.10(F=92; 2.8560) 2.2 ZAH 9 ki AS% 3 A} 2. 285)HE} oF 1.504%HF o =A veht
ZAN Rt MAA7L s o A3 % & S Qe e 2L P 4.78FEFHA}

o
=3
=S|
F-IN
H,

g >

= |

lo

N
(N
%‘:

2.928)F ZNd ZA A3 ® 3.53(FEFHAF 2.364)ET} oF 1 251‘3&% Eﬂ %;—711 et &, MAI 7
ZA R Z2E o Hi@% o 4= Qe SHANEH T, b5, 2 A R G AGE MA =
ZAIof Hs] A S o ATFS & 5 ATt

3. 2. MZM[tie] JEofl 2 M Szl E4 Zat
MZAH ] o] mE ASMAE FA5H7] s g0 A F ADo= v F, A28 Bae
olgst] W et 7t t-ASE AAlstHh Aol whE A ] &9 A= o3t ZTH(Table 9)

F2).

Table 9 Ranking of Preferred Colors Based on Gender of Generation MZ

T Hd oy

=2 A Yz A g
1 ore 8.64 ofY 8.55
2 48 8.36 48 8.07
3 S| M 7.62 == 6.97
4 e 7.21 M 6.80
5 o 6.87 or 6.45
6 =5 5.96 2| M 6.35
7 3= 5.94 ) 5.92
8 AT 5.62 3= 5.63
9 Haf 5.26 Hat 5.12
10 uz 4.72 vz 5.03
11 =) 4.70 A 4.98

www.aodr.org 243



12 ZA 4.68 Eacy 4.80

13 == 4.40 Ay 4.02

14 £ 4.21 =g 3.78

15 WNES 4.04 NS 3.68
O 9 ATA 4 S, Y, B, A o9l 49 B G S, 1, £,
A0 vk T A BE AN SE, AT GAALY BT 0] 9] HBAAR tehgond,

4, o4 42 AT 0] 391R LEh O Aol S =l

iy

o MZA|T 9] Aol whet A o] Zol7} A=A t-H5E AR

2.

I o5 Zth((Table 10)

Table 10 Gender-Based Preference Color t-test for Generation MZ

oy EHM(N=47) 0{4(N=60) B2A0] i}0|2! ;
gz EEHIL Lol EZEHRL EZEQX}
w7 4.72 2.500 5.03 3.070 0.310 0.552 -0.561
=& 4.70 2.493 3.78 3.037 0.919 0.548 1.678
= 4.21 2.386 4.80 2.990 0.587 0.534 -1.099
AT 5.62 2.763 4.98 2.819 0.634 0.544 1.164
e 5.96 2.449 5.92 2.664 0.041 0.501 0.081
i HE 5.94 2.335 5.63 2.928 0.303 0.523 0.579
Z:[ g 6.87 2.081 6.45 2.541 0.422 0.458 0.922
=E 7.21 2.042 6.80 2.427 0.413 0.442 0.935
Hat 5.26 2.600 5.12 2.572 0.139 0.503 0.275
e 4.04 2.293 3.68 2.266 0.359 0.444 0.810
2E 4.40 2.668 6.97 2.893 2.562 0.545 -4,704**
M 4.68 2.555 4.02 2.943 0.664 0.541 1.227
= ohe 8.64 1.451 8.55 2.258 0.088 0.379 0.233
A S| 7.62 2.152 6.35 2.641 1.267 0.475 2.667**
- 43 8.36 1.823 8.07 2.616 0.295 0.448 0.658

*pC.05, *p<.01, ***p<.001

MZATS] A8 e HEA Aol “BE, SN FAuEA Lebdet. 349 £F HEE BRe

)

4.40(FFHA} 2.668), 949 & AT 6.97(FFAA} 2.893)2 A4 oF 2,5620HF ¢ &4 YeRt
ool FART EEE o ATTS & 4 Aot vpAHo R Ao Mo ATk FFS 7.62(EFHA
2.152)% o419 S| AS % 6.35(FFHA} 2,64 oF 1.267%F o &7 vebdtt =, oA R Aol
AL o A3 & 4 U

3. 3. MZAHICH] TOH20 MHE MSA4R 24 2T}
MZAIE ] Feliele] e AT ARE B $19) B I Aulo] 308 9 AEOR 5

o AH|9] 308 42 V]R02 ART ol fi 10TL~1508A7HA 108 T9I2 T & ] FohL 2AH

23} 308 o] TARA0] 50%0] 7 2T Bol7] uhgzolet,

MZAIHS] Fofelo] w2 AT aAlE LA $Is) S & dulo] 308 9 mjurh g & Lulo) 309 €

o1 % Avre] AT Al Bg ololo] ek 7 =A% ANSSATh. MZAITS] Foelo] me Az AR )

491 AT the 3 RTHCTable 11) H).
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Table 11 Preferred Color Ranking Based on Purchasing Power of Generation MZ

