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ABSTRACT : Tourists are increasingly interested in modern cultural heritage sites because they
have historical significance and engage living spaces from everyday life. People nowadays seek an
authentic life to liberate themselves from negative emotions. Tourists recover from them and live with
vitality in everyday life after participating in a tourism experience. Tourists who visit heritage sites are
affected by authenticity. This study aimed to investigate the impact of perceived authenticity, experience,
and existential authenticity on modern cultural heritage sites in order to better understand this
phenomenon. Perceived authenticity was defined specifically as perceived judgment based on objective
authenticity. Furthermore, the researcher established the hierarchy for them in the context of the
experience perceived by on-site visitors. The research site was Gunsan's cultural heritage sites, and a
questionnaire survey was used. The total number of questionnaires collected was 330, and 2589 were
analyzed. Regression analysis confirmed the effect of variable relationships and the partial mediating
effect of experience. This study employed empirical analysis to assess perceived authenticity. It
academically constructs and expands on previously limited concepts. Based on the findings, this study
provides practical recommendations for improving existential authenticity and experiential tourism content.

Finally, the qualitative growth of heritage tourism and change can provide meaningful implications.

Key words : Modern heritage tourism, Authenticity, Perceived Authenticity, Existential Authenticity,
SEMSs, Gunsan city
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(1999)¢] A@AA &< ver wsgs, 4
A, egd, dgd AdS s HEA

Yol A& A Fo&k Fao] Ae AL
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LA WEAE e g dide s g

ATl BFARY wEA, FEE, AT

AEA 2 G v 23E E&35

Aot g wE(2015) AEH AP S ¥

dote FE T SR A die 4 A
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28 AdAd o] g ofpatel 7AE =7
nA FA ek S o|H ke Aol AFstA
th. Kim and Jamal(2007)2 €At~ 2414
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7Fd 4: AR (SEMs)& A74d %4, 4&

7}
244 Hekd A8 25 (SEMs), AE4 7214
A& 2H 02 Holslglon o] & HiEgoZ
T8 PAsIY AR, A A 2l
sHAt WG ARl FHA SR Hrkske
AA AR kel A9 B AEA T3 2
o] ;A AL QA= ulgro 7 3 B34 o
A9l FAolgta Holstatt. 4, A=A A
3 RE(SEMs)S &4k 3o o
FAEo] e At (), ()
AZEL I (AA]), BAZ DA st A A
olg} Hlatart. AR, AEH APALe ZUE
A BABA S 2 BAAEC] A Fo| o)

TolA Bol ARHA &
24 952 A7 1Y
o AL 35794

A2t AR Axe
3 SR AT Aol Bt
A & 167H4 ‘c}%; TABIATH S - AA
: g4, 20130 A84 - 2
A4l - o], 20100 Zolbgh, 2013 &%,
2019: Kolar & Zabkar, 2010). A& (SEMs)
< Schmitt(1999)7} 7W&et dekd AQ =&
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SPSS 25.05 Algglon
A

AR, A=A, A= 24, &

18] A7 278433 AR 8l AEH 24

SHARe] A o] 53.1%% E4 46.9%

o
N

el ek A B4 73

r.l
M

HT} of o 2 HFE ARET AR
20017} 35. 7%= 7V weker, 30tH(28.7%),
409(22.4%), 50M(7.3%) w22 VeI
A2 Al SHAE 35.7% % 7MY =&
SHES U glom, $Hre gEe o
3