= 302k 2 ojg 300t 2 0|4

=9 A 4z A 4z

1 off 8.65 5t 8.54

2 48 8.21 44 8.19

3 = 7.04 3| 7.32

4 S| 6.40 opg 7.05

5 22 6.17 A 6.93

6 ok 6.13 3= 5.98

7 ) 6.08 = 5.81

8 35 5.50 il 5.71

9 ok 5.06 == 5.58

10 uz 4.90 Het 5.27

11 A= 4.71 uy 4.90

12 M 4.31 il 4.88

13 =g 4.27 24 431

14 By 413 NS 4.25

15 PSS 3.33 =g 412
MZAIE ] Folefol ok Tk 24t Avh o & Anlo) 308 A vlehel HEe] Abe] AR 47 sk,
A%, A, S 5 e Anjo] 309 9 ol4fel AhE Sk, A7, 41, W 0% S, 4%, 3419 3749)
2ao] FUSHA MM Lhebiteh, ot Fofo] e AT, B MT BT RN Asstn, v,

o

S BIAL B AT Y 4 3191
heo2 MZAT ] Lo
ZH(Table 12) F=2).

Table 12 Preferred Color t-test Based on Purchasing Power of Generation MZ

" 308t 9 0|BHN=48) 302t £ 0[AH(N=59) e ,ﬁf’ﬂ. .
ug HEEWx} ng HEZWi} BEEQA
w2 4.90 2.808 490 2.863 -0.002 0.552 -0.004
=g 4.27 2973 412 2.742 0.152 0.554 0.275
w2 413 2.951 4.88 2.540 -0.756 0.531 -1.425
= 4.71 2.851 5.71 2.698 -1.004 0.538 -1.866
zE 6.08 2.827 5.81 2.338 0.270 0.499 0.540
_%H = 5.50 2.961 5.98 2.425 -0.483 0.521 -0.928
s i 6.13 2.742 7.05 1.898 -0.926 0.450 -2.059
A 7.04 2.649 6.93 1.920 0.109 0.442 0.247
Ba 5.06 2.629 5.27 2.545 -0.209 0.502 -0.416
pYES 3.33 2.400 4.25 2.098 -0.921 0.435 -2.117*
2z 6.17 3.322 5.58 2.386 0.599 0.595 0.992
ZM 4.31 3.068 4.31 2.561 0.007 0.544 0.014
= st 8.65 2.188 8.54 1.725 0.103 0.378 0.274
H 3l 6.40 2.750 7.32 2.232 -0.926 0.482 -1.923
- 44 8.21 2.535 8.19 2.105 0.022 0.448 0.049

*pC.05, **p<.01, ***p<.001
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Table 13 Preferred Color Ranking Based on Generation MZ’'s Educational Background

£ S8t EY ol st S 01y
29l Ay uzF y B
1 afef 8.15 atey 8.85
2 7y 7.98 3y 8.33
3 2| M 7.23 a4 8.33
4 I3 6.40 o 7.36
5 Y 6.35 I 6.78
6 = 5.80 E] 6.34
7 22} 5.75 £z 6.22
8 ) 5.25 =E] 5.75
9 =28 5.20 bl 5.33
10 A 5.15 NES 5.20
11 w2y 4.50 u 5.13
12 NES 4.03 Eacy 5.04
13 zuy 3.95 2} 484
14 £y 3.70 =g 4.61
15 = 3.48 A 4.52

HBAA 4N o), A7, 28, 9, ki 9 ol Weke] 9]
Phe Sk, B8, WA, A 0= et £ AT BT 28 s, o o
Al [¢)

R R
sebt Alo] AR S MRS & 4 it

E5 MZAIH ] Stelo] ket AT Hol7t SR t-AEE HAT ATk the3t Zek(Table 14)

Table 14 Generation MZ’s Preferred Color t-test Based on Educational Background

5 1S5t E¢ 0[5HN=40) st £ 0|4 (N=67) BRA0) 7':}0|2! ;
oz HEFEMR} U EFEMA} EZEQR}
w7 4.50 2.470 5.13 3.010 -0.634 0.564 -1.125
=g 3.48 2.631 4.61 2.887 -1.137 0.558 -2.036*
w2 3.70 2.472 5.04 2.793 -1.345 0.535 -2.513*
A= 5.15 2.713 5.33 2.868 -0.178 0.562 -0.318
=2 5.25 2.696 6.34 2.403 -1.093 0.503 -2.175*
7 HE 5.80 2.420 5.75 2.836 0.054 0.537 0.100
ﬁa‘[ g 6.40 2.318 6.78 2.373 -0.376 0.470 -0.800
A 6.35 2.237 7.36 2.214 -1.008 0.444 -2.271*
sat 5.75 2.529 4.84 2.556 0.914 0.509 1.797
INES 4.03 1.915 5.20 3.057 0.294 0.456 0.644
BE 5.20 3.057 6.22 3.024 -1.024 0.607 -1.688
M 3.95 2.353 4.52 3.012 -0.572 0.557 -1.028
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= SFY 8.15 2.070 8.85 1.820 -0.701 0.383 -1.830
| 3| M 7.23 2.337 8.33 2.225 0.509 0.501 -1.830
H 43 7.98 2.423 8.33 2.225 -0.353 0.460 -0.511

*p{.05, **p<.01, ***p<.001
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