(Table 1) General characteristics of a sample

Section Number Percentage Section Number Percentage
Sex Male 134 46.9 1 day 133 46.5
Female 152 53.1 ' 2 days 199 451
10s 15 5.2 Dur:tt;(;n oy days 12 4.2
20s 102 35.7 4 days 3 1
Age 30s 89 28 7 over 5 days 9 3.1
40s 64 994 Alone 31 10.8
50s 21 73 Frier'ld 68 23.8
over 60s 2 0.7 Companion gamliy 16045 ;SZ
Office worker 147 51.4 type oupie -
Own business 23 8 Group 1 38
Civil servant 18 6.3 Colleague 5 L7
Student 36 12.6 Etc 2 0.7
Housewife 21 7.3
Technical worker 2 0.7 Jeollabuk-do 26 9.1
Occupation Jeollanam-do
Professional 30 10.5 (including 23 8
Gwangju)
Retired 1 0.3 Seoul 68 23.8
Gyeonggi-do
Other 8 2.8 (including 80 28
Residence Incheon)
Secondary Chungcheong-do
education and 45 15.7 (including 63 22
below Daejeon)
Education Ki?gii%?rgl;o
level Under graduate 27 9.4 20 7
Daegu, Ulsan,
Busan)
Bachelor's degree 188 65.7 Gangwon-do 4 1.4
Post graduate 26 oMl Jeju-do 2 0.7
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o7 SHAe] AFAE A7|=(H E3hH}
27.3%% 7V &= S9ES Yehdlon, A%
Aol EAL (Table 1)3} #t},

my

—

2. G 29184, e W Al 24

on eldE Adlste 4% FE AAINN
ot 891 F&2 A7 34 WA (Varimax) &2
FARER S AFESI a1 273k (Eigen value)
1.001%, 891 AAgk 0.501% 7oz 3

th. (Table 2)°llA AXet= A4 QT
A3} 90 AAZS ¥ 0.5014, i
1.0o1eg EAAcR fodt 22 e}
o} 29l ASEE FYste AEnts du

[¢}
-

& o 1x 3@

o
=

(Table 2) Exploratory factor analysis results

. Variance
Factor Eigen .
Constructs Items . explained
loading  value o
(%)
I think the sites present well ancient living culture 0.840
ved These sites present excellence in heritage 0.809
percel\TeA These sites present the culture of the modern period 0.796 3.043 60.867
authenticity

I think the cultural heritage is original and authentic 0.725

The heritage building presents well modern period 0.723

KMO=.900, Sum of variance=60.867, Cronbach's a=.836, Bartlett's test=600.638 (p<{.000)

I am in a positive mood 0.854
I have a pleasant feeling 0.830
feel 3.212 21.412
e The sites make me feel comfortable 0.826
The sites make me emotional 0.578
The sites stimulate my interest 0.803
My curiosity is stimulated 0.765
think 2.848 18.989
n I can get to know the history of Gunsan 0.731
I learned new knowledge 0.711
The experience provides me to think about a greater
) . . 0.843
relationship between myself and society
relate I feel a bond with other tourists who have visited 2.264 15.092
. 0.808
these sites
The sites make me think of social rules and institutions ~ 0.703
The sites are visually attractive 0.683
Th i ic that ith the at h her 0.672
cense ere is music that goes wi e atmosphere here 5 036 13571

The color of the modern cultural heritage buildings is unique  0.640

The scenery here is beautiful 0.587

KMO=.889, Sum of variance=69.064, Cronbach’s a=.888, Bartlett's test=2122.515 (p<.000)

I feel connected with the modern culture and history  0.836

This experience gives me the opportunity to reflection 0.771

existential

I feel like going back to the past 0.746 2.799

55.985

authenticity

The visit provided a thorough insight into historical interests ~ 0.736

I have escaped from the daily routine 0.638

KMO=.796, Sum of variance=55.985, Cronbach's a=.798, Bartlett's test=427.976(p<.000)
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<Table 3>~ Mg %J%Wol iﬂ‘é SEMs)
q| A

FOl3 9G2S )2

o}, 714 19] A3}, 7zt = 5 507, p< 000>

3(t=5.216, p{.000), A(t=5.135, p{. OOO)
A (t=5.135, p.000)9] t &I p-value:
BAACR fos AaE yehfo]l 7 12
A At FolEsAr AFA EAEe] #
BA ] 87, A AM 5 AUE =S

A wkgsta slvhal QA Ale A

Aoz A= AS ¢

) AR AR W AEA A4 el Ak WA 24 75

Aol AEH AP WA= FIF>
(Table 4)¢} 22 AxE A F44
R?=.489% 48.9%° A%¥E HoAF 3o
o, t gk, p-value BF SAIACZ foldt Ay}
£ Uehieg 7Hd 2% AfEE AT

(Table 5)& Azt 213l &4 14
o frolgh J3E nxitke M 39 AFHE A
Algth 49 R*= 428i 42.8%° & A
= YRl 9lem, ¢ &k, pvalue BF &

Bgaﬂ
.
ARoR feldt Ae venlo] 714 32 A
gegit oleld Ase DAYl A9 o
BAG3, Sl BRLES £ AW
Az A4 e 9P Aty 2
& 9

m e,

(Table 3) Regression of SEMs on perceived authenticity

Constructs B S.E B t p VIF
perceived authenticity 0.311 0.056 0.311 5.507 0.000 1.000
dependent variable: sense F=30.331(p<.001), R*=.096, Adjusted.R*=.093
perceived authenticity 0.296 0.057 0.296 5.216 0.000 1.000
dependent variable: feel F=27.202(p<.001), R*=.087, Adjusted.R*=.084
perceived authenticity 0.291 0.057 0.291 5.135 0.000 1.000
dependent variable: think F=26.369(p<.001), R*=.085, Adjusted.R*=.082
perceived authenticity 0.309 0.056 0.309 5.468 0.000 1.000

dependent variable: relate

F=29.902(p(.001), R*=.095, Adjusted.R*=.092

(Table 4) Regression of existential authenticity on SEMs

constructs B S.E B t p VIF
sense 0.313 0.042 0.313 7.401 0.000 1.000
feel 0.332 0.042 0.332 7.838 0.000 1.000
think 0.416 0.042 0.416 9.829 0.000 1.000
relate 0.339 0.042 0.339 8.001 0.000 1.000

F=69.209(p¢.001), R*=.496, Adjusted.R*=.489
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(Table b) Regression of existential authenticiy on perceived authenticity

Constructs B S.E B t p VIF
Existential authenticity 0.654 0.045 0.654 14.587 0.000 1.000
F=212.786(p<.001), R*=.428, Adjusted.R*=.426

(Table 6) Mediation analysis

Constructs
Independen  Dependent B S.E B t p VIF
t variable variable
Step 1 Lercelved - Bxistential =, o) 005 g6ss 14587 0.000  0.428
authenticity authenticity
Perceived 0311  0.056 0311 5507  0.000
authenticity
Sense 0.199 0.041 0.199 4.809 0.000
Step Existential
9 Feel authenticity 0223 0.041 0223 5421 0000  0.582
Think 0.309 0.041 0.309 7516 0.000
Relate 0.226 0.041 0.226 5.443 0.000
on BN W FE wsE S5us V. 22 9 =9
of frelafiof gt} W}EH o] AdX= A
Aoz wEdE Fgs9en, e x5 3)olsly 4to] MM wpmz] Solrbs oAt &
5 2=(B)= sl o i
§]’ 74]'[‘ H]jo]’}a\e Iq{ Table 6>-7/]' = 01}\1 @EH?J%% %?47]:1_ Qf]i% !%_3;‘1‘71:}. :ﬂEH
©] 0.654 ) 0.311% %%bﬂ#a} ZHed F o =

71"01]/\1 step 1-/] 7:"'/11( )7]‘ E] le.E. x]_o*l_xc_)] =) %H ;(]764 23\1}‘% 7]

2o Bal 144 S 4 1S 9
| &7} ke @Ug% SR T} o]2 ZEal= Hh %}\ sz BB A
4 ASE stl, gt RelE Ry 87 Sold Ao}

EA AN AR S AES WA AT ge ggsma 198 Aot WS Bel B
e AR S IR g AR ae 92w ua 9ye azanmz,
A8 ARl Ml SO AL OIS W 9007 wam 20120 289 9, 2019: Park
A EA SR WA AL FE SARE o o) 90190 Wang, 1999). 2UiEEGA
e ARG FFASE slolF F3BA 4] o BBA 7} A BB A e sE]o] S
3l 7K A" 7RIS FERHom AH e 2TEE on]x]. AL e HoldlA] S
FESM SE NS Ao BN WD L iy gar waEe] wgd w4,

ud

QA JE B BES e WA 49
yShos - - - -
T o 9L AR - 475, 2019). we}
o<
T U A A7 0B BEAE 2E BB 4

o urh o YT LS, BEA 33
APl Aze AR FAe AT ¥
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